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Tom  Rutowicz,  display  advertising  manager  of  The  Register,  flagship  newspaper  of  Freedom 
Newspapers,  Inc.,  heads  a  hard-hitting  team  of  sales  professionals.  A  good  part  of  the  reason 
that  The  Register  dominates  the  Orange  County,  California  retail  gdvertising  market  is  Tom's 
belief  that  he  and  his  staff  are  there  to  serve  our  customers.  We  wouldn 't  have  it  any  other  way. 
—  Dave  Threshie,  Jr.,  publisher 


How  does  the  newspaper  with  the  nation’s  37th  largest 
circulation  manage  to  be  fifth  in  full-run  retail  ad  linage? 

“The  answer  is  simple:  Results. 

“You  can’t  sell  an  advertiser,  large  or  small,  an 
advertising  schedule  based  on  promises.  It  has  to  work. 
Results  are  why  Orange  County  retailer^ have  always 
relied  on  us. 

“At  The  Register  we’re  committed  to  building  an 
advertising  team  that  performs  for  both  newspaper  and 
advertiser.  To  that  end  we’ve  laid  a  foundation  of 
service  and  built  a  reputation  for  dependa¬ 
bility— for  a  willingness  to  meet 
advertisers’  needs. 

“There’s  no  substitute  for  that  ' 

kind  of  commitment.  Our  adver¬ 
tisers  know  and  appreciate  that. 


And,  together,  we’ve  prospered 
from  it.  77 

A  Division  of  Freedom  Newspapers,  Inc. 

625  North  Grand  Avenue,  Santa  Ana,  CA 

A- 

Represented  Nationally  by  ^ 

Story  &  Kelly- Smith,  Inc.  > 

If 

Circulation:  238,757  Daily; 

272,369  Sunday. 

Source:  ABC  Publisher's 
Statement,  3/31/81 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product.  ^ 
Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical  'MpUk 
service  to  meet  the  needs  of  its  customers  across  the  country. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 

ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND  •  SAN  FRANCISCO 


The  people  who  live  in  each  town  served  by  a  Harte-Hanks  newspaper  have  one  thing  in  common:  they  are  all 
different.  And  they  make  up  diverse  community  groups  who  seek  information  that's  relevant  to  their  lives.  That 
is  why  just  being  a  traditional  newspaper  isn’t  enough  anymore.  We  are  becoming  Community  Information 
Centers  and  communicating  through  a  variety  of  new  products,  each  tailored  to  a  specific  advertiser  and/or 
community  need.  For  example,  our  newspaper  in  Hamilton,  Ohio,  has  six  different  products  in  use,  five  of 
them  targeted  at  a  smaller  portion  of  the  market.  In  Corpus  Christi,  Texas,  there  are  five  separate  products 
plus  a  commercial  printing  company,  and  the  newspaper  is  selling  direct  mail  services.  In  Anderson,  South 
Carolina,  our  newspaper  has  five  supplemental  products  serving  its  community.  In  towns  around  the  country, 
the  Community  Information  Center  concept  is  working  today.  We  think  it  makes  a  big  difference. 

Becoming  Community  Information  Centers 
HARTE-HANks 


ffHVB  COMMUNicATIONS,  InC. 
RO.  Box  269,  San  Antonio,  Texas  78291 


If  everyone  were  alike, 
just  being  a  newspaper  would  be  enough. 


Writing  guide _ 

By  Ethei  Grodzins  Romm 

Marking  time  no  u 

You  can  ask  yourself  When!  100  times  and  still  not  write  a 
decent  lead  for  some  stories  until  you  put  the  time  answers  in 
order.  Here’s  an  approach  that  has  helped  me: 

Events  fall  into  three  areas  of  time:  1 .  The  moment  of  the  event 
you  are  covering.  2.  The  time  before  that  event.  3.  The  time  after 
that  event.  Only  rarely  in  a  news  story  are  these  three  times  the 
past,  present  and  future.  Typically,  we  report  on  something  that 
happened  yesterday  -  the  past,  referring  to  something  else  that 
happened  in  the  more  distant  past,  before  that  event,  and  perhaps 
another  event  even  before  that.  Moreover,  something  relevant 
may  have  happened  after  our  event,  like  last  night,  but  also  in  the 
past.  In  other  words,  our  report  may  be  about  three,  or  more,  re¬ 
lated  events,  before  our  main  event  and  after,  but  all  in  the  past. 

To  mark  these  times,  English  has  a  useful  but  neglected  verb 
tense,  the  past  perfect,  to  tell  us  which  event  came  before  another 
in  the  past,  and  was  completed  in  the  past.  Formed  with  had  {had 
broken,  had  been  breaking),  it  is  called  the  perfect  tense,  perfect 
from  the  Latin  for  completed,  done,  finished. 

Knuckles  played  poorly  in  yesterday’s  game  because  he  had 
broken  his  pinkie.  Both  events  are  in  the  past.  Had  broken  tells 
us  that  the  break  happened  before  the  game.  Knuckles  played 
poorly  in  yesterday’s  game  because  he  broke  (simple  past)  his 
pinkie  is  not  as  clear.  Did  he  break  it  during  the  game? 

Here  is  how  the  had  tense  helps  keep  track  of  four  related  past 
events  in  a  complex  New  York  Times  News  Service  lead: 
President  Reagan  proposed  Thursday  that  congres¬ 
sional  leaders  of  both  parties  meet  with  his  personal 
representative  “to  launch  a  bipartisan  effort  to  save 
Social  Security.”  The  move  came  eight  days  after 
the  administration  had  made  public  its  own  Social 
Security  plan,  one  that  .  .  .  aroused  almost  imme¬ 
diate  opposition.  .  .  .  The  president  acted  a  day  q/ier 
the  Senate  by  a  resounding  96-0  vote  had  expressed 
strong  criticism  of  two  major  elements  of  his  plan.  . 

In  the  order  the  four  events  happened  the  paragraph  would 
read: 

Eight  days  ago,  the  administration  made  public  its 
own  Social  Security  plan,  which  aroused  almost 
immediate  opposition.  Two  days  ago,  the  Senate  by 
a  resounding  96-0  vote  expressed  strong  criticism  of 
two  major  elements  of  his  plan .  Y esterday  President 
Reagan  proposed  that  congressional  leaders  of  both 
parties  meet  with  his  personal  rejjresentative. 

Tliat’s  clearer,  but  not  a  lead.  In  news  stories,  LIFO  applies: 
Last  [event]  In,  First  Out  (into  your  story);  spill  the  latest  news 
first  [Reagan  calling  for  a  pow-wow].  Readers  used  to  fairy  tales 
(RFO  -  First  [event]  In,  First  Out)  won’t  mind  if  we  can  keep  the 
time  untangled  for  them. 

The  past  perfect  (and  the  present  perfect,  havelhas  broken) 
may  be  falling  into  disuse  because  so  many  writers  now  write  as 
they  talk.  They  have  read  so  little,  they  have  not  picked  op  the 
writing  dialect  from  good  writers. 

This  is  talk:  She  visited  a  swampy  part  of  India  and  then  she 
caught  malaria. 

This  is  clear  Writing,  showing  the  relationships  of  events:  Be¬ 
cause  she  had  visited  a  swampy  part  of  India,  she  caught  ma¬ 
laria.  But  this  is  modem  writing:  Because  she  visited  a  swampy 
part  of  India,  she  caught  malaria.  The  causal  link  is  there  with 
because  but,  without  had,  the  reader  has  been  denied  a  clue  about 
the  sequence  of  events. 

Consider:  She  caught  malaria  alter  visiting  a  swampy  part  of 
India.  After  gives  the  sequence  clue,  like  had,  but  only  hints  at 
the  causality  that  because  makes  plain. 
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10-13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 
Toronto,  Can. 

16-18 — Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northeast  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  .Galt  House 

Hotel,  Louisville,  Ky. 

23- 25— N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

24- 28— 123rd  International  Typographical  Union  convention,  Shera¬ 
ton  Montreal  Hotel,  Montreal 


SEPTEMBER 

9- 11 — PNPA  Classified  Clinic,  Holiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference.  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13 — North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15— 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16 — New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17-19 — Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 
20-22— Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association.  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza.  Milwaukee,  Wise. 

22- 25— National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25 — American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto.  ;  , 

24- 26— Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 

24-26 — Oregon-Washington  Associated  PrdSs  Newspaper  Exec¬ 

utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-Oct.  1 — PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30-Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-Oct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 


OCTOBER 

1-3 — 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4-6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

15-16 — Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

18-21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21 — Inland  Daily  Press  annual  meeting,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 
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Whoi  a  Newqiaq^  He^s 

SaveLneS) 

That^  Piddic  Service. 

In  July,  1980  the  Long  medical  treatment  but  did  gious  Sigma  Delta  Chi  Award, 

Beach  Press-Telegram  pub-  not  receive  it.  More  important  someone's 

lished  a  special  series  that  As  a  result  of  the  articles,  life  may  have  been  saved, 
tackled  the  controversial  county  medical  officials  That's  public  service, 

subject  of  "patient  dumping"  have  commited  to  over- 

by  Los  Angeles  area  hos-  hauling  the  emergency  aid  Sigma  Delta  Chi  Award 
pitals.  The  series  was  the  cul-  program  to  provide  better  "Patient  Dumping,"  Sigma 

mination  of  a  four-month  medical  care  for  indigents.  Delta  Chi  Award, 
investigation  by  John  J.  Fried  Fried,  Merrell  and  the  Newspaper  Public 

and  Gerald  R  Merrell.  They  Press-Telegram  have  received  Service.  Clarion 

gave  graphic  examples  of  several  major  prizes  for  the  Award,  Robert  F 
the  harm,  and  sometimes  series,  including  the  presti-  Kennedy  Award,  LA.  Press 

death,  that  befell  poor,  f>ni7C!C  T'l?!  C^DAKif  Club  Award.  Finalist, 
uninsured  people  who  a  Pulitzer  Prize  for 

needed  emergency  LONG  beach,  California  Public  Service. 
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Tragedy  in  Washington 

It  is  always  a  tragedy  when  a  newspaper  announces  it  is 
going  to  suspend  operations.  The  larger  the  newspaper  the 
greater  the  tragedy  because  of  the  number  of  people 
affected — employes,  readers,  advertisers,  as  well  as  others  in 
the  community.  The  death  of  the  Washington  Star,  projected 
for  the  end  of  next  week,  is  particularly  tragic  because  it 
occurs  in  the  nation’s  capital  where  members  of  Congress  as 
well  as  all  government  officials  and  employes  should  have 
available  to  them  the  widest  possible  range  of  news  and 
opinions  to  guide  them  in  their  work. 

Since  the  owners  of  the  Star  did  not  take  the  customary 
route  of  shutting  the  paper  down  immediately  and  allowed  a 
“g:race”  period  of  two  weeks,  there  is  still  hope  that  a  new 
owner  or  some  other  way  to  continue  publication  might  be 
found.  It  has  been  reported  that  the  Washington  Post  re¬ 
jected  the  idea  of  taking  the  Star  into  a  joint  operating  agree¬ 
ment.  Newsday  makes  that  suggestion  in  its  editorial  this 
week:  “The  only  hope  is  for  someone  to  negotiate  an  agree¬ 
ment  to  share  non-editorial  expenses  with  the  Washington 
Post  under  the  Newspaper  Preservation  Act  and  thereby 
save  the  Star.” 

The  editors  of  Newsday  may  know  something  the  rest  of 
us  outsiders  do  not  know.  Or,  the  comment  may  have  no 
significance  at  all.  Still,  with  one  week  before  the  closing  date 
there  is  room  for  hope. 

We  think  it  is  wrong  for  the  rest  of  the  newspaper  busi¬ 
ness — those  that  survive — to  perpetuate  the  myth  that  the 
Star,  and  other  metropolitan  newspapers  forced  to  suspend 
in  the  last  few  years,  have  been  killed  by  the  competition 
from  television.  Such  an  assertion  overlooks  completely  the 
changing  population  patterns  of  the  inner  cities,  the  flight  to 
the  suburbs  and  the  growth  of  those  areas,  changing  life 
styles  including  reading  habits.  In  many  instances,  suburbs 
have  become  satellite  cities  with  their  own  successful  news¬ 
papers. 

The  First  Amendment  guarantees  to  anyone  the  right  to 
start  or  publish  a  newspaper.  It  does  not  guarantee  a  suc¬ 
cessful  or  profitable  operation.  The  latter  depends  upon 
acceptance  by  enough  readers  and  advertisers  to  guarantee 
a  profit  and  a  future.  In  the  competitive  battle  of  newspapers 
in  Washington,  the  management  of  the  Star  unfortunately 
was  not  able  to  attract  enough  readers  or  advertisers  to 
justify  its  costly  operation.  Given  the  huge  annual  losses,  it  is 
doubtful  anyone  will  try  to  do  something  with  the  Star  its 
present  management  has  been  unable  to  do. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  Dec.  30.  1980 — 25.600 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892:  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Publisher,  June  29, 1901 :  Advertising.  January  22. 1925. 
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Should  paid  newspapers 
give  their  news  away? 

By  A.  Edward  Heins  charge  the  consumer  for  program  con- 


Contrary  to  conventional  wisdom 
among  some  publishers  of  paid  newspap¬ 
ers,  print  journalism  can  be  on  the 
threshold  of  one  of  the  best  eras  in  its 
history. 

But,  before  that  threshold  can  be 
reached  by  current  publishers,  a  major 
attitude  reappraisal  will  be  needed. 

If  the  publishers  of  paid  newspapers 
can’t  make  the  reappraisals  about  giving 
at  least  a  portion  of  their  news  product 
away,  other  business  entrepreneurs — not 
bound  by  tradition — will  do  that  neces¬ 
sary  job  for  the  American  public. 

At  a  time  when  publishers  see  editorial 
costs  rising,  the  idea  of  giving  even  a 
small  segment  of  their  news  product  away 
seems  almost  sacrilegious. 

But,  while  some  paid  papers  are 
floundering,  there  is  a  segment  of  the 
print  business  which  has  been  proliferat¬ 
ing.  That  area  is  usually  referred  to  in 
polite  publisher  company  as  “those  damn 
shoppers”  or  “the  throwaways.” 

But,  there  is  change  occurring  in  the 
free  paper  business.  Many  of  them  aren’t 
satisfied  to  remain  shoppers  but  are  mov¬ 
ing  into  the  news  business  and,  heaven 


tent.  In  effect,  this  chase  after  cable  fees 
puts  the  electronic  media  in  pursuit  of  the 
equivalent  of  circulation  revenue. 

And,  in  that  pursuit,  there  is  a  very 
good  chance  the  electronic  media  will  so 
fragment  viewership  that  effective  elec¬ 
tronic  advertising  buys  will  be  virtually 
impossible.  For  instance,  in  Columbia, 
Mo. ,  with  24  cable  channels  in  a  commun¬ 
ity  of  25,000  households,  and  even  dis¬ 
tribution  of  viewers  would  give  each 
channel  about  a  4%  penetration  ...  if 
all  the  sets  in  town  were  turned  on. 

Thus,  total  market  coverage  by  the 
print  media  becomes  more  important  to 
provide  the  only  effective  way  to  reach  all 
potential  customers  on  a  reasonable 
cost-per-thousand  basis. 

If  radio,  television  and 
the  free  newspaper  com¬ 
petition  are  all  giving  news 
away,  is  it  any  wonder  paid 
circulation  for  a  traditional 
newspaper  is  deciining. 


lishes  one  of  two  paid-circulation  news¬ 
papers  in  the  community,  has  aug¬ 
mented  its  paid  readership  with  a  free- 
circulation  newspaper  on  Wednesday  to 
provide  effective  penetration  for  major 
advertisers. 

In  addition  to  the  two  local  paid  news¬ 
papers,  Columbia  also  has  significant 
penetration  from  two  Kansas  City  and 
two  St.  Louis  newspapers.  Also,  in  the 
area,  there  are  smaller  weekly  news¬ 
papers. 

However,  Sylvester’s  readership  sur¬ 
vey  indicated  43%  of  the  households  in 
the  Columbia  trade  territory  didn’t  get 
any  paid  newspaper — only  free  newspap¬ 
ers.  And,  in  the  segment  where  the  heads 
of  households  were  in  their  20’s,  the  num¬ 
ber  who  didn’t  subscribe  to  any  paid  pap¬ 
er  jumped  to  61%. 

And,  this  is  in  an  area  with  two  private 
colleges  in  addition  to  the  University,  and 
where  education  is  the  area’s  biggest  in¬ 
dustry. 

In  addition  to  Columbia,  there  are 
several  significant  examples  in  Missouri 
where  the  free  newspapers  have  become 
strong,  if  not  dominant,  factors  in  the  dis¬ 
semination  of  not  only  advertising  but 
news. 

In  the  big  category,  the  suburban  news¬ 
papers  in  St.  Louis  are  looked  upon  as  a 
model  for  not  only  advertising  reach  but 
also  news  content  which  enhances  the 
impact  of  the  publications. 

Operating  with  a  handshake  agree- 


forbid,  giving  their  news  away. 

This  positioning  which  combines  the 
total  market  coverage  achieved  with  free 
distribution  and  a  news  content  for  com¬ 
plete  community  communication — may 
be  the  ultimate  marketing  position  for  the 
print  media. 

In  the  past,  discussions  about  the  rela¬ 
tive  merits  of  television,  radio  and  news¬ 
paper  news  have  dwelt  on  quality  of  re¬ 
porting,  illustration  and  other  factors. 
Virtually  nothing  has  been  written  about 
the  fact  that  in  tv  and  radio,  the  news 
content  has  been  free  to  the  consumer. 

To  this  competitive  equation  is  now 
being  added  the  free  newspaper. 

If  radio,  television  and  the  free  news¬ 
paper  competitor  are  all  giving  news 
away,  is  it  any  wonder  paid  circulation  for 
a  traditional  newspaper  is  declining. 

However,  help  in  financing  the  move  to 
free  news  is  on  the  way  from  an  unex¬ 
pected  source.  The  tv  moguls  are  all 
focusing  on  cable-tv  with  its  chance  to 

(A.  Edward  Heins  is  associate  professor  at 
the  School  of  Journalism  at  the  University 
of  Missouri.  His  background  includes 
several  years  as  managing  editor  of  the  Des 
Moines  Register  and  Tribune,  publisher 
and  part-owner  of  Cape  Giradeau  (Mo.) 
Bulletin-Journal  newspapers.  As  city  edi¬ 
tor  for  the  Columbia  Missourian,  he 
framed  the  strategy  for  the  daily’s  total 
market  coverage  combination  of  paid  and 
free  newspapers.) 


But,  reliance  solely  on  paid  circulation 
rarely  gives  that  coverage.  Paid  circula¬ 
tion  just  isn’t  good  enough  anymore. 

A  recent  master’s  degree  project  I  su¬ 
pervised  at  the  University  of  Missouri’s 
School  of  Journalism  gives  an  indication 
of  the  problems  for  paid  circulation  pap¬ 
ers.  The  student,  Judith  Sylvester,  in¬ 
cluded  in  her  project  and  extensive  read¬ 
ership  survey  of  residents  in  Columbia’s 
retail  trading  territory. 

Because  Columbia  has  a  relatively  iso¬ 
lated  position  midway  between  St.  Louis 
and  Kansas  City,  the  community  has  a 
viable  regional  retail  trade,  with  custom¬ 
ers  regularly  coming  30  miles  to  shop. 

The  School  of  Journalism,  which  pub- 


ment,  the  suburban  groups  run  by  the 
Donnelly  brothers  and  Frank  Bick  encir¬ 
cle  the  two  downtown  dailies  on  both 
sides  of  the  Mississippi  River. 

Through  their  informal  agreement,  the 
two  suburban  free  paper  groups  have 
combined  to  offer  over  800,000  audited 
distribution,  virtually  all  home-delivered 
in  the  affluent  suburbs  with  no  “waste” 
circulation  for  advertisers  in  either  the 
downtown  or  outside  the  metro  zone. 

The  two  groups  employ  their  own 
national  advertising  representative  and 
have  beefed  up  their  reporting  of  local 
news.  In  a  metro  area  with  a  host  of  inde¬ 
pendent  suburban  communities,  their 

(Continued  on  page  25) 
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columnists  for  editorial  and  op-ed  use,  The  New 
York  Times  News  Service  is  also  an  excellent 
resource  for  interpretive  pieces  and  backgrounders.  ” 
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PRIME 
TIME 
All  THE 
TIME! 


That's  because  our  newspapers  consistently  reach  more 
prime  consumers  than  Prime  Time  TV  ...  at  a  much 
lower  cost!  If  you  compare  newspaper  readership  to 
T.V.  viewing  among  prime  consumers  (more  affluent,  better 
educated,  better  jobs)  in  Metro  Birmingham,  there's  really  no  comparison  . . . 


PRIME  CONSUMERS 

READ  THE  BIRMINGHAM 
NEWS/POST-HERALD  ON 
AN  AVERAGE  WEEKDAY 

VIEW  PRIME 

VS.  TIME  T.V. 

(7:00-8:00  p.m.) 

MORE  AFFLUENT  ADULTS 

(Family  Annual  Incomes 
of  $25,000  and  over) 

82% 

48% 

BETTER  EDUCATED  ADULTS 

(Some  college  or  more) 

76% 

52% 

ADULTS  WITH  BETTER  JOBS 

(Professionals,  Semi- 
Professionals,  Managers) 

78% 

42% 

And,  the  T.V.  audience  is  fragmented  ...  2  VHF,  1  UHF,  1  ETV  and  many.  For  more  information  call 

many  cable  stations.  Jerry  Esslinger 

So,  if  you're  looking  for  an  advertising  vehicle  that  is  PRIME  TIME  ALL  THE  National  Advertising  Manager 

TIME,  try  The  Birmingham  News/Birmingham  Post-Herald.  (205)  325-2230 

Birmingham  Post-Herald 


Represented  Nationally  by  Newhouse  Newspapers 

SOURCE;  Belden  Continuing  Market  Study.  Survey  Period;  Mor.-Dec.  1980.  BASE:  594,000  adults,  age  18  and  over,  living  in  the  Birmingham  SMSA. 
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D.C.  lawyer  mounts  drive 
to  save  Washington  Star 


NEWSBRIEFS 

Home  News  Publishing  Co.  of  New 
Jersey,  which  publishesNeu’  Brunswick 
Home  News,  has  formed  with  three 
partners  Perkiomen  Home-Vue,  Inc.,  a 
cable  tv  firm  in  Doylestown,  Pa.  Home 
News  publisher  William  M.  Boyd,  who 
is  also  chairman  of  Perkiomen,  said  the 
company  expects  to  serve  1 ,800  to  2,000 
subscribers  within  five  years.  Home 
News  owns  60%  of  Perkiomen’s  stock. 
The  other  partners  are  American  Maga¬ 
zine,  Inc.,  Marvin  B.  Sharfstein,  and 
Robert  F.  McGinley  Sr.  who  will  man¬ 
age  Perkiomen  from  Doylestown  where 
they  operate  Central  Bucks  Home-Vue, 
Inc.,  a  cable  firm  serving  Doylestown. 

♦  *  * 

Toronto  Star  will  introduce  a  morning 
edition  Monday-through-Friday  on  Au¬ 
gust  24,  to  be  available  at  boxes  and 
stores  by  7  a.m.  Home  delivery  and 
single  copy  sales  of  the  weekday  after¬ 
noon  editions  will  continue.  Saturday 
and  Sunday  papers  will  also  continue  to 
be  delivered  and  available  in  the  morn¬ 
ings.  The  new  edition  will  not  be  home- 
delivered.  The  single-copy  price  of  the  | 
morning  edition  in  the  greater  Metro 
area  will  be  25  cents,  identical  to  other 
Star  weekday  and  Sunday  editions. 

*  ♦  * 

George  Mead,  25  years  with  the  Mil¬ 
waukee  Journal  and  Milwaukee  Sen¬ 
tinel,  has  joined  the  San  Francisco 
Newspaper  Agency  as  research 
director. 

The  financial  department  of  the  Pitt¬ 
sburgh  (Pa.)  Press  voted  to  certify  Pitt¬ 
sburgh  Typographical  Union  No.  7  as 
their  bargaining  agent.  The  business 
office  voted  the  union  in  by  a  28  to  12 
margin.  Guards,  professional  em¬ 
ployees  and  supervisors  were  excluded. 
Two  years  ago  the  ITU  won  an  organi¬ 
zational  victory  in  the  Press  ad  depart¬ 
ment. 

9|C  * 

All  Crown  Zellerbach  customers  will 
receive  a  60%  cutback  in  deliveries. 
Donald  M.  Sharpe,  regional  sales  mana¬ 
ger  for  the  newsprint  division,  said  July 
23.  The  cutback,  which  affects  many 
Northwest  newspapers  was  caused  by  a 
strike  of  British  Columbia  loggers,  lum¬ 
ber  workers,  and  pulpmill  workers 
(E&P,  July  18). 

♦  ♦  * 

Cleveland  Press’s  new  96-page  Sun¬ 
day  edition  which  publishes  for  the  first 
time  on  August  2  is  the  “first  American 
newspaper  with  the  look  of  the  I990’s” 
said  Jerry  Merlino,  vicepresident/ 
marketing.  The  paper,  he  said,  will  print 
more  four-color  pages  than  any  other 
metro  daily  in  the  country.  Except  for 
major  holidays,  he  said  they  will  stick  to 
the  96-page  limit,  comprised  of  four  sec¬ 
tions,  plus  12-page  tabloid  comic  sec¬ 
tion.  Advertisers  are  guaranteed  a  base 
of  over  400,000  circulation. 


The  possibility  of  yet  another  rescue  of 
the  chronically  ailing  Washington  Star 
was  a  much-discussed  subject  both  with¬ 
in  an  outside  the  Star  building  this 
week. 

An  attempt  by  the  leaders  of  the  unions 
represented  among  the  Star’s  1 ,427  full¬ 
time  employees,  to  pull  together  an 
arrangement  with  a  group  of  local  busi¬ 
ness  investors  under  which  the  Star  could 
be  saved,  was  received  coldly  by  many 
in  the  Star  newsroom. 

Washington  attorney  Robert  Linowes. 
former  president  of  the  Greater  Washing¬ 
ton  Board  of  Trade  said:  “The  paper  is 
not  dead.” 

Linowes,  the  brother  of  Sol  M.  Lino- 
witz,  a  member  of  the  boards  of  both 
Time  Inc.  and  the  Star,  said  he  and  a 
group  of  partners  he  would  not  name 
were  studying  the  situation  of  the  Star  to 
see  how  much  money  would  be  needed  to 
buy  it.  “It’s  possible  that  we  won’t  make 
a  proposal  when  we  see  what  the  numbers 
are,”  he  told  the  Post. 

A  Guild  officer  told  E&P  that  Time  was 
offering  to  sell  the  Star  for  S 1 .00  plus  $6.6 
million  mortgage  on  the  building  and 


about  $2.8  million  in  accounts  payable 
liabilities,  miscellaneous  debts  and  sever- 
ence  pay  liabilities.  Time  also  said  the 
new  owners  would  need  a  cash  flow  to 
carry  them  for  one  year. 

A  Time  Inc.  spokesman  in  New  York 
refused  to  comment  on  the  terms  of  .sale. 

Linowes  told  Editor  &  Publisher  he 
hopes  “to  put  together  a  group  that  can 
buy  the  Star  and  keep  it  operating.”  he 
confirmed  that  he  was  trying  to  bring 
together  investors  and  the  unions  but 
would  not  discuss  the  meetings  held  so 
far. 

Harlan  said  Linowes  was  scheduled  to 
meet  with  local  advertisers  after  meetng 
with  the  unions  earlier.  Asked  if  the  group 
had  made  any  formal  approach  to  Time 
Inc.  officials  about  buying  the  Star,  Har¬ 
lan  replied,  “I  think  that’s  scheduled  for 
(Thursday,  July  30)  morning.” 

Louis  Slovinsky,  a  Time  Inc.  spokes¬ 
man  in  New  York  said  the  company  had 
been  contacted  by  at  least  a  dozen  parties 
but  that  no  “serious”  or  “substantive” 
offers  had  been  received  by  midweek. 

The  news  of  Linowes’  attempt  to  save 
(Continued  on  page  35) 


COVERING  THE  SUMMIT 

By  Carl  P.  Leubsdorf 

Washington  Bureau  Chief 
Dallas  Morning  News 

Covering  an  economic  summit  conference  is  a  bit  like  covering  a  seven-ring 
circus,  and  for  the  correspondent  of  a  single  paper,  an  interesting  challenge. 

Having  covered  one  previous  summit,  in  Tokyo  in  1979, 1  had  a  fair  idea 
what  was  in  store:long  hours  in  the  press  center,  quick  dashes  to  briefings  by 
other  nations,  frequent  conversations  with  foreign  journalists  attuned  to  the 
developments  within  their  delegations,  and  corridor  buttonholing  of  Amer¬ 
ican  officials  to  get  necessary  background  and  guidance. 

1  was  one  of  a  very  small  number  of  U.S.  correspondents  to  see  the 
conference  site.  Chateau  Montebello,  on  the  Ottawa  River  some  45  miles  east 
of  the  Canadian  capital.  Of  the  24  daily  newspapers  or  groups  represented, 
the  Dallas  Morning  News  was  one  of  only  seven  assigned  to  a  press  pool,  so  I 
was  able  to  witness  President  Reagan’s  arrival,  the  security  arrangements 
and  Prime  Minister  Trudeau’s  dashingly  open-necked  shirt. 

As  the  only  correspondent  representing  a  Texas  paper  in  Ottawa,  I  had  a 
couple  of  advantages. 

First,  I  knew  enough  of  the  White  House  staff  people  on  hand  so  that,  in  a 
pinch.  I’d  be  able  to  find  out  what  1  needed.  Second,  I  had  sufficient  briefing 
on  the  issues  to  know  what  I  was  interested  in  for  my  readership,  such  as  the 
question  of  possible  restrictions  on  high  technology  trade  with  the  Soviets  or 
overall  economic  issues. 

(Continued  on  page  10) 


7 


Single  copy  sales  slump 
hits  big  league  cities 


The  Major  League  Baseball  strike  is 
taking  its  toil  on  newspapers. 

Circulation  directors  for  newspapers  in 
big  league  cities  say  the  baseball  strike 
has  caused  declines  in  their  single  copy 
sales  apart  from  usual  summer  fluctua¬ 
tions. 

The  amounts  of  lost  circulation  by  the 
newspapers  reflected  the  final  standings 
on  June  12  when  the  strike  began.  News¬ 
papers  in  cities  with  contending  teams 
tended  to  suffer  the  greater  losses  in  sing¬ 
le  copy  sales  than  did  newspapers  in  cities 
where  the  local  teams  were  doing  poorly. 

In  Los  Angeles  where  the  Dodgers 
average  over  40,000  people  a  home  game, 
the  Los  Angeles  Times  reported  a  drop  of 
6,000  to  8,000  a  day  in  sin^e  copy  sales  as 
a  result  of  the  baseball  strike. 

Street  sales  manager  Robert  Converse 
said  with  the  Dodgers  leading  their  divi¬ 
sion  and  the  Angels  “starting  to  come 
together,”  local  interest  in  baseball  was 
keen. 

Bob  Martin,  circulation  operations 
manager  for  the  Los  Angeles  Herald- 
Examiner,  said  the  baseball  strike  has 
cost  his  paper  “close  to  5%"  a  day  in 
sales.  “We  definitely  feel  the  strike  has 
affected  us,”  he  commented.  “We’re  not 
doing  as  well  as  we  had  anticipated.” 

East  Bay  Today  in  Oakland,  Calif,  is 
“experiencing  a  5,000  to  6,000  a  day 
loss,”  said  Phil  Kennedy,  sales  and  op¬ 
erations  manager.  He  noted  East  Bay’s 
80,000  daily  circulation  is  98%  street 
sales.  “We’d  be  over  85,000  if  there  were 
no  strike.” 

Kennedy  added,  “We  really  don’t  feel 
the  baseball  strike  has  hurt  the  Oakland 
Tribune,  ’  ’  which  he  noted  is  mostly  home 
delivered. 

At  the  Register  in  Orange  County,  cir¬ 
culation  director  Tom  Peterson  said 
street  sales  were  off  2%.  The  paper  nor¬ 
mally  sells  around  47,000  daily  in  single 
copy  sales. 

Peterson  commented  home  delivery 
was  not  affected  by  the  strike. 

Mel  Berlin,  circulation  operations 
manager  for  San  Diego  Union  and  Tri¬ 
bune,  said  street  sales  since  the  baseball 
strike  were  “down  a  little  bit,  but  nothing 
drastic.” 

St.  Paul  Pioneer  Press  and  Dispatch 
circulation  director  Jack  Delo  believes 
the  strike  is  costing  his  paper  “200  copies 
a  day — what  we  sell  at  the  ballpark —  in 
addition”  to  the  summer  slump.  Delo 
remarked  the  morning  Pioneer’s  circula¬ 
tion  is  up  compared  to  last  summer  while 
the  evening  Dispatch’s  circulation  is  even 
with  last  year. 

Cincinnati  Post's  home  delivery  mana¬ 


ger,  Brad  Veldkamp,  said  “Every  carrier 
I’ve  talked  to  has  lost  single  copy  sales. 
The  strike  has  had  a  negative  effect.” 

Martin  Abney,  street  sales  manager  for 
both  the  Post  and  the  Cincinnati  Enquir¬ 
er,  said  the  Post  is  down  1 ,000  a  day  from 
the  strike  and  the  Enquirer  is  down  500 
daily. 

Abney  commented  the  drop  in  street 
sales  was  a  result  of  the  strike  and  not  just 
the  summer  slump  because  “we’re  down 
more  than  we  should  be.  We’ve  been 
charting  sales  from  year  s  past.” 

Roger  Ruwe,  circulation  director  for 
St.  Louis  Post-Dispatch  and  St.  Louis 
Globe-Democrat  said  the  two  papers 
“have  lost  the  gains  we  had”  as  a  result  of 
the  baseball  strike. 

Ruwe  said  the  two  papers  were  8,000 
ahead  of  1980  in  circulation  before  the 
strike  began.  “Now  its  500  to  1,000,”  he 
noted.  i 

The  Sunday  Post-Dispatch  was'  8,000 
ahead  before  the  strike  and  its  gains  have 
declined  to  2,000  above  last  year. 

Ruwe  commented  some  of  the  slow¬ 
down  may  also  be  a  result  of  summer 
slump  since  vacations  in  St.  Louis  “are 
up  30%. ” 

Boston  Globe's  assistant  circulation 
manager,  Dick  Parr,  said  the  strike  “de¬ 
finitely  has  affected  our  street  sales.  A 
guesstimate  is  between  4,000  and  5,000  a 
day.” 

Boston  Herald  American's  circulation 
director,  Ed  Griffith,  reported  the  base¬ 
ball  strike  “has  affected  us,  but  mini¬ 
mally — surprisingly .  ’  ’ 

Ed  Bennett,  director  of  circulation  of 
the  Baltimore  Sun,  figures  “about  6%  of 
our  single  copy  sales  dropped  off  because 
of  the  baseball  strike.  We  beefed  up  the 
sports  pages,  but  baseball  fans  primarily 
read  the  pages  for  baseball.” 

Baltimore  News  American  figures  its 
street  sales  are  down  5%  to  7%  since  the 
strike,  according  to  street  sales  manager 
Joe  Collins.  He  said  home  delivery  has 
“stabilized”  its  losses  through  half  price 
offers  and  the  introduction  of  a  bingo  con¬ 
test  for  readers. 

Toronto  Star’s  circulation  director,  Jim 
Robinson,  said  the  strike  cost  his  paper 
“3,000  to  5,000  papers  a  day.  About  1%” 
of  street  sales. 

New  York  Post  reported  the  strike  had 
a  “slight  impact  initially”  but  now  its 
effect  on  sales  was  “insignificant.” 

Len  Harris,  director  of  corporate  rela¬ 
tions  for  the  New  York  Times  Co.,  said 
the  New  York  Times  was  feeling  “no 
effect  at  all”  from  the  baseball  strike. 
New  York  Daily  News  “has  definitely  felt 
(Continued  on  page  9) 


Two  journalism 
programs  at  UM 
fail  ACEJ  test 

Following  a  visit  by  the  American 
Council  of  Education  for  Journalism  and 
Mass  Communications  last  February,  the 
University  of  Missouri’s  School  of  Jour¬ 
nalism  is  appealing  the  group’s  decision 
to  disaccredit  the  school’s  30-year-old 
newspaper  publishing  sequence  and  is 
scurrying  to  improve  its  advertising  prog¬ 
ram  which  the  same  group  placed  on 
probation  for  one  year. 

On  the  positive  side,  the  ACEJ  board 
meeting  in  Chicago  last  May  agreed  to 
reaccredit  the  school’s  overall  journalism 
program  for  another  five  years  as  well  as 
its  sequences  in:  news-editorial,  photo¬ 
journalism,  radio-television  news  and 
magazine.  In  addition,  the  school’s 
graduate  and  agricultural  journalism 
programs  won  accreditation  for  the  first 
time. 

ACEJ  officials,  however,  were  as  re¬ 
luctant  to  comment  on  the  school’s  pend¬ 
ing  status  as  the  school  itself  was. 

“We  can’t  release  information,”  Don 
Carter,  ACEJ  president  and  a  vicepresi¬ 
dent  with  Knight-Ridder  in  Miami,  said. 
“You’ll  have  to  get  that  from  Missouri.” 

“All  that  I  am  authorized  to  say  is  that 
our  programs  are  all  accredited,”  Roy 
Fisher,  dean  of  Missouri’s  School  of 
Journalism,  declared  during  a  recent  tele¬ 
phone  interview. 

Fisher  said  a  copy  of  the  accreditation 
team’s  report  on  Missouri  could  be 
perused  in  “his  office,”  although  no 
copies  could  be  made  or  sent  out. 

But  according  to  a  story  which 
appeared  in  the  Columbia  (Mo.)  Daily 
Tribune,  which  competes  with  the  uni¬ 
versity’s  Missourian,  the  ACEJ  report 
said  Missouri’s  “excellent  longstanding 
reputation”  appears  to  “discourage  in¬ 
novations”  and  fosters  a  complacent 
‘  ‘  we-do-things-this- way  attitude .  ” 

In  addition,  the  Tribune  reported,  the 
ACEJ  took  the  school  to  task  for  its  erra¬ 
tic  salary  structure  and  its  propensity  to 
hire  Missouri  graduates  for  faculty  posi¬ 
tions. 

The  newspaper  publishing  sequence 
was  criticized  for  not  providing  students 
“anywhere  near  the  basic  core  material 
necessary  to  the  foundation  or  the  pub¬ 
lishing  of  a  daily  or  weekly  newspaper.” 

Fisher  defended  the  publishing  prog¬ 
ram  in  a  nine-page  memorandum  sent 
April  30  to  the  33-member  ACEJ  board. 

The  newspaper  publishing  sequence 
isn’t  intended  to  produce  a  management 
specialist,  Fisher  wrote,  but  “instead  a 
broadly  educated  person  who  can  be¬ 
come  an  affective  leader  in  his  own  small 
community.” 

(Continued  on  page  9) 
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WWD’s  sneak 
proves  wrong 

Tuesday  (July  28)  wasn’t  the  first  time 
Women's  Wear  Daily  got  stung  on  a  wed¬ 
ding  dress. 

When  President  Johnson’s  daughter, 
Luci,  was  married  in  1966,  the  Fairchild 
publication  ran  sketches  of  her  bridal  par¬ 
ty’s  gowns  three  days  before  the  wed¬ 
ding,  outraging  White  House  press  offi¬ 
cials  who  had  embargoed  the  already  dis¬ 
tributed  official  illustrations  until  the  day 
of  the  ceremony. 

WWD  claimed  it  never  saw  the  official 
sketches  but  drew  up  its  own  from  verbal 
descriptions  obtained  from  a  White 
House  source. 

On  July  15,  the  day  after  they 
appeared,  Elizabeth  Carpenter,  then 
press  secretary  to  the  First  Lady, 

F^l 

(Continued  from  page  8) 

Additionally,  Fisher  said,  the  journal¬ 
ism  school  offers  a  more  sophisticated 
media  management  sequence  in  conjunc¬ 
tion  with  the  university’s  school  of  busi¬ 
ness. 

“A  need  exists  for  a  newspaper  pub¬ 
lishing  program  despite  its  low  enroll¬ 
ment,”  Fisher  wrote.  “To  absorb  it  into 
our  more  specialized  media  management 
program  would  reject  a  long  and  harmo¬ 
nious  relationship  between  this  school 
and  the  country  publishers  of  the  state. 

Formed  30  years  ago  following  guide¬ 
lines  worked  out  by  the  Missouri  Daily 
Press  Association,  the  sequence  is  com¬ 
prised  primarily  of  liberal  arts  and  jour¬ 
nalism  courses.  Its  enrollment  has  not 
exceeded  13  students  since  1978,  accord¬ 
ing  to  the  Tribune. 

The  advertising  sequence,  the  largest 
in  the  J-school  with  22%  of  the  enrollment 
and  176  students,  was  placed  on  proba¬ 
tion  for  one  year. 

According  to  accreditation  guidelines, 
if  a  sequence  does  not  meet  specified 
standards,  “but  there  is  assurance  the 
deficiences  will  be  rapidly  corrected,  the 
sequence  may  be  placed  on  probationary 
status.” 

While  enrollment  in  advertising  has  in¬ 
creased  steadily  in  recent  years,  the  dean 
said  in  a  prepared  statement  last  spring, 
“the  resources  have  not  fully  kept  pace. 
However,  we  are  now  in  a  position  to  hire 
three  new  persons  for  the  faculty,  and 
later  this  year  we  will  be  opening  a  splen¬ 
did  new  advertising  facility  which  should 
give  us  no  difficulty.” 

Fisher  said  the  three  new  faculty  mem¬ 
bers  will  replace  two  instructors  who  re¬ 
tired  and  one  who  resigned. 
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WOMEN'S  WEAR  DAILY  released  this 
early  sketch  af  the  wedding  dress,  but  the 
aniy  thing  they  had  right  was  the  calor. 

announced  that  the  Fairchild  Washington 
Bureau  would  be  denied  credentials  to 
cover  the  wedding  on  July  17. 

Fifteen  years  later,  WWD’s  New  York 
office  said  it  could  not  comment  on  its 
current  apparent  fiasco  and  referred  all 
calls  to  its  Paris  bureau.  “Where  the  story 
came  from.” 

WWD  ran  a  giant  sketch  of  the  prin¬ 
cess-to-be’s  wedding  dress  on  its  front 
page  July  28,  with  the  headline, “Is  this 
the  dress?”  and  a  document  that  claimed 
to  detail  other  related  wedding  para- 
phanelia. 

Buckingham  Palace  called  the  WWD 
memo  a  piece  of  “pure  fantasy.  There  is 
no  truth  in  it  at  all.” 

The  New  York  Post  reported  that 
WWD  said  it  “got  the  memo — on  paper 
supposedly  from  the  Lord  Chamberlain’s 
officer — after  it  was  ‘slipped  mysterious¬ 
ly  under  the  door’  of  a  London  fashion 
editor.” 

WWD  editor  Michael  Coady  told  the 
Post  that  “If  it’s  a  hoax,  somebody  went 
to  an  awful  lot  of  difficulty  and  skill.” 

Hoax  or  not,  one  observer  noted,  the 
royal  “sneak  preview”  may  prove  to  be 
WWD’s  best  attention-getter  this  year. 

It  was  different  story  2 1  years  ago  when 
Princess  Margaret  was  getting  ready  to 
get  married  and  trying  to  keep  her  nuptual 
attire  under  wraps.  Using  sources  in 
France,  where  some  of  her  wedding 
accessories  were  created,  WWD  got  ev¬ 
erything  straight  about  the  pending  wed¬ 
ding  ensemble  and  beat  everybody  to  the 
newsstands.  Major  papers  carried  the 
story  worldwide,  while  one  headline 
screamed,  “Yank  spies  steal  the  dress.” 


Sales  slump 

(Continued  from  page  Sf 

ladelphia  Daily  News  is  down  5%. 

Chicago  Sun-Times  also  reported  a 
drop  in  street  sales  since  the  strike,  but 
circulation  director  John  Jewel  was  un¬ 
able  to  supply  figures  because  of  “some 
problems  in  our  returns  area.” 

The  strike’s  impact  has  been  “minim¬ 
al”  at  Chicago  Tribune,  whose  parent 
Tribune  Co.  purchased  the  Chicago  Cubs 
in  June. 

Public  affairs  manager  Jim  Long  said 
the  “turmoil”  of  Chicago’s  mass  transit 
system  and  a  price  rise  to  90^  has  had 
“more  of  an  impact”  than  the  strike.” 

Milwaukee  Journal  is  down  2,000  to 
4,000  in  street  sales  as  a  result  of  the 
strike,  and  the  Sentinel  is  down  1,500, 
reported  Harold  Schwartz,  circulation 
director  for  the  Journal  Company.  He  put 
the  Sunday  Journal’s  losses  from  the 
baseball  strike  at  2,500  to  3,500. 

But  it  has  been  a  “pretty  good  sum¬ 
mer”  for  the  Houston  Post  where  a  drop 
in  street  sales  is  attributed  to  the  usual 
“summer  slump.” 

“If  football  went  on  strike,  we’d  be  out 
of  business,”  remarked  the  Post’s  cir¬ 
culation  director,  Gerald  Doty. 

Houston  Chronicle's  circulation  direc¬ 
tor,  Charles  Harriman,  noted  his  paper 
introduced  a  Monday  through  Friday 
business  section  on  June  12,  the  same  day 
the  strike  began.  “We  have  suffered 
(from  the  strike),  but  it  was  largely 
blunted  by  the  new  section.  Saturday’s 
losses  are  ascribed  to  the  strike,”  he  said. 

The  baseball  strike  “really  hasn’t  had 
much  affect”  on  the  Cleveland  Press, 
said  its  circulation  director,  Charles  Grin- 
er.  “People  are  involved  in  football,”  he 
added,  noting  there  has  been  “a  lot  of 
hype”  for  the  Browns. 

Cleveland  Plain  Dealer's  circulation 
director.  Bob  Thrasher,  said  “initially  we 
had  a  slight  sales  drop”  from  the  strike 
but  the  addition  of  more  racing  results  in 
the  sports  pages  “helped  pick  back  up 
what  we  lost.” 

In  Seattle  where  “the  baseball  team 
doesn’t  have  the  following  of  the  Sea- 
hawks  and  Supersonics,”  the  strike  has 
not  affected  the  Seattle  Times,  said  Frank 
Bethen,  circulation  manager. 

Dave  Perona,  circulation  director  of 
the  Seattle  Post  Intelligencer,  said  the 
strike  was  costing  the  paper  “a  little  over 
1 ,000  copies  a  day.  A  lot  of  people  follow 
the  whole  league  more  than  they  do  the 
Mariners.” 

The  San  Francisco  Newspaper  Agen¬ 
cy,  which  handles  circulation  for  the  San 
Francisco  Chronicle  and  the  San  Fran¬ 
cisco  Examiner,  estimated  street  sales  for 
each  paper  were  down  “1%  to  2%  max¬ 
imum”  due  to  the  strike. 
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Washington  Star  going  put 
of  business  with  ciass 


With  Time  running  out,  the  Washing¬ 
ton  Star  headed  for  oblivion  with  class. 

A  casual  reader  of  the  Star  this  week 
may  not  have  noticed  anything  different. 
To  be  sure,  the  paper  continued  painfully 
thin,  suffering  from  terminal  ad  deficien¬ 
cy.  But  five  editions  a  day  continued  to  be 
distributed  pretty  much  as  before;  news 
deadlines  were  met  and  production  quali¬ 
ty  remained  high. 

As  it  had  before  the  pronouncement  of 
doom,  the  Star  continued  to  sport  a  high- 
fashion  graphic  dress  that  made  it  look 
the  same.  The  most  visible  tip-off  that 
some  thing  was  wrong  was  the  predomi¬ 
nance  of  wire  copy  in  the  front  sections’ 
national  and  international  stories.  On  the 
front  page  of  a  36-page  final  edition  on 
Tuesday,  five  of  seven  stories  were  from 
the  wires.  It  was  much  the  same  on  the 
inside. 

But,  the  syndicated  columns  were  in 
the  same  old  places;  there  was  a  goodly 
mix  of  staff-written  stories  in  sports  and 
the  local  section;  and  even  headline  wri¬ 
ters  and  copy  readers  appeared  to  be  still 
on  the  job. 

The  amazing  thing  was  that  the  Star  got 
any  kind  of  paper  out,  much  less  a  pretty 
good  one,  considering  that  phones  ringing 
in  the  newsroom  were  as  likely  to  presage 
calls  from  potential  employers  as  from 
potential  news  sources. 

Chuck  Martin,  a  Star  assistant  manag¬ 
ing  editor  who  has  helped  establish  sever¬ 
al  job  placement  committees  since  the 
announcement  last  week  said,  “There’s 
been  an  enormous  response  from  the 
journalistic  community  around  the 
country.’’ 

Martin  said  phone  calls  had  been 
placed  to  managers  of  the  nation’s  top  100 
dailies  and  that  editor  Murray  Gart  perso¬ 
nally  “called  the  major  papers  (the  top  10) 
and  got  really  quite  a  commitment”  to 
take  on  Star  employees. 

Asked  how  editors  were  managing  to 
get  a  paper  out,  managing  editor  R.  Ed¬ 
ward  Jackson  said,  “It  isn’t  easy,  but  I 
hope  we’re  doing  it.”  Understating  his 
case  by  a  considerable  margin,  Jackson 
conceded  that  “the  office  is  in  a  certain 
amount  of  turmoil.” 

The  distractions  were  great  for  a  news 
staff  about  to  be  out  of  work.  New  cards 
describing  job  offers  went  up  on  the  bulle¬ 
tin  board  periodically,  and,  as  Jackson 
said,  reporters  were  subject  to  “constant 
interviewing  (by  potential  employers) 
and  phones  ringing  all  the  time  about 
jobs.” 

Still,  the  Star  was  making  its  deadlines, 
a  process  Jackson  said  “requires  a  cer¬ 
tain  amount  of  sticking  and  patching” 


such  as  when  you’ve  been  employing  one 
reporter  for  “rewrite  on  the  Royal  wed¬ 
ding,  or  whatever,  and.  suddenly  you 
realize  you  must  let  that  person  go  for  a 
job  interview  and  look  around  for  some¬ 
body  else.” 

Jackson  was  confident  the  news  staff 
would  hold  together  through  five  daily 
editions  until  the  final  Friday,  August  7, 
when  only  a  single  edition,  commemorat¬ 
ing  128-year  history  of  the  Star,  will  be 
produced. 

At  midweek,  he  said  there  had  been  no 
serious  problems  meeting  deadlines,  de¬ 
spite  the  constantly  shifting  newsroom 
crews  “We  never  cracked.” 

Ironically,  the  closest  calls  came, 
according  to  Jackson,  when  “a  couple  of 
times,  we’ve  had  our  news  editors 
screaming  at  the  top  of  their  voices  when 
they  have  found  the  Logicon 
computer  .  .  .  processing  resumes  by 
the  hundreds”  when  last-minute  news 
copy  needs  to  move.  When  that  hap¬ 
pened,  he  said,  “we  just  stopped  it  (the 
resume  processing)  for  10  minutes  so  we 
could  get  the  paper  through. 

Five  days  later  the  shock  of  the 
announcement  by  Time  Inc.  corporate 
officials  that  the  Star  would  be  closed 
unless  a  buyer  surfaced  at  the  last  minute 
had  worn  off,  but  the  bitterness  re¬ 
mained. 

A  reporter  asked  the  same  question  as 


Jackson — How  is  the  paper  getting  out 
with  so  much  else  occupying  the  staffs 
attention? — cracked  wise  in  response. 
“The  wire  services  are  doing  a  fine  job.” 
Still,  the  reporter,  who  had  come  to  the 
Star  less  than  two  years  before,  admitted 
to  caring  about  its  appearance  during  the 
final  days.  “I  have  two  stories  (in  the 
paper)  today,  but.  I’m  squeezing  it  in  be¬ 
tween  job  interviews.” 

Lyle  Denniston,  the  Star’s  veteran 
Supreme  Court  reporter,  also  spoke  of 
squeezing  a  story  between  job  inter¬ 
views.  He  said  the  paper  was  continuing 
to  publish  on  the  strength  of  “peoples” 
personal  pride  .  .  .  The  people  are  put¬ 
ting  out  a  newspaper  because  they  care 
about  it  .  .  .  Lots  of  people  here  still 
care.  As  long  as  there’s  still  a  Star, 
they’re  going  to  do  their  best.” 

In  other  departments,  similar  com¬ 
ments  were  heard.  Asked  if  he’d  had  trou¬ 
ble  getting  the  paper  on  the  streets  and  to 
readers’  doorsteps  since  the  July  23 
announcement,  circulation  director 
Frank  Anderson  said,  “No,  quite  the 
opposite.” 

Anderson  admitted  that  the  weekend 
after  the  ax  fell,  “everybody  was  expect¬ 
ing  trouble”  with  delivery.  “But  there 
wasn’t  any,”  he  said.  The  Teamster  driv¬ 
ers,  the  route  managers,  the  carrier  force 
“are  doing  just  a  fantastic  job  of  getting 
the  paper  out,”  Anderson  said. 

Reader  complaints  about  delivery  this 
week  were  even  running  a  little  below  the 
level  of  the  previous  week,  he  said,  and 
circulation  employees  have  received 
several  letters  and  phone  calls  from  read¬ 
ers  asking  how  they  could  help  keep  the 
Star  alive. 


Covering  summit  (Continued  from  page  7) 


I  also  had  the  benefit  of  assistance.  Susan  Goldenberg,  our  Toronto  corres¬ 
pondent,  kept  an  eye  on  Canadian  briefings  and  came  up  with  a  good  story  on 
how  Canadian  officials  were  being  upstaged  by  the  Americans,  most  notably 
when  she  was  only  one  of  three  representatives  of  U.S.  media  to  appear  at  a 
much  publicized  briefing  on  the  “acid  rain”  question.  The  Canadians  were 
upset,  probably  in  large  part  because  after  several  dozen  Americans  had 
accepted  a  lavish  dinner  the  night  before  with  the  Canadian  Environmental 
Minister  in  Fairness,  the  acid  rain  briefing  conflicted  with  one  by  high  U.S. 
officials  on  the  conference  itself. 

But  if  the  Canadians  felt  they  were  being  upstaged  by  the  Americans,  the 
entire  summit  found  itself  upstaged  Monday  night  by  President  Reagan’s 
decision  to  defer  shipments  of  F-16  fighter  planes  to  Israel.  It  was  the  lead 
story  out  of  Ottawa  for  virtually  every  American  paper,  including  the  Morn¬ 
ing  News,  and  swept  the  stories  about  trade  onto  the  inside  pages.  The 
Ottawa  Citizen,  however,  found  a  way  to  subordinate  the  announcement  to 
the  summit.  It  printed  a  story  that  led  with  the  summiters’  rather  routine 
statement  urging  mutual  restraint  in  the  Middle  East,  then  went  on  to  say  that 
“Minutes  after  the  document  was  drafted,  as  if  to  underline  the  message  to 
Arabs  and  Israelis,  U.S.  President  Reagan  ordered  postponement  of  a  ship¬ 
ment  of  10  F-16  fighters  to  Israel.” 

As  always  at  such  events,  the  technical  support  provided  by  the  U.S. 
delegation,  and  especially  the  White  House,  was  invaluable.  Closed  circuit 
television  enabled  reporters  to  watch  events  on  her  briefing  that  were  piped  in 
from  the  press  room,  especially  important  close  to  deadline  time.  And  each 
U.S.  briefing  was  followed  by  the  production  of  a  transcript,  useful  for 
checking  quotes  and  nuances. 

But  I  sure  missed  the  12  hour  time  advantage  we  had  in  Tokyo. 
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‘All-new  newspaper’ 
regaining  readers 


Delaware  County  (Pa.)  Daily  Times  has 
regained  over  half  of  what  it  has  lost  over 
the  past  20  years:  20%  of  its  circulation. 

How?  By  producing  an  all-new  news¬ 
paper. 

With  one  roll  of  the  presses  June  15, 
1981,  the  Daily  Times  went  from  a  106- 
year-old  staid  broadsheet  to  a  radically 
different  tabloid  with  only  pictures  and 
headlines  on  page  one,  explained  Ralph 
Ingersoll  Jr.  to  a  meeting  of  the  Connecti¬ 
cut  Editorial  Association  on  July  10  in 
New  Haven.  Ingersoll  owns  the  paper’s 
parent  firm,  Ingersoll  Publications. 

Ingersoll  said  the  move  was  triggered 
when  the  circulation  of  the  paper  recently 
hit  40,000^going  the  wrong  way.” 

Since  Ingersoll  Publications-which 
publishes  47  daily  and  weekly  newspap¬ 
ers  in  14  states  with  a  total  circulation  of 
over  1 .5  million-acquired  the  Daily  Times 
20  years  ago,  its  circulation  declined  from 
48,000  to  39,000  in  a  market  in  which  its 
major  competitor,  the  Philadelphia  Bulle¬ 
tin,  had  seen  its  circulation  drop  from 
700,000  to  400,000  over  a  similar  period. 
And  yet  the  Daily  Times  is  the  only  daily 
published  in  Delaware  County  which 
boasts  220,000  occupied  housing  units. 

Once  a  decision  was  made  to  change 
the  Daily  Times,  it  became  a  question  of 
what  to  change  and  how  to  do  it.  “We  did 
the  usual  expensive  market  surveys,  and 
got  the  usual  answers:  that  the  Daily 
Times  had  no  news,  too  much  news,  too 
little  national  news,  too  much  national 
news,  etc.,”  Ingersoll  said.  “The  only 
useful  information  we  got  out  of  them  was 
that  90%  of  the  citizens  of  Delaware 
County  know  the  Daily  Times  exists  and 
80%  have  read  it  at  one  time  or  another. 
On  that  basis,  our  circulation  should  have 
been  165,000. 

“We  began  thinking  about  our  offering- 
which  itself  had  won  many  awards  in 
state  and  AP  contests,”  he  continued. 
“By  and  large  throwing  out  the  surveys,  I 
followed  my  personal  instincts  about  that 
market  and  re-examined  what  our  fore¬ 
fathers  had  100  years  ago  when  there  was 
much  more  competition.  I  decided  we 
ought  to  publish  a  radically  different 
newspaper.”  On  June  15,  about  three 
months  after  Ingersoll  made  the  decision, 
they  did. 

The  new  paper  “was  not  a  repackaging 
of  the  old  Times  but  a  new  newspaper,” 
Ingersoll  said.  “As  far  as  I  know  it  was 
the  first  time  this  was  ever  attempted  in 
American  newspapers.” 

He  indicated  he  drew  in  part  from  their 
experience  in  Trenton,  N.J.  where  the 
Ingersoll  Trentonian  has  been  locked  in  a 
circulation  battle  with  the  Washington 
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Post’s  Trenton  Times.  According  to  Ing¬ 
ersoll,  the  Trentonian-20  years  ago  circu¬ 
lating  50,000  fewer  papers  than  the 
Times-two  weeks  ago  got  the  lead  by  249 
ABC  paid.  This  a  situation  which  Ing¬ 
ersoll  said  Katharine  Graham,  owner  of 
the  Trenton  Times,  called  “her  personal 
Vietnam.” 

The  changes  to  the  Delaware  County 
paper  included: 

— converting  from  evening  to  morning 
“to  give  the  paper  an  all-day  value”; 

— switching  from  broadsheet  to  tabloid 
for  easier  reading,  particularly,  Ingersoll 
said,  when  watching  television; 

— instituting  a  high  story  count  per 
issue  (at  least  150  stories  per  day  from 
Delaware  County); 

— making  the  front  page  a  combination 
menu  and  billboard  with  no  text,  just  pic¬ 
tures  and  headlines; 

— placing  specicd  emphasis  on  head¬ 
lines  (and  changing  editor,  managing  edi¬ 
tor  and  city  editor  ‘to  find  the  right  cast  to 
produce  those  headlines’); 

— structuring  each  issue  the  same  ev¬ 
ery  day,  anchoring  certain  sections  in  the 
same  place  and  keeping  advertising  off  of 
the  first  five  pages; 

— doubling  the  sports  staff  and  devot¬ 
ing  four  pages  a  day  to  nothing  but  agate 
sports  material,  much  of  it  local; 

— cutting  the  newsstand  price  from  25 
cents  to  a  dime  and  home  delivery  from 
$1.48  a  week  to  95  cents,  expecting  in¬ 
creased  advertising  revenue  to  make  up 
the  difference. 

The  result?  So  far  net  paid  circulation 
has  gone  from  39,000  to  42,000  and  prob¬ 
ably  higher  since  the  night  before  the 
CEA  meeting  the  press  run  had  been  up¬ 
ped  to  48,000,  meaning  the  actual  circula¬ 
tion  was  about  44,000.  “We’ve  gotten  no 
stops,  but  instead  a  dramatic  increase  in 
circulation,”  said  Ingersoll,  who  expects 
it  to  hit  50,000  by  Christmas. 

Concurrently  there  has  been  a  marked 
increase  in  advertising,  although  tech¬ 
nically  the  paper  raised  its  rates  at  the 
changeover.  “Our  new  columns  are  21% 
narrower  than  the  old,  and  we  reduced 
our  rates  by  10%, ”  Ingersoll  explained. 
“So  if  we  sell  the  same  amount  of  adver¬ 
tising,  we  still  make  eleven  percent  and 
offset  the  circulation  revenue  lost  by 
dropping  the  subscription  and  newsstand 
prices. 

“If  the  decline  in  household  penetra¬ 
tion  concerns  you,  you’d  better  be  about 
the  business  of  doing  something  while 
you  still  have  the  resources  to  do  it,” 
Ingersoll  warned. 

In  producing  that  new  paper,  Ingersoll 
admits  that  “we  do  laugh  at  ourselves 


sometimes.  If  we  don’t  have  a  good  news 
day,  we  make  it  agood  news  day.  We  now 
have  the  staff  so  charged  up  in  what  had 
been  a  sour  union  atmosphere  that  it’s 
hard  to  keep  the  roof  on  ...  I  think 
people  will  pay  for  a  laugh  and  something 
they  can  use.  If  they  don’t,  we’U  go  broke 
and  lose  a  couple  of  million  dollars  we've 
tied  up  in  this.  I  don’t  think  we  will.” 

In  discussing  local  reaction  to  the  new 
Daily  Times,  Ingersoll  told  about  the  jani¬ 
tor  who  had  silently  cleaned  the  office  of 
the  Daily  Times  publisher  for  the  past  two 
years  without  uttering  a  word  to  him. 
Then,  10  days  after  the  Daily  Times  was 
changed,  the  janitor  turned  to  the  pub¬ 
lisher  and  blurted  out:  “That’s  a  hell  of  a 
paper.” 

And  that,  says  Ingesoll,  who  just 
turned  35,  “is  the  kind  of  thing  I’m  look¬ 
ing  for.” 

All-day  daily 
becomes  AM  only 

Washington  (Pa.)  Observer-Reporter, 
an  all-day  newspaper  with  two  editions 
(morning  and  afternoon)  since  1%7,  went 
to  a  morning-only  publication  on  June  29. 

Total  circulation  of  the  Observer- 
Reporter  is  37,006.  Approximately  28,000 
went  to  morning  subscribers  and  9,000  to 
afternoon  subscribers. 

Co-publishers  John  L.  S.  Northrop  and 
William  B.  Northrop  said  the  change  was 
made  to  cut  operating  costs  and  was 
logical  as  there  was  less  than  1%  duplica¬ 
tion  of  subscribers  receiving  both  morn¬ 
ing  and  afternoon  editions.  “Over  the 
past  ten  years  we  have  had  a  circulation 
gain  of  more  than  10,000  with  the  majority 
being  morning  subscribers,”  William  B. 
Northrop  said.  “The  afternoon  edition 
has  been  slowly  dropping  in  circulation.” 

The  new  morning-only  publication  in¬ 
cludes  a  zoned  edition  of  approximately 
7,000  for  subscribers  in  Greene  County 
and  southern  Washington  County.  The 
balance  of  30,000  go  to  subscribers  in 
Washington  County. 

The  Observer  Publishing  Company  and 
Publix  Publications,  publishers  of  two 
weekly  newspapers  serving  northern 
Washington  County  and  southern 
Allegheny  County,  have  joined  forces  in  a 
new  publishing  venture. 

The  new  venture  will  be  known  as  Cor¬ 
nerstone  Publishing  Company  according 
to  John  L.  S.  Northrop  and  William  B. 
Northrop,  co-publishers  of  the  Observer- 
Reporter,  and  Richard  L.  Barnes,  pub¬ 
lisher  at  Publix. 

Publix,  with  headquarters  at  McMur- 
ray.  Pa.,  will  be  the  operating  entity  for 
the  newly  formed  company  and  Barnes 
will  continue  as  chief  operating  officer. 

Publix  currently  publishes  the  Adver¬ 
tiser  and  Almanac,  both  weekly  news¬ 
papers  with  a  combined  circulation  by 
mail  of  over  69,000  households. 
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Edited  by  BILL  GLOEDE 

Editorial  and  advertising: 
cooperation  works 


By  Denis  Harvey 

You  may  wonder  why  the  heck  an 
editor  is  the  opening  speaker  at  an  adver¬ 
tising  conference. 

Well,  I’m  here  to  tell  you  how  you  can 
increase  advertising  linage  and  at  the 
same  time  help  increase  the  value  of  the 
editorial  product. 

It  all  boils  down  to  news  and  advertis¬ 
ing  people  understanding  that  coopera¬ 
tion  between  the  departments  is  a  must  if 
we  are  going  to  suvive  the  increasing 
competition  of  the  ‘80s.  The  conflict  that 
exists  between  the  two  departments  in 
too  many  newspapers  must  be  elimin¬ 
ated.  Such  a  move  is  within  the  power  of 
all  of  us  and  the  resulting  cooperation  will 
get  you  more  linage  for  these  efforts  than 
all  the  schemes  of  special  rates,  incentive 
plans,  and  the  rest. 

There  are  several  areas  where  coopera¬ 
tion  means  a  better  bottom  line.  The  first, 
and  most  important,  has  to  do  with  pro¬ 
viding  advertisers  with  more  opportuni¬ 
ties  to  target  their  message  to  special  au¬ 
diences.  I  am  talking  about  special  sec¬ 
tions,  and  I  don’t  have  to  tell  you  what 
has  been  happening  in  North  America  in 
recent  years. 

It  is  here  that  advertising  and  editorial 
must  join  together  to  make  sure  that  the 
integrity  of  the  newspaper  is  not  hurt  by  a 
section  that  is  posing  as  editorial  but  fails 
to  do  the  job.  In  addition  to  the  regular 
weekly  sections  which  provide  targeted 
audience,  we  must  provide  other  less  reg¬ 
ular  sections,  appearing  maybe  once  a 
year,  or  even  quarterly.  But  in  all  of  them, 
quality  of  the  editorial  product  should  be 
put  together  with  the  same  care  that  goes 
into  the  rest  of  the  paper. 

Too  often,  in  the  past,  we  have  gone  to 
our  advertisers  and  said  we  are  doing  a 
special  section  on  something  like  stereo 
equipment  or  home  decorating  and  then 
produced  a  second-rate  section  filled  with 
handouts  or  stories  written  by  amateurs. 
We  were  so  ashamed  of  these  special  sec¬ 
tions  that  most  of  us  even  used  non¬ 
editorial  typefaces  and  ran  big  lines 
across  the  top  saying  ‘advertisement.’  In 
effect,  we  were  saying  to  our  readers, 
‘this  is  not  part  of  our  good  newspaper. 

(Excerpts  from  the  keynote  speech  deli¬ 
vered  by  Denis  Harvey,  vkepresident  and 
editor-in-chief  of  the  Toronto  Star,  at 
International  Newspaper  Advertising  and 
Marketing  Executives  summer  sales  con¬ 
ference  in  Toronto  last  week.) 
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This  is  second-rate  material.’ 

Quality,  then,  is  a  must  for  advertisers 
who  are  more  and  more  wanting  a 
targeted  audience. 

Am  I,  as  an  editor,  in  any  way  embar¬ 
rassed  by  these  sections  and  what  they 
are  doing  to  the  traditional  editorial  pro¬ 
duct? 


INTERNATIONAL  NEWSPAPER  ADVERTISING  wid  MARKETING  EXECUTIVES 


NEW  LOGOS  UNVEILED.  The  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives  has  adopted  a 
new  logotype  (above)  to  go  along  with 
its  name  change.  It  was  developed  by 
Robert  Power  of  the  Atlanta  Journal 
and  Constitution,  who  won  a  $250  prize 
for  himself  and  an  all  expense-paid  trip 
to  the  INAME  Toronto  sales  conference 
for  his  ad  director,  Ferguson  Rood.  Be¬ 
low  appears  the  logo  for  the  Newspaper 
Cooperative  Network,  the  one  orderl 
one  bill  service  for  cooperative  dealer 
listing  ads  which  was  unveiled  at  the 
conference. 


Newspoper  Co-op  Nehuork 


Well,  sometimes  1  am  when  they  fail  to 
reach  our  regular  editorial  standards,  and 
we  still  have  a  way  to  go  on  that. 

In  the  initial  stages  of  such  a  coopera¬ 
tive  project  there  are  always  suspicions, 
especially  from  editorial  people,  that  they 
are  somehow  going  to  have  to  comprom¬ 
ise  their  principles.  Of  course,  the  edito¬ 
rial  integrity  of  the  paper  cannot  in  any 
way  be  endangered.  The  biggest  sales 
pitch  a  newspaper  has  going  for  it  is  that 
people  believe  what  they  read  in  a  good 


newspaper.  If  they  ever  get  suspicious 
about  the  integrity  of  the  editorial  prod-  S 
uct.  then  the  next  step  is  to  be  suspicious  ' 

about  the  integrity  of  the  advertising  con-  ' 

tent. 

We  must  make  sure  that  both  advertis¬ 
ing  and  editorial  people  understand  that 
there  is  a  fine  line  that  must  be  walked 
between  cooperation  and  the  integrity  of 
the  editorial  product.  Our  readers  are  not 
stupid.  They  will  know  if  we’re  putting 
out  a  puff  section  to  make  advertisers 
happy. 

Cooperation  can  even  improve  that 
most  difficult  of  problems  —  dealing  with 
advertisers  who  either  complain  about 
the  editorial  product,  or  who  request  spe¬ 
cial  treatment.  You  have  all  heard  from 
the  advertiser  who  can’t  understand  why 
your  news  department  does  not  do  a  story 
on  the  expansion  of  his  store.  Or  the 
advertiser  who  is  angry  because  you  have 
done  a  story  on  what’s  new  in  stereo  and 
you  quoted  a  non-advertiser. 

Traditionally,  news  departments  get 
their  backs  up  and  talk  about  integrity  of 
the  product  and  resist  any  communica¬ 
tion  on  the  subject.  Well,  I  don’t  believe 
in  that.  We  listen  to  complaints  from 
everyone  else  about  our  coverage,  so 
why  can’t  we  listen  to  complaints  from 
our  advertisers? 

Although  all  my  editorial  collegues  do 
not  agree  with  me,  I  believe  that  it  is  only 
common  sense  to  first  contact  advertisers 
when  you  are  doing  a  story  that  involves 
retailers  or  businesses.  If  you  can’t  get 
the  story  from  them,  then  you  obviously 
have  to  try  elsewhere. 

There  is  a  danger  here.  As  cooperation 
inproves  and  we  settle  some  of  these 
complaints  to  the  satisfaction  of  both  the 
ad  department  and  the  advertiser,  there  is 
a  growing  demand  for  actions  that  could 
jeopardize  the  editorial  product.  This  is 
not  a  problem  with  senior  people  in  our  ad 
department  because  they  have  a  better 
understanding  of  what  an  editorial  pro¬ 
duct  should  be  because  of  a  closer  work¬ 
ing  relationship.  But  you  cannot  expect 
an  advertising  salesman  to  completely 
understand  the  role  of  a  news  department 
any  more  than  I  expect  a  reporter  to  com¬ 
pletely  understand  the  role  of  the  ad  de¬ 
partment.  Because  we  cooperate  more, 
we  start  to  get  calls  from  a  salesman  who 
says,  ‘Please  do  a  review  on  this  dinner 
theater  because  they  have  withdrawn 
their  advertising  and  given  it  to  the 
opposition  because  they  gave  them  a 
good  review.  It  is  a  difficult  thing  to  com¬ 
municate  to  the  ad  salesman  out  slogging 
from  door  to  door.  There  will  never  be  a 
totally  happy  answer  to  that,  but  we 
should  make  an  attempt  to  explain  our 
role  to  the  ad  department.  The  jealousy 
between  departments  has  prevented  this, 
but  doesn’t  it  make  sense  for  ad  and  cir¬ 
culation  departments  to  have  just  as 
much  pride  in  the  editorial  product  as 
does  the  newsroom? 
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W.R.  Grace  jousts 
with  Post  over 
Reagan  tax  bill 

On  the  subject  of  tax  reform,  J.  Peter 
Grace  is  outspoken.  So  is  the  Washington 
Post. 

It  was  during  the  last  administration 
that  Grace,  the  president  of  W.R.  Grace 
&  Co. ,  ran  a  series  of  op-ed  ads  in  influen¬ 
tial  newspapers  which  some  credit  with 
mobilizing  public  and  congressional  sup¬ 
port  for  lowering  the  capital  gains  tax 
rate.  Since  mid-March,  he’s  been  trying 
to  do  the  same  for  President  Reagan's  tax 
cut  package  with  op-ed  ads  in  the 
Washington  Post,  New  York  Times  and 
Wall  Street  Journal. 

The  ads  touched  off  an  ideological  bat¬ 
tle,  sometimes  waged  with  tongue-in- 
cheek,  in  the  editorial  and  op-ed  pages  of 
the  Post.  Grace  is  strongly  supportive  of 
the  President’s  tax  package.  The  Post 
argues  for  a  tax-cut  package  which  would 
more  heavily  benefit  low  and  middle  in¬ 
come  taxpayers. 

On  Friday,  March  13,  the  day  after  the 
first  Grace  ad  ran,  the  Post  ran  an  edito¬ 
rial,  “Clearing  Up  the  Confusion.’’  It 
read,  in  part,  “Yesterday,  a  large  indust¬ 
rial  company,  W.R.  Grace  &  Co.,  took  an 
advertisement  in  this  paper  and  others  to 
describe  previous  comments  in  this  space 
as  ‘confused.’  A  couple  of  people  have 
called,  anxiously ,  to  ask  whether  we  were 
‘confused’.  No,  we  weren’t  wrong.” 

Grace  thought  they  were,  and  to 
attempt  to  prove  its  case,  the  company 
ran  another  ad.  It  was  a  reprint  of  the  Post 
editoral,  which  was  dissected,  paragraph 
by  paragraph,  by  the  Grace  Co.  In  the 
margins  surrounding  the  editorial 
appeared  handwritten  notes  rebutting  the 
Post’s  position. 

(Continued  on  page  IS) 
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Ad-Ventures 


‘Ambassadors  for  Advertising’ 

The  Detroit  News  on  June  28  carried  a  four-color,  16-page  tabloid 
advertising  insert  the  prime  purpose  of  which  was  to  advertise  adver¬ 
tising. 

Part  of  a  nationwide  effort  to  im¬ 
prove  the  image  of  advertising  and 
the  advertising  business,  the  insert 
was  run  by  the  Michigan  Council  of 
the  American  Association  of  Adver¬ 
tising  Agencies.  The  4  A’s,  concerned 
over  surveys  which  indicate  the  pub¬ 
lic  is  becoming  more  skeptical  of 
advertising  and  less  enamored  of  the 
people  who  make  it,  is  drawing  on  its 
professional  resources  in  efforts  to 
counteract  the  ‘huckster’  image. 

The  insert,  which  reached  830,000 
readers  of  the  News’  Sunday  Maga¬ 
zine,  was  conceived  to  reach  general 
consumers,  legislators,  young  people 
considering  advertising  as  a  career 
and  people  employed  in  the  business. 

Entitled  “This  message  is  brought  to  you  by  .  .  .  Michigan’s  most 
famous  salesmen,”  the  insert  contained  stories  written  by  area  advertis¬ 
ing  professionals  on  the  purpose  of  advertising,  its  history,  its  creative 
execution,  its  people  and  its  advantages  as  a  career  option. 

The  insert  was  paid  for  by  some  200  companies,  including  agencies, 
rep  firms,  production  houses  and  media. 

Levi’s  in  the  newsroom 

A  man,  dressed  in  sharply-creased  dacron/polyester  pants,  darts  out  of 
the  editorial  dep^utment  ladies’  room  at  the  New  Brunswick  (N.J.)  Home 
News  and  proclaims,  “For  my  money,  this  is  the  best  pair  of  pants.” 

The  man  is  supposed  to  be  a  newsman,  the  ladies’  room  is  supposed  to 
be  the  “City  Room”  (at  least  that’s  what  it  says  on  the  door)  and  the 
pants  are  Levi’s  Action  Slacks.  But  things  are  not  necessarily  as  they 
appear,  because  this  is  television. 

The  Home  News  rented  out  its  newsroom  (for  a  $1,(X)0  contribution  to 
the  Home  News/Lions  Club  Needy  Cases  Fund)  to  Levi  Strauss,  Inc.  for 
production  of  a  tv  commercial.  If  all  goes  well,  the  ad  should  be  appear¬ 
ing  regularly  on  national  television  in  a  matter  of  months. 

Staffers  at  the  paper  suspect  the  commercial  is  yet  another  effort  by 
Madison  Avenue  to  capitalize  on  the  post-Watergate  aura  of  glamour  sur¬ 
rounding  the  news  business.  Laura  Sanders,  a  Home  News  staff  writer, 
noted  a  “suspicious”  resemblance  between  the  actors  in  the  commercial 
and  characters  on  the  Lou  Grant  show. 

Besides  the  donation,  the  Home  News  netted  a  nifty  notion  for  a  fea¬ 
ture  story,  with  art,  for  its  regional  break  page. 

Horse  tracks  bet  on  newspapers 

The  Thoroughbred  Racing  Accociation  reports  that  its  member  race 
tracks  are  betting  more  heavily  on  newspapapers  as  their  primary  adver¬ 
tising  medium. 

The  TRA,  in  its  July  newsletter,  reports  that  in  1980,  TRA  tracks 
shifted  their  ad  dollars  away  from  television  and  toward  newspapapers, 
reversing  a  one-year  trend.  In  1979,  41%  of  the  tracks  indicated  they  pre¬ 
ferred  television  as  their  number  one  ad  medium.  In  1980,  only  31%  of 
the  tracks  named  television  as  their  prime  medium.  41%  chose  newspap¬ 
ers  in  1980,  up  from  33%  in  the  previous  year.  Newspapers  had  lost  their 
preferred  status  to  television  in  1979.  In  1978,  43%  favored  newspaper 
advertising.  Race  tracks,  says  the  TRA,  last  year  spent  upwards  of 
3Stt  per  spectator  on  advertising. 

_ — GLOEDE 
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Ad  scene 


By  Dan  Lionel 


Sales  staff  needs  sound  research  backup 

“Is  the  importance  of  personal  selling  i  — 

really  waning  in  this  electronic  age?” 

Armed  with  that  question,  E&P  visited 
the  offices  of  Erdos  &  Morgan,  a  34  year- 
old,  Manhattan-based  research  firm 
headed  by  Dr.  Paul  Erdos.  The  company 
has  just  completed  a  soon-to-be-released 
study  of  factors  which  influence  buyers  of 
magazine  advertising  space  for  Standard 
Rate  &  Data  Service.  It  surveyed  the 
influence  of  both  sales  professionalism 
and  accurate,  credible  research  selling 
tools. 

“Without  the  personal  sales  contact,” 

Erdos  points  out,  many  of  the  factors 
which  may  influence  a  magazine  space 
buy  “might  never  be  brought  to  the  atten¬ 
tion  of  the  advertising  buyer.” 

The  salesperson  armed  with  solid  re- 

search  and  marketing  data  contributes  to  not  believe  that  two-way  television  or 
the  potential  sale  in  various  ways,  other  electronic  developments  will 
according  to  Erdos:  change  the  basic  methodology  of  mail 

“It  frequently  takes  a  top  notch  sales-  surveys.  He  noted  that  advertising 
person  to  make  an  appointment  with  a  buyers  are  showing  keener  interest  in  fac- 
busy  potential  advertiser.  He’ll  probably  tors  other  than  total  circulation  or  general 
use  a  survey  as  a  door  opener.”  demographics. 

He  continues,  “The  salesperson  is  in-  To  meet  this  approach,  a  major  maga- 
valuable  in  keeping  the  client  happy  after  zine  commissioned  his  company  to  con- 
the  sale  is  made.  ttuct  a  study  comparing  individuals  with 

“The  salesperson  draws  attention  to  comparable  demographics  but  with 
aspects  of  the  survey  data  that  relate  to  ,  m.  mm 

client's  objectives,”  he  adds,  and  finally,  |1|COf||||lff  Afffl 
the  seller  “defends  his  publication’s 

statements  versus  the  competition’s  by  display  ai 

The  salesperson ,  good  as  he  or  she  may 
be,  requires  the  backup  of  sound  statis-  Richard  Ringer 

...  .  The  Minneapolis  St: 

Consider  the  case  of  a  salesperson  admittedly  is  taking  a  “ris 
who  had  just  wrapped-up  a  contract  for  25  25%  advertising  discount 

full  pages  in  the  Wall  Street  Journal,  one  retailers.  But  the  newsp 
client  publications,  says  Erdos,  convince  retailers  that  no 
When  the  salesperson  walks  out  the  chance  of  federal  tax  cuts 
door  and  the  advertising  manager  wakes  optimistic  economic  proj 
up  from  his  trance  he  realizes  that  he  has  f^^^h  quarter,  they  can  b 
to  be  able  to  justify  his  advertising  buy  t^eir  recently  sluggish  s; 
with  his  management.  With  the  survey  advertising 

the  salesperson  has  left  behind  properly  ^t  the  same  time,  the  r 
marked  ^cy  data,  he  can  walk  into  his  jjg  developing  closer  ties 
up  his  position.  ers,  which  is  the  primary  g 

The  SRDS  study  following  Erdos  &  concept  that  was  star 
Morgan  s  standard  techniques,  was 

mailed  to  2,000  advertising  executives.  A  discount  will  be  av 

58%  return  was  achieved,  meeting  the  i  ,ooo  retailers  who  spent : 
conipany  s  raw  data  acceptability  stan-  advertising  last  year  wil 

papers.  The  discount  will 
“Too  many  so-called  mail  surveys  are  advertising  purchased  bet 
sent  out  by  media  where  the  response  rate  Jan.  31,  1982,  once  that  ^ 

is  too  low  to  permit  projection,”  says  by  20%  the  amount  the  rei 
Erdos.  “Our  standard  contract  prohibits  the  newspapers  during  th 
the  use  of  our  name  in  conjunction  with  year  earlier, 
any  survey  data  derived  from  a  question-  “This  is  a  very  risky 
naire  that  obtained  less  than  a  50%  re-  us,”  said  James  Andersoi 
sponse.”  Using  manager  of  the  wee 

The  author  of  Professional  Mail  Sur-  Star  and  the  daily  momin 
veys  (McGraw  Hill,  $36.50),  Erdos  does  a  bold  move,  an  experin 


varying  lifestyles. 

“We  mailed  a  detailed  four-page  ques¬ 
tionnaire  to  1 ,500  subscribers  and  also  to 
their  next-door  (non-subscriber)  neigh¬ 
bors,”  explains  Erdos.  “An  80%  return 
gave  a  solid  base  for  comparative  tabula¬ 
tion. 

“It  pinpointed  areas  where  lifestyles  of 
the  two  groups  were  significantly  diffe¬ 
rent,  although  many  of  the  demographic 
data  were  similar.” 

To  help  assure  survey  response,  Erdos 
&  Morgan  generally  encloses  a  dollar  bill 
with  the  questionnaire,  which  itself  may 
run  into  eight  pages  of  detailed  questions. 
A  recent  study  conducted  for  the  Christ¬ 
ian  Science  Monitor,  which  drew  a  75% 
response  from  a  scientifically  prepared 
random  sample  list  of  subscribers,  ex¬ 
plained  the  inclusion  of  the  dollar  in  this 
manner: 

“The  enclosed  dollar  bill  is  both  a 
token  of  our  appreciation  for  your  help, 
and,  unlikely  as  it  may  seem,  a  means  of 
keeping  down  the  total  cost  of  the  survey. 
The  dollar  emphasizes  the  importance  we 
place  on  your  response.  The  greater  the 
response  to  this  mailing,  the  less  will  be 
spent  on  additional  mailings,  and  the 
more  reliable  and  effective  the  results  will 
be.” 

In  view  of  Erdos’  strong  support  of  the 
role  of  the  salesperson,  he  was  asked 
whether  his  company  employed  one. 

His  answer:  “No!” 


Discount  offer  seen  as  risk 
by  dispiay  ad  manager 


By  Richard  Ringer 

The  Minneapolis  Star  <&  Tribune 
admittedly  is  taking  a  “risk”  in  offering  a 
25%  advertising  discount  to  major  local 
retailers.  But  the  newspapers  hope  to 
convince  retailers  that  now,  with  a  good 
chance  of  federal  tax  cuts  and  somewhat 
optimistic  economic  projections  for  the 
fourth  quarter,  they  can  begin  to  perk  up 
their  recently  sluggish  sales  with  addi¬ 
tional  advertising. 

At  the  same  time,  the  newspapers  will 
be  developing  closer  ties  with  the  retail¬ 
ers,  which  is  the  primary  goal  of  a  market¬ 
ing  concept  that  was  started  three  years 
ago. 

The  discount  will  be  available  to  about 
1 ,000  retailers  who  spent  $  1 5 ,000  or  more 
in  advertising  last  year  with  the  two  news¬ 
papers.  The  discount  will  be  applied  to  all 
advertising  purchased  between  July  1  and 
Jan.  31,  1982,  once  that  amount  exceeds 
by  20%  the  amount  the  retailer  spent  with 
the  newspapers  during  the  same  period  a 
year  earlier. 

“This  is  a  very  risky  proposition  for 
us,”  said  James  Anderson,  display  adver¬ 
tising  manager  of  the  weekday  afternoon 
Star  and  the  daily  morning  Tribune.  “It’s 
a  bold  move,  an  experiment  only.” 


Between  1979  -1980,  the  Tribune  lost 
3,475,000  lines  advertising  during  the 
week  and  4,435,000  on  Sundays,  while 
the  Star  tabulated  weekday  losses  of 
4,907,000.  During  the  first  five  months  of 
this  year,  the  Tribune  recorded  a  decline 
of  1,229,883  lines  daily  and  223,633  on 
Sundays  while  the  Star  dropped 
1,040,828. 

This  is  the  first  time  that  the  Star  and 
Tribune  has  offered  such  discounts  and 
discounting  remains  a  practice  with  few 
followers  within  the  newspaper  industry, 
although  the  New  York  News  established 
a  similar  “plus  business”  discount  (10%) 
in  an  incentive  program  announced  ear¬ 
lier  this  year. 

Two  weeks  after  the  newspapers’ 
announcement  of  the  discounts  in  early 
July,  local  retailers’  reactions  ranged 
from  praise  to  uncertainty. 

Sonja  Larsen,  vicepresident  of  sales 
promotion  for  Target  Stores  a  division  of 
Dayton-Hudson  Corp.,  applauded  the 
discount  offer  saying  it  is  the  “most  in¬ 
novative  idea  that  newspapers  have  come 
up  with  in  a  long  time.  The  newspapers 
should  be  congratulated,”  she  said. 
Target,  she  added,  would  study  the  offer 

(Continued  on  page  15) 

EDITOR  &  PUBLISHER  for  August  1,  1981 


Grace 
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On  April  9,  the  Post  ran  another  edito¬ 
rial,  this  one  using  humor  to  illustrate  its 
point.  “You  may  have  noticed  that  W.R. 
Grace  and  Company  recently  ran  another 
round  of  advertisments  commenting  on 
taxes  and  our  editorial  views  .  .  .  Thanks 
to  W.R.  Grace,  the  newspapers  running 
these  ads  are  the  only  businesses  in  the 
country  that  can  rest  assured  of  benefit¬ 
ing  from  the  administration's  supply-side 
economics.  But  we  wish  to  deny  the 
widespread  rumor  that  Tl]|e  Washington 
Post  editorial  page  staff  is  getting  com¬ 
missions  from  our  advertising  depart¬ 
ment  for  the  Grace  ads.” 

The  editorial  concluded,  “There’s 
something  to  be  said  for  parts  of  the 
Reagan  tax  plan.  But  you  can't  say  that  it 
favors  poor  and  middle-income  tax¬ 
payers.  That’s  inaccurate,  mere  Graceful 
thinking.” 

There  was  yet  another  salvo  to  be  fired, 
only  this  one  didn’t  cost  Grace  any 
money.  On  the  editorial  page,  the  Post 
ran  an  editorial  stating,  in  part,  “Income 
taxes  are  going  to  be  cut,  but  a  great  deal 
depends  on  the  precise  design  of  that  cut. 
Since  mid-March  we  have  been  carrying 
on  a  debate  with  W.R.  Grace  and  Co. 
over  taxation.  Grace  ran  a  couple  of 
advertisements  in  this  newspaper  and 
others,  and  we  replied  in  this  space.  The 
president  of  the  company,  J.  Peter  Grace, 
today  offeres  a  final  rebuttal  on  the  oppo¬ 
site  page.” 

The  editorial  continued,  “Neither  of  us 
seems  to  have  persuaded  the  other,  but 
we  trust  that  readers  will  have  found 
these  exchanges  useful.” 

On  the  op-ed  page,  Grace  wrote,  “As 
the  Washington  Post  editors  themselves 
suggest,  any  debate  where  one  side  (W.R. 
Grace  &  Co.)  must  pay  roughly  $22,000, 
non-deductable,  for  an  advertisement  to 
present  its  case,  while  the  other  (The 
Washington  Post)  can  do  so  for  zero  out- 
of-pocket  cost  is  not  exactly  in  keeping 
with  Robert’s  Rules  of  Order.  Nor  can 
anyone  long  afford  to  continue  such  an 
unequal  joust.  So  The  Post’s  advertising 
department  can  stop  salivating  as  of  now. 
Since  we  cannot  literally  afford  to  have 
the  last  word,  we  shall  be  content  with  the 
next-to-last.  And  this  is  it.” 

Grace  used  the  op-ed  space  to  again 
rebut  the  Post’s  position  and  the  figures  it 
used  to  arrive  there.  And  there  the  debate 
ended.  Or  did  it? 

There  was  one  newspaper  which  later 
ran  a  Grace  ad,  thjs  one  concerning  tax 
bracket  creep,  unsolicited  and  free  of 
charge.  The  Jefferson  City  (Mo.)  News 
reproduced  the  ad  from  the  Wall  Street 
Journal,  using  its  own  typeface  and  style, 
over  its  signiture. 

Grace  was,' not  suprisingly,  ecstatic.  In 
a  letter  to  E&P,  Frederick  Bona,  director 
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of  press  relations  for  Grace,  wrote,  “We 
have  been  getting  a  lot  of  interest  express¬ 
ed  in  a  rather  unique  campaign.  For  ex¬ 
ample,  editor  Don  Norfleet  of  the  Jeffer¬ 
son  City  News  was  so  excited  about  our 
‘tax  bracket  creep’  ad  that  he  talked  to  his 
publisher.  Bill  Weldon,  who  was  so  im¬ 
pressed  that  he  sought  our  permission  to 
run  our  ad  free  of  charge,  as  a  service  to 
their  readers.” 

The  ad  ran  on  the  op-ed  page  in  a  News 
Sunday  edition.  When  asked  why  the 
newspaper  decided  to  run  the  ad  free, 
Norfleet  stated,  “The  publisher  felt  it  was 
something  the  public  ought  to  know 
about.” 


Discount 

(Continued  from  page  14) 


to  determine  if  and  how  it  might  take 
advantage  of  it. 

Donaldson’s  Department  Stores,  a  di¬ 
vision  of  Allied  Stores,  will  also  study  the 
offer  but  David  McElwee,  Donaldson’s 
advertising  director,  was  noncommittal 
about  accepting  it.  During  the  past  sever¬ 
al  years,  McElwee  said,  Donaldson’s  has 
shifted  many  of  its  advertising  dollars 
from  newspapers  to  direct  mail  cam¬ 
paigns  and  even  more  recently  to  broad¬ 
casting.  McElwee  said  Donaldson’s 
would  probably  have  some  “serious 
thinking”  to  do  before  reversing  those 
trends. 

Anderson  hopes  that  the  risks  of  this 
discount  offer  will  be  offset  in  the  long  run 
by  greater  support  from  retailers.  That  is, 
retailers  will  reward  the  newspapers  for 
taking  the  risks  to  help  them  by  pur- 
chasng  more  ad  space  once  retail  sales 
rebound.  The  newspapers  are  also  hoping 
to  become,  in  effect,  advertising¬ 
marketing  consultants  for  many  of  the 
local  retailers,  some  of  whom  can’t  finan¬ 
cially  support  an  ad  agency  to  develop 
and  implement  promotional  campaigns. 

“We’re  thinking  much  broader  than 
just  getting  an  ad,”  Mr.  Anderson  said. 
“We  want  to  become  an  integral  part  of 
an  individual  advertiser’s  sales  team. 
And  if  that  means  suggesting  advertising 
in  other  media,  we  will  when  justified.” 
In  return,  Anderson  added,  the  “news¬ 
papers  hope  to  get  a  (bigger)  share  of 
business  as  a  result  of  being  a  part  of  the 
team.” 

Exxon  selects 
Marsteller  Inc. 

Exxon  Office  Systems  Company  has 
selected  Marsteller  Inc.  as  its  U.S.  adver¬ 
tising  agency. 

Marsteller  will  handle  all  Exxon’s 
office  systems  products  which  currently 
include  electronic  typewriters,  facsimile 
machines  and  word  processing  equip¬ 
ment,  in  addition  to  new  products.  Total 
billings  will  be  approximately  $20  million 


Ingersoll  dailies 
to  loin  NAB 
Sept.  1 

The  Ingersoll  Publications  Company,  a 
confederation  of  22  daily  newspapers  and 
five  weekly  groups,  announced  on  Tues¬ 
day  its  intention  to  join  the  Newspaper 
Advertising  Bureau  on  September  1 . 

“We  gave  careful  consideration  to  our 
objectives  and  to  the  economics  of  this 
move,”  explained  Lee  Stauffer,  chief 
operating  officer  of  Ingersoll.  “We  feel 
that  just  as  the  I970’s  were  the  decade  of 
growth  and  change  in  production,  the  80’s 
are  the  decade  of  marketing.” 

The  22  dailies,  all  of  which  are  operated 
by  separate  corporations,  decided  inde¬ 
pendently  to  join  the  NAB  with  a  unani¬ 
mous  vote  of  their  publishers. 

The  Ingersoll  move  gives  the  bureau  a 
major  boost  in  a  year  in  which  bureau 
membership  has  declined  by  some  two 
dozen  daily  newspapers. 

Included  in  the  confederation  are  the 
Burbank  (Ca.)  Review,  Glendale  (Ca.) 
News-Press,  Richmond! Berkeley  (Ca.) 
Independent  &  Gazette,  Milford  (Ct.) 
Citizen,  Fall  River  (Ma.)  Herald  News, 
North  Adams  (Ma.)  Transcript , 
Claremont  (N.H.)  and  Springfield  (Vt.) 
Eagle  Times,  Pawtucket/Central  Falls 
(R.I.)  Times,  Toms  River  &  Ocean  Coun¬ 
ty  (N.J.)  Times-Ohserver,  Trenton  (N.J.) 
Trentonian,  Danville  (Pa.)  News, 
Phoenixville  (Pa.)  Evening  Phoenix,  Pott- 
stown  (Pa.)  Mercury,  ChesteriVpper 
Darby  (Pa.)  Delaware  County  Daily 
Times,  Shenandoah! Ashland! Mahonoy 
(Pa.)  Evening  Herald,  Coatesville  (Pa.) 
Record,  Kingston  (N.Y.)  Freeman, 
North  Tonawanda  (N.Y.)  News,  Oneida 
(N.Y.)  Dispatch ,  Massillon  (O . )  Indepen¬ 
dent,  Niles  (O.)  Daily  Times  and  the 
Royal  Oak  (Mi.)  Tribune. 


SMILES  ABOUND  as  Ral(^  Ingersoll, 
president  and  chief  executive  officer  of 
Ingersoll  Publications,  signs  one  of  the  22 
membership  agreements  os  the  bureau's 
president  and  chief  smiler,  Jock  Kauff¬ 
man,  looks  on. 
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Cable  tv  coupon  service  offered 


Beginning  January  1,  1982,  Cable 
Coupon  Network  will  provide  major 
marketers  with  a  new  marketing  support 
medium,  focused  against  cable  television 
households. 

The  cable  billing  statements  will  be 
used  to  deliver  “Cable  Cash,”  a  check¬ 
book  style  booklet  of  ads  and  coupons,  to 
8  million  upscale  cable  tv  homes  every 
month. 

“Because  ‘Cable  Cash’  will  be  deli¬ 
vered  by  first  class  mail  and  addressed  to 
a  person,  not  ‘occupant,’  it  will  be  the 
most  intrusive  coupon  medium  avail¬ 
able,”  according  to  Dick  Dana,  executive 
vicepresident  of  Cable  Coupon  Network. 

Dana  said  an  analysis  of  the  1980  Sim- 


Staff  changes 
at  CWO&O 

Additions  have  been  made  to  the  sales 
staff  of  two  Eastern  Region  offices  of 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  newspaper  advertising 
sales  firm. 

Thomas  P.  Ivory  has  joined  the  sales 
staff  of  CWO&O-Philadelphia  and  Philip 
G.  Callahan  has  joined  the  sales  staff  of 
CWO&O-Boston. 

Ivory  was  an  account  executive  at  the 
Binghamton  Press  Company,  a  Gannett 
property,  before  joining  CWO&O. 

Callahan’s  sales  background  includes 
nine  years  with  the  Boston  Herald  Amer¬ 
ican  as  a  classified  and  retail  salesman, 
and  a  position  as  sales  representative  for 
Ebsco  Industries  in  the  Boston  area. 

INPA  seeks  case  studies 

The  International  Newspaper  Promo¬ 
tion  Association  (INPA)  has  instituted  a 
new  program  to  discover  the  best  solu¬ 
tions  to  newspaper  marketing  problems 
across  the  country. 

Under  the  direction  of  Charles  Rits- 
cher,  marketing  manager  of  the  Ashary 
Park  (N.J.)  Press,  INPA  is  asking  news¬ 
papers  that  have  developed  marketing 
plans  and  objectives  to  overcome  such 
problems  as  rate  increases,  intensified 
competition,  new  sections,  etc.,  to  share 
their  ideas.  The  information  should  be 
submitted  on  a  special  form  to  cover  the 
detail  necessary  to  prepare  a  written  case 
study. 

Sanford  Stiles,  corporate  marketing 
director  St.  Petersburg  Times  Publishing 
Co.,  and  vicepresident  of  INPA,  will  use 
the  most  instructive  case  studies  as  part 
of  his  program  planning  for  INPA’s  1982 
international  conference  to  be  held  May 
2-5,  1982  in  San  Francisco. 

Newspapers  wishing  to  submit  case 
study  material  should  write  Edward  Lins- 
mier.  Executive  Director,  INPA,  11600 
Sunrise  Valley  Drive,  Reston,  Va.  22091 . 


mons  Study  of  Media  and  Markets  shows 
that  coupon-usage  among  cable  homes  is 
12%  above  the  U.S.  average. 

In  conjunction  with  a  cable  tv  buy. 
Cable  Coupon  Network  offers  advertis¬ 
ers  the  ability  to  deliver  coupons  and  re¬ 
fund  offers  as  well  as  sweepstakes  entry 
forms,  contest  rules  and  game  pieces  to 
the  exact  same  homes  that  receive  a  pro¬ 
duct’s  advertising  message  on  the  cable 
networks. 

Cable  Coupon  Network  bills  advertis¬ 
ers  only  for  the  number  of  coupon  inserts 
that  are  delivered. 

Cable  Coupon  Network  headquarters 
are  located  at  2045  Peachtree  Road, 
Atlanta,  Georgia  30309. 


Royal  wedding  brings 
Parade  a  full-page  ad 

Launey,  Hachmann  &  Harris  advertis¬ 
ing  has  scheduled  a  full-page,  four-color 
ad  to  run  in  16  million  issues  of  Parade 
this  Sunday  to  promote  a  costume  jewel¬ 
ry  replica  of  Lady  Di’s  sapphire  and  di¬ 
amond  wedding  ring. 

For  $49.95,  the  ad  states,  men  in  the 
U.S.  can  do  the  princely  thing  and  pre¬ 
sent  their  ladies  with  a  “beautiful  sterling 
silver  precise  reproduction  of  the  gift  of 
love  from  Prince  Charles  to  Lady  Di¬ 
ana.”  The  agency  had  previously  tested 
the  ad  in  about  2  million  issues  of  Parade 
in  the  Washington,  Boston,  Hartford  and 
Worcester,  Mass,  markets.  Agency  presi¬ 
dent  Robert  E.  Launey  said  he  was  im¬ 
pressed  with  the  response  rate  generated 
by  the  test  in  Parade,  which  ran  in  the  one 
order  per  3,000  copy  range. 

Journal  gets 
ad  campaign 

'iMAX,  Inc.,  a  diversified  mineral  and 
energy  company  based  in  Greenwich, 
Connecticut,  has  appointed  Grey  Adver¬ 
tising  Inc.  to  develop  its  first  corporate 
financial  advertising  campaign. 

The  campaign,  which  has  already  be¬ 
gun  with  a  series  of  Wall  Street  Journal 
ads  is  expected  to  expand  in  1982. 

Grey’s  assignment  is  to  communicate 
AMAX’s  diversified  earnings  base  and 
extensive  reserves  to  a  multiple  audience 
of  shareholders,  investors,  customers, 
employees  and  the  financial  community. 

Cleveland  Press 
names  retail  manager 

J.  Michael  Price,  a  veteran  Detroit 
newspaper  advertising  executive,  has 
been  appointed  retail  advertising  mana¬ 
ger  of  the  Cleveland  Press. 


INAME  defines 
anti-weekly  policy 

The  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives  (IN¬ 
AME)  made  official  what  has  been  taken 
for  granted  for  years,  during  its  annual 
summer  sales  conference  last  week  in 
Toronto.  The  organization  is  open  only 
to  daily  newspapers. 

The  association,  by  a  voice  vote  of  the 
membership,  changed  several  sections  of 
its  bylaws  to  include  the  word  “daily” 
wherever  the  word  newspaper  had 
appeared. 

Thus,  for  example.  Section  5  of  the 
bylaws,  which  had  read,  “Membership 
may  be  annulled  for  indulgence  in  morally 
unworthy  or  unprofessional  conduct  sub¬ 
versive  of  the  best  interests  of  newspaper 
advertising,”  now  contains  the  word  dai¬ 
ly,  which  is  inserted  before  newspaper. 

The  INAME  voted  to  include  a  new 
section  in  its  bylaws,  which,  for  the  first 
time  in  the  association’s  history,  defines  a 
daily  newspaper. 

Section  9,  in  which  the  definition  is 
contained,  states,  “Daily  newspaper  as 
used  herein  is  defined  as  meaning  a  news¬ 
paper  published  a  minimum  of  five  days 
per  week  and  with  a  minimum  of  70  per¬ 
cent  paid  circulation  according  to  the  Au¬ 
dit  Bureau  of  Circulations.” 

Ad  Council 
exec  dies 

John  St.  Leger,  vicepresident  for 
media  development  and  administration, 
died. 

SfLeger  had  been  with  Young  &  Rubi- 
cam  International  for  ten  years  and  had 
wide  experience  with  print  and  broad¬ 
casting  media  and  with  advertising  in 
both  the  commercial  and  public  sectors. 
Before  joining  Young  &  Rubicam.  St.  Le¬ 
ger  was  with  the  public  relations  firm  of 
Wolcott  &  Carlson,  Inc.,  Time-Life 
Broadcast  and  Investment  Readers 
Digest. 

Trentonian  names 
classified  manager 

The  Trenton  (N.J.)  Trentonian  has 
named  Richard  E.  Thomas  manager  of 
classified  adver¬ 
tising. 

Thomas  had 
been  with  the 
CAM-GLO  news¬ 
papers,  a  group  of 
I  I  weeklies  in 
central  New 
Jersey.  He  had 
formerly  been 
with  Times 
Graphics,  Inc.  of 
Vineland. 
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Some  people  thii^  of  comparing  apples  and  oranges.  Thev  may  even 

to  convince  you  there  s  no  difference. 

'  ^ wanted  one  and  got  the  other,  you’d  be  unpleasantly  surprised. 

1  hat  s  why  names,  including  brand  names  and  trademarks,  are  so  important. 
yoL^xpect^'^^^  of  making  sure  you  get  exactly  what  you  want,  and  the  quality 

Xerox,  for  example,  is  the  trademark  of  Xerox  Corporation  and  should  be  used  as 
an  adjective,  rollowed  by  the  noun  describing  our  product. 

By  using  a  trademark  properly,  you’re  proving  you  know  your  apples.  And  when 
you  know  your  apples,  the  chances  are  much  better  you  won’t  get  a  lemon. 

XEROX 


VICEPRESIDENT— W.  H.  Harwell, 
Jr.,  president  and  publisher  of  the  Talla¬ 
hassee  Democrat,  was  named  vicepresi¬ 
dent/operations — City  Group  of  Knight- 
Ridder  Newspapers,  Inc.,  with  responsi¬ 
bility  for  business  operations  of  the  17 
City  Group  newspapers,  effective 
September  1 .  Harwell  will  also  become  a 
member  of  Knight -Kidder's  operating 
committee  and  will  relocate  to  the  com¬ 
pany  headquarters  n  Miami. 

Currently  vicepre:  ident  and  president¬ 
elect  of  the  Florida  Press  Association, 
Harwell  is  a  27-year  veteran  in  editorial, 
advertising  and  management.  He  went  to 
Tallahassee  as  general  manager  of  the 
Democrat  in  1 973  from  the  post  of  pub¬ 
lisher  of  the  Boca  Raton  News. 


Robert  C.  Carlson,  was  named 
advertising  director  of  the  Idaho  States¬ 
man,  succeeding  Gary  Sherlock,  who 
was  appointed  publisher  last  March. 
Carlson,  who  will  sit  on  the  newspaper’s 
eight-member  operating  committee  and 
oversee  retail,  classified,  national  and 
legal  advertising  sales  and  supporting  ser¬ 
vices,  was  formerly  ad  manager  for  the 
Everett  (Wash.)  Herald. 

Hit  Hi  it: 

Bob  Sherwin,  former  sports  editor 
and  columnist  for  the  Arizona  Daily  Star, 
joined  the  San  Francisco  Examiner  as 
assistant  sports  editor. 

Randy  Wilcox,  copy  chief  of  the  Au¬ 
stin  (Tex.)  American,  moved  to  the  Ex¬ 
aminer  copy  desk. 


BEW  CONSULTING 

Specializing  in 

general  management  problems 
B.E.  Wright 
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NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Jim  Bates  was  promoted  to  news  edi-  Alex  Finkelstein,  formerly  of  the 
tor  of  the  Colorado  Springs  Sun.  He  Winnipeg  (Man.)  Free  Press,  Miami 
joined  the  paper  in  1978  as  a  reporter  and  Herald,  UPI/Montreal,  Washington  Star 
since  has  been  a  copy  editor  and  assistant  and  Orlando  Sentinel  Star,  has  joined  the 
news  editor.  Previously,  Bates  was  with  business  desk  of  the  Daytona  Beach 
the  Springfield  (Mo.)  Daily  News.  News-Journal. 

*  *  ♦  *  *  ♦ 

Al  Corey  was  named  director  of  dis-  Jon  Fishman  was  named  publisher  of 
play  advertising  for  the  Courier-Journal  the  Green  Valley  (Ariz.)  News/Sun.  He 
and  the  Louisville  Times.  With  the  news-  formerly  was  retail  advertising  manager 
papers  since  1969  and  holding  various  of  Tucson  Newspapers,  Inc. 
positions  in  the  advertising  department,  Steve  Chandler,  formerly  a  staff 
he  will  be  responsible  for  national,  chain  writer  for  the  Tucson  Citizen,  was 
store,  area  and  rotogravure  advertising  appointed  managing  editor  of  the  News/ 
sales.  Sun. 

Jonathan  B.  Segal,  formerly  senior  Claude  Lathrop,  national  advertis- 
editor  at  Summit  Books,  an  imprint  of  ing  manager  of  the  Charlotte  (N.C.) 
Simon  &  Schuster,  was  appointed  Observer  the  past  five  and  one-half  years, 
vicepresident  and  executive  editor  of  is  the  new  retail  advertising  manger  of 
Times  Books,  the  trade  book  affiliate  of  The  Arizona  RepublicIThe  Phoenix 
The  New  York  Times  Company.  Gazette.  He  succeeds  Ken  Clouse,  who 

Segal  joined  the  Times  in  1966  and  in  became  advertising  director  after  Lou 

1968  moved  to  the  Times  Book  Review  Reynolds  retired.  Lathrop’s  35  years  in 
and  later  became  an  editor  with  the  Sun-  newspapers  includes  21  years  with 
day  travel  section.  In  1974  Segal  transfer-  Knight-Ridder. 

red  to  Quadrangle  Books,  the  company  «  *  * 

now  known  as  Times  Books,  as  an  editor  tom  Pace  has  joined  the  legal  staff  of 
specializing  in  general  non-fiction,  leav-  Dow  Jones  &  Co.,  Inc.,  as  communica- 
ing  to  join  Simon  &  Schuster  in  1976.  tions  counsel,  based  in  South  Brunswick, 
*  *  *  N.J.  He  was  associated  with  the 

Katherine  Moore,  former  managing  Washington,  D.C.,  law  firm  of  Arent, 
editor  of  the  Fremont  (Neb.)  Tribune,  pox,  Kintner,  Plotkin  and  Kahn, 
was  named  managing  editor  of  the  *  *  ,i, 

Niagara  Gazette,  Niagara  Falls,N.Y.  Brenda  Joyner  was  appointed  ser- 
Moore  succeeds  Mark  Francis,  who  vice  manager,  a  newly  created  position, 
became  Sunday  editor  of  the  Buffalo  in  the  circulation  department  of  the  Au- 
(N.Y.)  Courier-Express.  She  joined  Gan-  stin  (Texas)  American-Statesman. 
nett  as  a  reporter/photographer/copy  edi¬ 
tor  at  the  Rockford  (Ill.)  Register  Star  in 

1969  and  assumed  the  Fremont  managing 
editor  job  in  1979.  The  last  few  months 
she  worked  as  an  editor  at  Gannett  News 
Service  in  Washington. 

*  * 

New  management  assignments  in  the 
advertising  department  of  the  Atlanta 
Journal  and  the  Atlanta  Constitution 
were  announced  as  follows; 

Dennis  Berry,  assistant  advertising 
director/retail  advertising  manager,  be¬ 
comes  assistant  advertising  director/ 
general  advertising  manager. 

Jim  Stanford,  general  advertising 
manager,  becomes  general  sales  man¬ 
ager. 

Roy  Sheppard,  advertising  manager 
of  the  Extra  editions,  becomes  retail 
advertising  manager.  Succeeding  him  as 
Extra  advertising  manager  is  Marcia 
Caller  Jafee,  currently  one  of  the  three 
Extra  ad  sales  managers. 

Henry  Lee,  whose  advertising  career 
with  Atlanta  Newspapers  spanned  34 
years,  has  retired.  For  the  last  26  years  he 
had  been  advertising  manager  for  Atlanta 
Weekly,  the  Sunday  magazine. 


PHOTOGRAPHERS  ELECT— Richard 
Pruitt,  Dallas  Morning  News  photo  de¬ 
partment  manager  (right),  newly  elected 
president  of  the  National  Press  Photo¬ 
graphers  Association,  starts  his  term  in  an 
informal  conference  with  the  new 
vicepresident,  Colburn  Hvidston  III,  photo 
department  manager  and  picture  editor 
of  The  Forum,  Fargo,  N.D.  The  team  was 
elected  during  the  national  convention  in 
St.  Louis. 
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Hacker  Ferguson  Schmidt 

David  W.  Hacker,  visiting  profes-  J.  Scott  Schmidt,  president  and  chief 
sional  journalist  at  Kansas  State  Uni-  executive  officer  of  the  Van  Nirys  (Calif.) 
versity  the  past  four  years,  was  named  Daily  News,  will  head  the  Tribune  Co.’s 
editor  of  the  Manhattan  (Kans.)  Mer-  newly  formed  California  Newspaper 
cury,  succeeding  W.A.  Colvin  ,  editor  Group.  The  group  was  formed  to  manage 
since  1952.  The  change  will  take  place  the  company’s  three  newspaper  pub- 
September  1 ,  at  which  time  Colvin  will  lishing  companies  in  California.  Schmidt 
become  senior  editor.  is  to  serve  as  the  group’s  president  and 

Hacker  was  one  of  the  founding  editors  chief  executive  officer  in  addition  to  con- 
of  The  National  Observer  and  currently  is  tinuing  his  position  at  the  Daily  News.  A 
on  an  eight-week  writing  assignment  with  23-year  veteran  with  the  Tribune  orga- 
the  Kansas  City  Times.  He  was  with  The  nization,  Schmidt  has  held  his  executive 
Observer  throughout  its  existence  from  postatthe  Van  Nuys  Publishing  Co.  since 
1%2  to  1977,  and  in  the  last  five  years  1975.  Before  that  he  was  managing  editor/ 
headed  the  Chicago  bureau.  He  earlier  features  of  the  Chicago  Tribune  and  ear- 
was  with  the  Louisville  Times,  Arkansas  her  editor  of  Chicago  Today. 

Gazette  in  Little  Rock  and  the  Jonesboro 
(Ark.)  Evening  Sun. 

Colvin  will  specialize  in  several  areas, 
including  legislative  coverage,  public  and 
university  budget  matters,  graphics  and 
special  sections. 

*  «  « 

Thomas  A.  Morphine  was  appointed 
editor  of  the  Orange  Coast  Daily  Pilot, 

Costa  Mesa,  California.  Formerly  man¬ 
aging  editor,  Murphine  will  be  responsi¬ 
ble  for  all  editorial  department  opera¬ 
tions.  He  has  held  a  number  of  positions 
in  California  newspapers  including  editor 
of  the  former  Newport  Harbor  News- 
Press,  which  was  later  to  merge  into  the 
Daily  Pilot. 

*  ♦ 

Robert  Ferguson  joined  the  staff  of 
the  Fort  Worth  Star-Telegram  as  assis¬ 
tant  managing  editor  in  charge  of 
graphics.  He  will  be  responsible  for  the 
photo  department,  editorial  art  depart¬ 
ment  and  the  features  desk.  Ferguson 
spent  nine  years  with  the  Gannett  Com¬ 
pany  at  various  newspapers  before  join¬ 
ing  the  Star-Telegram.  Most  recently  he 
was  managing  editor  of  the  Iowa  City 
Press-Citizen. 

«  «  « 

Management  changes  announced  by 
the  Great  Falls  (Mont.)  Tribune  include; 

Thomas  Kotynski,  named  city  edi¬ 
tor.  He  was  with  the  Tribune  capitol 
bureau  staff  the  past  eight  years. 

Bob  Gilluly,  named  regional  editor 
in  charge  of  statewide  news  coverage  and 
will  work  with  correspondents.  He  had 
been  city  editor  three  years. 

Leon  Lenz,  moved  from  the  state 
desk  to  wire  editor. 
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Knight  AAurphine 

Staff  appointments  to  three  key  positions 
at  the  Detroit  Free  Press  include: 

Al  Francis,  personnel  manager  since 
1978,  named  to  the  newly  created  posi¬ 
tion  of  human  resources  and  training 
manager,  responsible  for  organizational 
structure  and  company  training  prog¬ 
rams. 

Tom  Cicero,  named  personnel  mana¬ 
ger.  He  was  employe  relations  manager  at 
the  McCord  Gasket  Division  of  Ex-Cell- 
O  Corporation. 

Bert  Jentsch,  joined  the  newspaper 
as  production  manager.  He  was  previous¬ 
ly  assistant  production  manager  of  the 
Rocky  Mountain  News,  Denver. 


New  appointments  in  the  Donrey 
Media  Group  include: 

Ginny  McPartland,  editor  of  the 
Panorama  section  of  the  Vallejo  (Calif.) 
Times-Herald,  was  promoted  to  city 
editor. 

David  Zoeller,  associate  editor  of 
the  Picayune  (Miss.)  Item,  was  promoted 
to  managing  editor.  He  joined  the  Item  in 
1979  and  had  been  associate  editor  since 
last  July. 

Tom  Marvin  is  the  new  sports  editor 
ofthe  Borger  (Texas)  News-Herald.  He  is 
a  1981  graduate  of  Evangel  College  in 
Springfield,  Missouri. 

Don  Law  was  promoted  to  general 
manager  of  the  Booneville  (Ark.)  Demo¬ 
crat.  Law  formerly  was  executive  editor 
of  two  Donrey  newspapers,  the  Rogers 
Daily  News  and  the  Northwest  Arkansas 
Morning  News.  He  also  was  with  Don- 
rey’s  Fort  Smith  Southwest  Times  Re¬ 
cord  as  a  sports  writer  before  moving  to 
Andrew  P.  Palmer,  who  marked  his  the  other  papers. 

73rd  birthday  recently,  has  retired  as  edi¬ 
tor  and  publisher  of  the  Woonsocket 
(R.I.)  Call  after  a  53-year  affiliation.  He 
continues  as  president  of  the  Evening 
Call  Publishing  Company. 

His  son.  Drew  H.  Palmer,  the  news¬ 
paper’s  general  manager,  becomes  pub- 
lisher/general  manager.  Nancy  E.  Hud¬ 
son,  secretary /treasurer  (and  daughter  of 
the  late  publisher  Buell  W.  Hudson) 
was  named  editor.  Other  changes  at  the 
corporate  level  include  appointment  of 
another  son,  Merrett  Palmer,  as  op¬ 
erations  manager.  He  previously  served 
as  purchasing  agent. 


Richard  F.  Knight,  publisher  of  the 
Livingston  Enterprise  and  the  Jackson 
County  Sentinel  in  Gainesboro,  is  the 
new  president  of  the  Tennessee  Press 
Association,  succeeding  Tom  Hill  of  the 
Oak  Ridger. 

Other  officers  elected  at  the  1 12th  con¬ 
vention  in  Memphis  are:  Bill  Williams, 
Paris  Post-Intelligencer,  vicepresident 
for  daily  newspapers;  Dale  C.  Gentry, 
Jefferson  County  Standard-Banner  in 
Jefferson  City,  vicepresident  for  non¬ 
daily  papers,  and  Tutt  S.  Bradford, 
Maryville  Daily  Times,  treasurer. 

R.  Jack  Fishman,  Morristown  Citizen 
Tribune,  was  elected  president  of  the 
Tennessee  Press  Service,  TPA’s  business 
affiliate. 

Walter  Pulliam,  LaFollette  Press, 
was  elected  president  of  the  Tennessee 
Press  Association  Foundation. 


(Continued  on  page  30) 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  ol  Nationwide  Personal  Service 


About  awards 


NO  CURATOR,  NO  PRIZE  .  .  . 
When  Florida  Atlantic  University  indi¬ 
cated  that  star  reporter  Hank  Messick 
would  not  be  retained  as  an  adjunct  pro¬ 
fessor  in  the  communications  depart¬ 
ment,  his  friend  William  S.  Miller  said  he 
would  withdraw  a  $50,000  trust  fund 
which  provided  $2,750  in  annual  prizes 
for  enterprise  reporting.  The  first  awards 
were  made  for  1980  material.  This  year’s 
entries  should  be  sent  to  the  University  of 
Florida  Journalism  School  at  Gainesville, 
Fla.  Miller  said  he  may  double  the 
amount  of  the  awards. 

*  *  * 

ENTRIES  INVITED  .  .  .  Prof, 
Stephen  Parrish,  Department  of  English  at 
Cornell  University,  Ithaca,  N.Y.,  has  been 
designated  to  receive  newspaper  and 
broadcast  material  for  the  G^rge  Jean 
Nathan  Award  for  Dramatic  Criticism. 
The  contest  period  is  the  theatrical  year 
from  July  1  to  June  30  and  the  closing 
deadline  for  entries  is  September  25. 
Periodicals  and  books  also  are  eligible  to 
compete  for  the  $5,000  prize  and  a  silver 
medallion. 

DILIGENCE*  PAYS  .  .  .  Winners  of 
one  of  the  major  Gerald  Loeb  Awards  for 
business/financial  journalism,  Jonathan 


Neumann  and  Ted  Gup  of  the  Washing¬ 
ton  Post  worked  on  their  assignment  for 
eight  months  before  their  story  was  pub¬ 
lished.  They  began  by  reading  29,949  con¬ 
tract  notices  published  by  federal  agen¬ 
cies  in  1979  and  before  they  finished  they 
had  interviewed  a  chemist,  a  truck  driver, 
an  oil  rig  operator,  a  “bagman,”  a  prosti¬ 
tute  and  a  high  government  official.  The 
report  documented  “a  litany  of  frivolity 
and  waste”  in  government  business. 

Gary  Hector’s  story  of  the  “Chrysler 
Saga”  in  American  Banker  won  the 
award  in  the  small  newspaper  category, 
and  the  late  Sarai  Ribicoff  was  cited  for 
editorials  in  the  Los  Angeles  Herald  Ex¬ 
aminer. 

^  ir  n/i 

EDITORS’  CHOICE  .  .  .  Three  well- 
known  figures  in  journalism  made  the  final 
selections  in  the  first  Ballew/McFarland 
competition  for  articles  about  land  use  in 
residential  home  building.  The  judges 
were:  Arthur  H.  (Red)  Motley,  retired 
publisher  of  Parade;  Lisle  Shoemaker,  edi¬ 
tor  of  the  Palm  Springs  Desert  Sun,  and 
Herbert  Krauch,  retired  editor  of  the  Los 
Angeles  Herald  Examiner,  Their  votes  for 
first  prize  in  the  newspaper  category  went 
to  Don  Campbell,  Los  Angeles  Times.  A 
50-page  editorial  in  Professional  Builder 
Magazine  and  an  article  by  Lynn  Smith  in 
New  Worlds  won  other  top  prizes.  Also 
cited  for  newspaper  reporting  were:  Gor- 
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don  Bishop,  Newark  Star-Ledger,  and 
Phyllis  Drake,  San  Jose  Mercury  News. 

♦  *  ♦ 

GAVEL  GALAXY  .  .  .  Among  the 
18  silver  gavels  awarded  by  the  American 
Bar  Association  for  reporting  on  law  and 
justice,  four  were  bestowed  on  newspap¬ 
ers:  Fort  Lauderdale  News,  for  a  report 
on  “Justice  Denied”  by  Marion  Hale, 
Dan  Lovely,  James  E.  Smith  and  Bill 
Clark;  St.  Paul  Dispatch,  for  a  series  ab¬ 
out  “Incest”  by  Dorothy  Lewis,  Nancy 
Livingston  and  Bruce  Nelson;  Atlanta 
Constitution,  for  a  series  on  voting  rights 
by  Chester  Gollrick,  Paul  Lieberman  and 
Ken  Willis;  and  New  York  Times,  for  a 
report  on  illegal  aliens  by  John  Crewd- 
son,  Howard  Blum  and  Bernard  Wein- 
raub.  Two  newspaper  magazines  were 
cited:  Saturday,  of  Scottsdale,  for  an  arti¬ 
cle  by  David  Frazer  about  lawyers;  and 
Atlanta  Weekly,  for  Faye  Hamby  Gool- 
rick’s  report  on  women  lawyers. 

♦  ♦  * 

GOLDEN  DOZEN  .  .  .  Who  among 
the  12  finalists  in  the  annual  competition 
among  members  of  the  International  Soci¬ 
ety  of  Weekly  Newspaper  Editors  won  the 
Golden  Quill?  To  Janelou  Buck,  Sebring 
(Fla.)  News,  went  this  prestigious  recogni¬ 
tion  for  her  “strong  commentary  about 
power-grabbing  and  cronyism  among  a 
hospital  board  chairman  and  his  col¬ 
leagues.’’  Gary  Watson,  publisher  of  the 
Rockford  Register-Star,  picked  Buck  as  No. 

1  in  the  Golden  Dozen.  The  other  11  were: 
Robert  Juran,  The  Neighbor,  Tampa; 
Ellen  Simon,  Springfield  (Pa.)  Press;  Diane 
Brown,  Columbia  (Md.)  Flyer,  Richard 
McCord,  Santa  Fe  Reporter,  Dave  Lange, 
Chagrin  Valley  (Ohio)  Times;  Gary  Koep- 
pel.  Big  Sur  Gazette;  Leslie  Murray, 
Wrangell  (Aiaska)  Sentinel;  Steve  Parrott, 
DeWitt  (la.)  Observer;  Tom  Leathers, 
Leawood  (Kans.)  Squire;  Peggy  Gross- 
man,  Bellevue  (la.)  Herald-Leader;  and 
Rich  Hood,  Northland  Star,  Kansas  City. 

ifc  ♦ 

ONE  MORE  AWARD  .  .  .  Already 
the  recipient  of  about  60  awards  in  local 
and  national  competition  over  the  30 
years  he  has  been  a  reporter  and  editor,  J. 
Edward  Courcy,  Newport  (N.H.)  Argus- 
Champion,  won  the  1981  Eugene  Cervi 
Award  of  his  colleagues  in  the  Interna¬ 
tional  Society  of  Weekly  Newspaper  Edi¬ 
tors  for  never  compromising  his  journa¬ 
listic  principles. 

♦  ♦  ♦ 

WINNING  NOTES  .  .  .  Several  news¬ 
paper  and  magazine  writers  were  honored 
for  general  excellence  of  their  articles  ab¬ 
out  music  in  the  ASCAP-Deems  Tayior 
Awards  competition  in  which  $5,750  in 
cash  prizes  were  distributed.  Six  book  au¬ 
thors  shared  in  the  awards  with  Jack 
Kroll,  Newsweek;  Kalamu  ya  Salaam, 
Black  Collegian;  Annalyn  Swan,  News¬ 
week;  James  Wierzbicki,  St.  Louis  Globe- 
Democrat;  Jack  O’Brian,  King  Features 
Syndicate;  and  Carolyn  Wyman,  New 
Haven  Register. 
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“Our  Floridian  magazine  is  read  by 
three  of  four  St  Petersburg  Times 
Sunday  readers.  It  commands  the 
attention  of  local  people,  and 
that’s  what  pays  off  for 
advertisers.” 

JOHN  B.  LAKE 

Publisher,  St.  Petersburs Times 


“No  national  magazine  can  target 
a  single  market  and  zero  in  on  the 
interests  of  those  who  live  there. 
We  write  from  Florida,  about 
Florida,  on  what  interests  those 
who  live  in  this  part  of  Florida." 

ROBERT  HAIMAN 
Executive  Editor  (Left) 

“With  a  locally  edited  magazine,  we 
have  the  freedom  to  cover  what 
we  choose  in  as  much  depth  as 
we  like,  and  give  it  the  local  slant 
Its  not  ‘canned’  material  for  a 
national  audience.  Content  of  that 
kind  gives  advertisers  better, 
longer  exposure,  resulting  in  a 
greater  return  on  their  advertising 
investment" 


LEO  L.  KUBIET 
Advertising  Director  (Right) 


NO  NATIONALLy  EDITED  MAGAZINE 
GIVES  VOU  THE  READERSHIP, 

THE  BELIEVABILITY  OR  THE  ADVERTISING  RESPONSE 
OF  VOUR  OWN  LOCALLY  EDITED  MAGAZINE 

51  of  the  country’s  leadins  newspapers  carry  locally  edited  SUNDA/- 
masazines.  And  they  could  probably  give  you  51  good  reasons  why 
Here  are  three: 

•  They  are  povy/erful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 


•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They’re  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned  vs^th  the  country’s  top  nevy/spapers. 
If  your  circulation  is  over  1^,000,  it’s  entirely  feasible . . .  and  we’ll  show 
you  how. 


Call  Jim  Davy,  President,  Metropolitan  Sunday  Newspapers,  (212)  689-8200. 


Note:  8  of  the  51  covers  are  shown  above. 

SUNIW 

MAG/NET 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Mornins  News, 

DALLAS  Times  Herald,  DA/TON  Daily  News,  DENVER  Post,  DES  MOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant, 
HOUSTON  Chronicle,  INDIANAPOLIS  Star,  KANSAS  OTY  Star,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Daily  News  of  L.A., 
LOUISV/ILLE  Courier- Journal  &  Times,  MEAAPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUI^  Journal,  MINNEAPOLIS  Tribune, 

NEW  ORLEANS  Times- Picayune,  NEW  YORK  Gannett  iJtfestchester  Rockland,  NEW  YORK  News,  OMAHA  WxkJ- Herald,  ORLANDO  Sentinel  Star, 
PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  ROCHESTER  Democrat  &  Chronicle, 

ST.  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune,  SAN  JOSE  Mercury  News 
SEATTLE  fcst-Intelligencer,  SEATTLE  Times,  SYRACUSE  Herald-Amencan/Pc»t- Standard,  TACOMA  News  Tribune,  TOLEDO  Blade, 

WASHINGTON  Post,  WASHINGTON  Star. 


Free  news 

(Continued  from  page  5) 


ability  to  focus  on  local  news  in  a  way  the 
downtown  dailies  can’t  match,  this  news 
content  has  importance. 

One  of  the  reporters  from  the  Bick 
group,  Grace  Schneider,  was  selected  as 
1981  Suburban  Journalist  of  the  Year  by 
the  Suburban  Newspapers  of  America. 
She  is  a  Missouri  Journalism  School 
graduate. 

About  120  miles  south  of  St.  Louis,  in 
Cape  Girardeau,  the  voluntary-pay  Bulle¬ 
tin-Journal  newspapers  are  probably  the 
most  potent  information  source  in  that 
community  of  40,000.  The  three-time- 
per-week  Bulletin- Journal  papers,  pub¬ 
lished  by  Gary  Rust,  have  competition 
from  a  six-day  paid  daily,  the  Southeast 
Missourian. 

The  Bulletin-Journal  offers  readers  a 
full  diet  of  local  news  and  pictures,  pro¬ 
duced  by  a  local  news  staff,  as  well  as  the 
UPI  news  wire  reports  and  such  syndi¬ 
cated  features  as  Dear  Abby,  a  combina¬ 
tion  of  large  advertising  volume  and  signi¬ 
ficant  commercial  printing  allows  the 
company  to  compete  profitably. 

In  addition,  the  company  has  been  test¬ 
ing  the  circulation  revenue  potential  of 
voluntary  pay  without  giving  up  the  TMC 


coverage  which  the  mass  merchandisers 
demand. 

Significant  numbers  of  paid  publishers 
have  started  free-distribution  supple¬ 
ments  to  try  to  plug  the  holes  in  their  paid 
circulation  reach.  But,  only  a  few  seem  to 
want  to  acknowledge  the  role  of  the  free 
newspaper  in  both  the  business  of  jour¬ 
nalism  and  the  responsibility  for  com¬ 
munity  information  dissemination. 

But,  even  more,  there  seems  to  be  little 
recognition  of  the  fact  that  maybe — just 
maybe — print  journalists  need  a  dramatic 
new  approach  to  insure  the  promise  for 
the  future.  That  not  only  isn’t  paid  cir¬ 
culation  enough  anymore,  but  continual 
raising  of  both  circulation  and  advertising 
rates  isn’t  the  only  way  to  stay  in  busi¬ 
ness. 

It  might  be  time  for  publishers  to  look 
to  examples  of  other  businesses  for  a  in¬ 
dication  how  entirely  different  attitudes 
can  open  up  significant  vistas.  After  all, 
there  is  a  reason  why  the  former  S.  S. 
Kresge  Co.,  that  venerable  operator  of 
five-and-ten-cent  stores,  is  now  the  K 
mart  Corp. 

Switch  to  morning 

Starting  August  24,  the  W//iona(Minn.) 
Daily  News  will  become  a  morning  news¬ 
paper.  The  Daily  News  publishes  week¬ 
day  afternoons  and  Saturday  and  Sunday 
mornings. 


SPJ/SDX  honors 
Richard  H.  Davis 

The  Philadelphia  Chapter  Society  of 
Professional  Joumalists/Sigma  Delta  Chi 
(SPJ/SDX)  has  dedicated  a  plaque  at  230 
South  21st  Street,  Philadelphia,  marking 
the  boyhood  home  of  Richard  Harding 
Davis. 

Davis,  who  died  in  1916,  was  described 
as  the  “most  famous  reporter  of  his  time” 
and  as  “the  prototype  of  the  glamorous 
war  correspondent  and  dashing  global 
journalist.” 

Each  year,  the  National  SPJ/SDX 
chooses  locations  to  be  honored  as  a 
“historic  site  in  journalism”  and  the 
Davis  home  was  the  only  site  selected  for 
national  recognition  this  year. 

Switch  to  Sat.  AM 

On  Saturday,  May  30,  1981  the  Akron 
(Oh.)  Beacon  Journal  changed  the  pub¬ 
lication  time  of  its  Saturday  edition  from 
afternoon  (as  it  is  Monday-Friday)  to  ear¬ 
ly  morning  delivery,  the  same  as  Sunday. 
The  change  was  initiated  to  provide  an 
earlier  news  report  and  more  convenient 
weekend  planning  for  our  readers. 

A  carrier  contest  was  constructed 
around  the  theme  “Be  An  Early  Bird.” 


TheniMMMIlPSl 
Eugene  CPnlUam 
Fdlowsliiii. 


The  Sigma  Delta  Chi  Foundation  announces 
a  deadline  extension  for  the  Pulliam  Fellowship. 
On  Sept.  1, 1981,  entries  are  due  for  the 
Fellowship  which  honors  the  most  outstanding 
editorial  writer  in  the  United  States  or  its 
territories.  The  $10,000  award  is  used  by  the 
recipient  to  broaden  his  or  her  journalistic 
horizons  by  means  of  travel,  research  or  both. 

To  qualify  for  the  Fellowship,  applicants 
must  have  at  least  five  years  of  fiill-time 
editorial  writing  experience. 

Each  applicant  must  submit:  1)  A  personal 
biography;  2)  A  summary  of  professional 
experience;  3)  10  samples  of  editorials  or  editorial 
series;  4)  Your  plans  for  using  the  award;  5)  A 


letter  of  endorsement  from  your  employer.  Send 
your  application  to;  Pulliam  Fellowship,  Sigma 
Delta  Chi  Foundation,  840  N.  Lake  Shore  Dr., 
Suite  801,  Chicago,  IL  60611. 

The  Fellowship  honors  the  memcay  of 
Eugene  C.  Pulliam  (1889-1975),  who  was 
publisher  of  The  Arizona  Republic,  The  Phoenk 
Gazette,  The  Indianapolis  Star,  The  Indianapolis 
News,  The  Muncie  Star,  The  Muncie  Press 
and  the  Vincermes  Sun-(3ommercial.  He  k 
was  also  a  founder  of  Sigma  Delta  Chi  11 

in  1909. 

The  award  is  made  possible 
through  a  grant  by  Mrs,  Eugene  C.  (3^ — ) 

Pulliam.  P 
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EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 


An  Overview 


53rd  ANPA  Production  Management  Conference 


By  Earl  Wilken 

This  is  the  seventh  and  last  part  of  “An 
Overview”  of  the  53rd  Annual  ANPA 
Production  Management  Conference 
held  in  Atlantic  City,  N.J.  (June  6-10). 
The  first,  second,  third,  fourth,  fifth  and 
sixth  parts  ran  in  the  June  20,  June  27, 
July  4,  July  II,  July  18  and  July  25th 
issues  respectively. 

Previous  overviews  aneilyzed  not  only 
the  perceptions  of  the  suppliers  to  the 
newspaper  industry  that  were  reflected  in 
the  diversity  and  nature  of  systems,  ser¬ 
vices  and  products  exhibited  but  also  the 
perceptions  of  some  newspaper  execu¬ 
tives  to  new  production  advances  and  the 
competing  media  that  were  reflected  in 
their  presentations  during  three  days  of 
workshop  and  general  sessions  under  the 
conference  theme.  Game  Plan  ’81. 

Arbitrary  categorization 
An  arbitrary  categorization  of  the  192 
exhibitors  at  the  Atlantic  City  conference 
shows  there  were  18  suppliers  of  Mail- 
room/Distribution  systems  and  products; 
48  suppliers  of  Camera/Film/Platemaking 
systems  and  products;  43  suppliers  of 
Electronic  Systems  and  peripheral  pro¬ 
ducts;  36  suppliers  of  Press/Reel  Room 
systems  and  products;  and  47  suppliers  of 
Miscellaneous  products,  systems  and 
services. 

Past  overviews  have  covered  four  of 
the  above  five  categories.  This  last  over¬ 
view  will  not  only  discuss  the  products, 
systems  and  services  in  the  Miscel¬ 
laneous  category  but  also  examine  a  num¬ 
ber  of  trends. 

The  Miscellaneous  category  with  47 
suppliers  contained  the  following  sub¬ 
categories:  3  consulting  firms;  9  media 
organizations;  1  training  firm;  3  firms 
with  vending  equipment;  1  firm  with  ener¬ 
gy  management  systems;  2  educational 
organizations;  3  firms  with  furniture;  9 
firms  in  the  erector/equipment  dealer  are- 
a;  7  software  houses;  and  9  firms  with  a 
variety  of  systems  and  products. 

Newspaper  executives  at  the  confer¬ 
ence  had  an  opportunity  to  examine  a 
variety  of  software  packages  from  Col- 
lier-Jackson,  INSCO  Systems,  Megalo¬ 
gics,  Newspaper  Business  Systems, 
Stauffer  Media  Systems,  Vision  Data 
Equipment  and  Whalen  Computer.  Soft¬ 
ware  packages  were  also  demonstrated 
by  front-end  system  suppliers  and  others. 

For  those  newspapers  not  aware  of  the 
savings  in  controlling  energy  sources. 
Seaboard  Energy  Management  Systems 
provided  the  answers. 
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Posture  chairs  and  other  furniture  for 
today’s  newsrooms  was  exhibited  by 
Midwest  Publishers  Supply,  Multical 
Corp.,  and  Structural  Concepts. 

Kansa  Corp.,  and  K-Jack  Engineering 
demonstrated  vending  products  while 
Soep  Associates,  ABC  Consulting  and 
Dunn  Technology  provided  space  and 
ergonomic  planning,  across  the  board 
consulting  and  consulting  on  laser  tech¬ 
nology  respectively. 

Although  it  was  not  the  first  firm  to 
exhibit  a  voice  recognition  system  at  an 
ANPA/RI  conference.  Heuristics,  Inc., 
gallantly  probed  the  newspaper  market. 

Dallas  in  1982 

The  1982  ANPA/RI  conference  will  be 
held  in  Dallas,  Texas,  June  19-23,  at  the 
Dallas  Convention  Center.  There  are  ab¬ 
out  323  days  left  before  this  meeting  takes 
place.  In  that  time  frame  the  industry  will 
probably  witness  a  number  of  changes 
with  respect  to  suppliers  in  the  five  arbit¬ 
rary  categories  listed  above. 

Before  examining  these  future  changes 
it  is  important  to  look  at  other  develop¬ 
ments  taking  place  outside  the  industry 
that  will  crossover  and  impinge  the  news¬ 
paper  information  industry. 

The  major  development  is  the  rewriting 
of  the  Communications  Act  of  1934  by  the 
Congress  and  the  role  of  the  American 
Telephone  &  Telegraph  Company  with 
respect  to  creating  information  and  trans¬ 
mitting  information.  At  the  center  of  this 
dilemma  stands  the  “database”  and 
potential  economic  rewards  from  serving 
not  only  the  business  community  but  also 
the  general  public.  Information  com¬ 
panies  are  presently  addressing  the  busi¬ 
ness  community  and  others  (education, 
government,  etc.)  with  some  degree  of 
economic  reward  but  the  economic  re¬ 
wards  for  the  mass  market  are  still 
clouded  even  though  the  media  has  play¬ 
ed  this  scenario  to  its  full  about  the  glo¬ 
rious  economic  potential. 

Closely  tied  to  the  economic  potential 
of  the  database  concept  is  the  cable-tv 
industry  and  its  present  and  future 
penetration  of  U.S.  households.  Cable-tv 
operations  are  primarily  concerned  with 
providing  entertainment  services  but 
with  two-way  (interactive)  systems  can 
push  the  Viewdata  (Prestel)  interactive 
service  and  enter  the  direct  information 
business  in  competition  to  the  newspaper 
information  industry. 

Upstaging  this  approach  with  respect 
to  entertainment  and  one-way  education¬ 
al  services  is  the  fast  technology  track  of 


“direct  satellite  to  home”  television  ser¬ 
vices.  Both  CBS  and  RCA  have  filed  with 
the  Federal  Communications  Commis¬ 
sion  plans  for  direct  satellite  to  home  tele¬ 
vision  services.  COMSAT  filed  last  year 
a  direct  satellite  to  home  service  as  well 
as  10  other  firms. 

Organizations  across  the  country  are 
testing  a  variety  of  database  systems, 
some  for  economic  reward,  others  to 
promote  the  widespread  dissemination  of 
information. 

All  of  the  new  activity  in  providing  en¬ 
tertainment  services  and  or  databases  via 
a  number  of  technologies  plus  the  out¬ 
come  of  the  legislative  actions  in  the  Con¬ 
gress  on  communications  policy,  spell 
more  competition  for  newspapers  in  the 
areas  of  advertising  market  share  and  the 
market  share  of  the  public’s  disposable 
time  after  working  hours. 

Newspapers  with  this  increased  com¬ 
petition  will  still  remain  as  one  of  the 
primary  sources  of  daily  information  ab¬ 
out  local,  national  and  international 
events.  The  new  technologies  will  un¬ 
doubtedly  force  the  industry  to  create 
new  avenues  and  methods  for  “informa¬ 
tion  transfer”  on  an  immediate  or  a  daily 
basis  and  in  either  a  printed  and  or  elec¬ 
tronic  format.  The  industry  is  now  caught 
up  in  buying  character  generators  and 
testing  news  and  advertising  delivery  sys¬ 
tems  via  leased  cable-tv  systems  or 
through  their  own  cable-tv  organizations. 
At  the  moment  no  known  newspaper 
group  or  independent  newspaper  has  filed 
for  direct  satellite  to  home  services. 

Supplier  trends 

Although  the  number  of  suppliers  of 
systems,  services,  and  products  to  the 
newspaper  information  industry  has  been 
changing  in  the  last  three  years,  the  rate 
of  change  will  now  accelerate. 

The  change  of  pace  in  the  “Electronic 
Systems”  category  is  tied  primarily  to  the 
near  saturation  in  the  newspaper  market 
place  of  front-end  systems  and  peripheral 
equipment  such  as  typesetters.  In  the 
adjacent  commercial  printing  and  type¬ 
setting  market  place,  the  newspaper  sup¬ 
pliers  are  also  facing  near  saturation  of 
systems  and  products  plus  other  industry 
problems.  Suppliers  of  front-end  systems 
along  with  suppliers  of  typesetters  have 
found  some  growth  in  overseas  markets. 

However,  the  markets  overseas  are 
stagnating  and  the  economic  pressures  in 
this  country  are  forcing  some  system 
houses  to  consider  merging  with  other 

(Continued  on  page  29) 
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Laser  platemaking  units  aid 
growth  and  productivity 


By  Richard  A.  Lawrence 

A  little  more  than  10  years  ago  Some¬ 
rset  Publishing  Company  of  Somerset, 
N.J.,  was  a  completely  horizontal  trade 
newspaper  publishing  operation.  Our 
publication  was  the  American  Metal 
Market,  an  industry  daily.  We  gathered 
the  news,  edited  it,  composed  it,  printed 
it,  and  then  distributed  it. 

During  the  so-called  “soaring  sixties”, 
we  experienced  steady  rises  in  everything 
but  productivity  and  profits.  One  of  the 
areas  in  which  we  felt  the  greatest  crunch 
was  in  our  printing  plant  operations.  We 
were  underabsorbed  in  our  press  room, 
with  equipment  being  used  only  a  fraction 
of  each  day,  a  not  uncommon  occurrence 
in  the  industry. 

To  solve  this  problem,  the  decision  was 
made  to  provide  additional  work  for  our 
press  room  by  printing  newspapers  other 
than  our  own.  The  first  such  secondary 
activity  began  in  1970  when  we  were  one 
of  four  printing  plants  contracted  to  print 
and  distribute  regional  editions  of  the 
Christian  Science  Monitor. 

This  operation  proved  so  successful 
that  we  continued  to  expand  it  by  adding 
more  outside  newspapers,  to  the  point 
where  in  1972  we  decided  to  get  com¬ 
pletely  out  of  the  publishing  business  and 
to  concentrate  solely  on  multi-newspaper 
printing  production.  Which  we  did. 

We  now  function  as  the  mechanical 
production  department  of  some  newspap¬ 
er  and  periodical  publishing  firms  who 
choose  not  to  operate  their  own  in-plant 
facilities. 

Newspapers  are  printed  on  nine  black 
and  white  units,  and  two,  three-color  un¬ 
its  of  our  Goss  Urbanite  web  press,  with 
two  folders  and  two  delivery  systems. 

Two  publications  are  frequently  run 
simultaneously;  a  total  of  144  pages  can 
be  handled  at  one  time.  Bundling,  strap¬ 
ping,  labelling,  mailing  and  shipping  op¬ 
erations  are  provided  as  required. 

In  the  early  years  of  our  association 
with  the  Christian  Science  Monitor  we 
received  copy  in  the  form  of  complete 
negatives,  flown  down  to  us  from  Boston. 
Then,  to  speed  up  this  phase  of  the  opera¬ 
tion  and  to  allow  for  later  editorial  dead¬ 
lines  in  Boston ,  the  Monitor  w’ent  to  facsi¬ 
mile  transmission  of  full  size  newspaper 
pages  with  the  Muirhead  PageFAX  sys¬ 
tem.  With  this  system,  the  Monitor  simul¬ 
taneously  transmitted  complete  news¬ 
paper  pages  over  regular  telephone  lines 
to  a  Muirhead  PageFAX  drum  receiver 
located  in  our  Somerset,  New  Jersey 

Lawrence  is  president  of  Somerset  Pub- 
lishing  Co.  In  1978  the  company  printed 
the  New  York  City  morning  tabloid,  The 
Trib. 


plant,  as  well  as  to  other  receivers  located 
in  printing  plants  in  Illinois  and  Califor¬ 
nia.  These  transmissions  were  received 
as  film  negatives  from  which  we  made  our 
printing  plates.  This  was  our  introduction 
to  facsimile  transmission  and  we  liked 
what  we  saw  and  how  it  operated. 

In  the  summer  of  1980  we  installed  a 
Muirhead  Flatbed  Laser  PageFAX/ 
Platemaking  system  as  part  of  our  current 
and  future  expansion  programs.  At  the 
present  time  it  is  functioning  as  an  in- 
plant  platemaking  system  in  our  Some¬ 
rset  plant;  with  near  future  plans  calling 
for  its  use  in  other  printing  plants,  either 
owned  by  us  or  other  publishers. 

Now  the  reasons  for  our  converting  to 
the  laser  based  flatbed  facsimile  system  at 
this  time  were  several:  First,  like  most 
printing  plants  we  are  trying  to  reduce  our 
reliance  on  photographic  film,  not  only 
because  of  the  ever-increasing  materials 
cost,  but  more  importantly  to  save  time 
and  labor  costs  in  camera  room  opera¬ 
tions. 

Secondly,  as  multi-newspaper  printers 
offering  a  broad  spectrum  of  production 
services  to  customers,  we  receive  copy  in 
a  variety  of  forms.  I'o  accommodate 
these  we  have  to  have  great  flexibility  in 
both  our  services  and  equipment. 

Third,  although  our  immediate  require¬ 
ment  is  an  in-house  one,  as  we  develop 
new  plants,  it  will  become  a  remote  site 
operation.  We  will  continue  to  do  the 
composing  at  Somerset  and  then  transmit 
via  facsimile  over  telephone  lines  to  the 
Laser  PageFAX  Platemaker  which  will 
then  be  relocated  remotely.  Meanwhile, 
we  are  getting  hands-on  experience  with 
the  equipment  where  “reading  and  writ¬ 
ing”  of  the  copy  is  done  in  one  location, 
and  *hat  has  its  advantages. 

Fourth,  after  we  have  satisfied 
ourselves  that  our  regional  operation  is 
functioning  smoothly  we  will  be  investi¬ 
gating  the  national  scene.  We  have  had 
several  years  of  close  contact  and  experi¬ 
ence  with  printing  plants  in  the  mid-west 
and  on  the  west  coast,  and  we  believe  it 
would  be  to  our  mutual  advantage  to 
establish  facsimile  links  with  these 
plants. 

As  our  customer  list  grows,  economics 
will  dictate  that  we  offer  them  faster, 
more  economical  distribution  of  their 
newspapers  in  these  regions  by  facsimile 
tra.'smission,  either  by  telephone,  or 
satel  ite,  where  they  would  be  printed 
locally.  Similarly,  we  could  ofer  midwest 
and  west  coast  printers  reciprocal  ser¬ 
vices.  We  could  print  and  distribute  their 
eastern  editions.  Thus,  unlike  the  Dow 
Tones  and  other  national  facsimile  set-ups 
ours  would  be  truly  two-way  transmis¬ 


sion  set-up  that  would  be  making  max¬ 
imum  use  of  equipment  and  services  at 
each  end.  And  since  this  exchange  can 
take  place  simultaneously  optimum  use 
of  the  facsimile  systems  is  obtained  at 
minimum  costs. 

Now,  if  this  sounds  like  “pie-in-the- 
sky”,  it  didn’t  to  Victor  Matthews,  chair¬ 
man  of  the  Express  Newspapers  in  Eng¬ 
land.  Facing  the  common  problems  of  ris¬ 
ing  costs  and  decreasing  circulation,  he 
stated  that  he  did  not  consider  the  Ex¬ 
press  Group  to  be  overmanned  but  under¬ 
employed,  and  to  rectify  this  situation  he 
announced  he  was  launching  new  news¬ 
papers  to  absorb  this  available  excess 
capacity. 

At  that  time  the  Express  had  two  print¬ 
ing  plants,  one  in  London  and  the  other  in 
Manchester,  each  of  which  was  capable 
of  handling  the  full  production  runs  of  the 
papers  daily  and  weekly  editions  by  itself 
but  broad  distribution  from  a  single  plant 
in  these  days  of  rapid  communication  is 
just  not  practical.  His  solution  was  to 
base  the  Daily  Express  in  London  and 
transmit  to  Manchester  using  it  as  a  satel¬ 
lite  printing  plant,  and  to  base  the  Daily 
Star  in  Manchester  and  transmit  to  Lon¬ 
don  using  it  as  a  satellite  printing  plant. 
Which,  in  effect,  is  what  we  envision: 
except  that  in  our  case  the  newspapers  we 
print  are  completely  independent  of  each 
other;  in  ownership  and  editorial  content, 
which  ranges  from  ethnic  to  electronics 
including: 

Dailies:  American  Banker;  Daily  Bond 
Buyer;  El  Diario. 

Weeklies:  Electronic  News;  Energy 
User  News;  Money  Manager;  Weekly 
Bond  Buyer;  Bay  shore  Independent;  In¬ 
dependent  Press;  Trenton  Catholic 
Monitor;  Jewish  Exponent;  National 
Law  Journal. 

Semi-Monthly:  Coal  Industry  News; 
Public  Employees  Press. 

Monthly:  Air  Cargo  News;  Young 
Israel  Viewpoint;  Menlo  Park  Shopper — 
Home  News  Insert. 

Then  after  the  regional  and  national 
printing  plant  networks  are  in  place,  we 
will  address  the  international  scene.  If  it 
makes  sense  to  print  where  you  distri¬ 
bute,  on  a  regional  and  national  basis,  it 
makes  even  more  sense  on  an  internation¬ 
al  basis.  Foreign  newspapers  could  reach 
a  large  population  bloc  in  the  United 
States  faster  and  more  economically  by 
facsimile  transmission  to  a  multi¬ 
newspaper  printing  plant  network  than  by 
any  other  means.  The  technology  has 
been  demonstrated  and  is  capable  of  this, 
and  with  the  increased  availability  of 
satellite  facilities,  the  economics  should 
make  this  not  only  highly  feasible  but 
very  desirable. 

Just  recently  we  announced  plans  for  a 
22,000  square  foot  expansion  to  our  pre¬ 
sent  newspaper  production  facility  of 
21,000  square  feet.  The  $4.5  million  addi¬ 
tion  will  house  an  additional  line  of  press¬ 
es,  including  a  new  Goss  Urbanite  press. 
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LA.  Times  begins 
CompuServe  test 

Los  Angeles  Times  has  joined  an  eight- 
month  test  program  in  which  highlights 
from  the  newspaper  are  programmed  for 
access  by  home  computer  owners.  The 
Times  is  conducting  the  experiment  in 
conjunction  with  CompuServe  Inc.,  an 
Ohio-based  data  processing  company. 

During  the  test  period,  from  25-45 
Times  stories  are  made  available  each 
day  to  CompuServe  subscribers.  The 
Times  information  is  updated  throughout 
the  day  and  includes  international  news, 
weather  reports,  television  and  radio  logs 
and  restaurant  and  movie  reviews.  Inclu¬ 
sion  of  classified  advertising  in  the  prog¬ 
ram  is  currently  under  consideration. 

CompuServe  subscribers  also  have  ac¬ 
cess  to  stories  from  nine  other  participat¬ 
ing  newspapers,  including  the  Washing¬ 
ton  Post  and  the  New  York  Times,  as  well 
as  to  the  Associated  Press  newswire.  The 
computer  program  includes  access  to  reg¬ 
ular  features  such  as  the  Dow  Jones  stock 
reports,  articles  from  Better  Homes  and 
Gardens,  computer  games  and  personal 
accounting  functions. 

A  computer  terminal,  a  telephone  and  a 
modem — the  device  that  connects  the 
phone  to  the  computer — are  necessary 
for  receiving  the  CompuServe  program. 
An  initial  fee  of  from  $19.95  to  $29.95 
covers  the  cost  of  an  identification  card 
and  secret  password  for  access  to  the  ser¬ 
vice. 

The  service  is  available  from  6  p.m.  to  5 
a.m.  on  weekdays  and  all  days  on 
weekends  and  holidays.  The  service  is 
billed  to  the  subscriber  at  a  rate  of  81/30 
per  minute,  not  including  telephone 
charges. 

The  Times  Mirror  Co.,  the  Times’  pa¬ 
rent  corporation,  is  now  involved  in  a 
separate  test  with  Times  Mirror  Cable 
Television. 

2  unions  join  strike 
in  British  Columbia 

About  7,000  members  of  the  Canadian 
Paperworkers  Union  went  on  strike  July 
20,  in  British  Columbia.  This  was  the  last 
of  the  three  major  B.C.  forest  unions  to 
strike. 

The  5,500  members  of  the  Pulp.  Paper 
and  Woodworkers  of  Canada  union 
struck  in  B.C.  on  July  16. 

The  province-wide  strike  began  on  July 
1 3 ,  when  the  38,000  union  members  of  the 
International  Woodworkers  of  America 
rejected  contract  offers. 

The  dispute  involves  the  three  unions 
and  four  employer  bargaining  groups.  A 
14%  wage  increase  in  the  first  year  and  a 
12%  hike  in  the  second  year  has  been 
offered  by  the  employer  bargaining 
groups.  (See  E&P  July  18.) 
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VDT  operators  need 
regular  vision  care 

People  who  spend  most  of  their  work¬ 
days  using  video  display  terminals  need 
to  have  their  eyes  examined  regularly, 
says  the  American  Optometric  Associa¬ 
tion. 

Increased  computer  usage  has  brought 
about  a  proliferation  of  VDTs  in  most 
offices  and  an  accompanying  increase  in 
complaints  among  operators  of 
headaches  and  of  watering,  itching,  burn¬ 
ing  or  sore  eyes. 

According  to  the  20,300-member  asso¬ 
ciation,  a  regular  program  of  vision  care 
can  help  VDT  operators  avoid  eye  strain 
and  the  development  of  work-related  vi¬ 
sion  problems. 

The  National  Institute  of  Occupational 
Safety  and  Health  (NIOSH)  has  recom¬ 
mended  employers  provide  VDT  oper¬ 
ators  with,  among  other  things,  a  vision 
examination  when  they  first  start  using  a 
VDT  and  periodically  thereafter;  regular 
rest  breaks;  and  arrangement  of  room 
lighting  and  operators’  positions  to  mini¬ 
mize  glare. 

More  and  more  employers  are  recog¬ 
nizing  the  value  of  regular  vision  care  for 
all  employes,  including  VDT  operators. 
About  18  million  Americans  currently  are 
covered  by  employer  vision  care  benefit 
programs. 

Initial  vision  examinations  given  when 
an  employe  first  starts  using  a  VDT  make 
it  possible  to  diagnose  and  correct  ex¬ 
isting  vision  problems  and  provide  a  basis 
for  comparison  with  future  examinations. 


Overview 
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companies  or  consolidate  internally  their 
system  operations.  There  are  indications 
that  one  major  supplier  of  long  standing 
could  close  its  doors  and  walk  away  from 
the  newspaper  and  commercial  markets. 

The  industry  has  recognized  for  some 
time  that  it  could  not  support  all  of  the 
front-end  system  and  peripheral  product 
suppliers  and  now  the  consolidation  of 
these  firms  is  underway.  What  must  be 
considered  by  newspaper  executives  is 
not  only  the  immediate  problems  for  sys¬ 
tems  installed  but  where  to  buy  a  replace¬ 
ment  system  if  needed. 

The  present  economic  climate  and  that 
of  the  next  year  may  force  some  industry 
system  suppliers  to  retrench  and  offer 
only  limited  products  and  systems  includ¬ 
ing  parts.  Beneath  the  surface  there  is 
considerable  consolidation  discussion  on 
the  part  of  system  suppliers  and  eventual¬ 
ly  these  firms  must  either  merge  .or  close 
their  doors.  A  few  system  houses  may 
remain  but  the  industry  could  be  faced 
with  a  single  system  supplier. 

The  economic  problems  of  the  system 


houses  and  the  allocation  of  resources  by 
some  suppliers  to  other  market  places 
could  deter  to  a  degree  the  development 
and  marketing  of  full  page  pagination  sys¬ 
tems  with  and  without  graphics. 

The  manufacturers  of  typesetters  are 
also  in  a  vulnerable  market  position  and 
undoubtedly  there  will  be  changes  in  the 
number  of  suppliers  before  the  Dallas, 
Texas,  conference. 

In  the  Press/Reel  Room  category  the 
number  of  suppliers  will  not  decrease 
overall  but  the  market  share  of  several 
suppliers  will  continue  to  be  under  attack 
by  firms  offering  conversion  systems. 
One  foreign  press  manufacturer  will  con¬ 
tinue  to  move  aggressively  on  a  light¬ 
weight  design. 

Since  the  industry  faces  increased 
competition  on  two  fronts,  from  the  new 
technologies  and  a  “slow  growth”  eco¬ 
nomy,  retrofit  press  designs  will  probably 
get  the  bulk  of  future  press  dollars.  New 
presses,  offset  or  of  a  flexographic  de¬ 
sign,  will  be  purchased  but  the  swing  to 
conversion  units  is  solid. 

Also  in  this  category  are  the  ink  sup¬ 
pliers.  The  ink  firms  are  actively  engaged 
in  basic  and  applied  research  on  water 
based  inks.  One  new  water  based  ink  was 
shown  at  the  recent  RI  conference.  The 
effort  is  to  eliminate  petroleum  based  inks 
and  while  some  progress  is  being  made 
more  time  is  needed. 

Laser  technology 

The  one  production  area  that  was  ex¬ 
pected  to  face  near  immediate  change 
was  the  Camera/Film/Platemaking  categ¬ 
ory.  Computer  to  plate  systems  using  las¬ 
er  technology  had  been  slated  to  move 
ahead  just  as  soon  as  full  page  pagination 
systems  (with  or  without  graphics)  were 
adopted.  Now  there  is  a  “glitch”  on  the 
laser  front  over  plates  and  performance  of 
hardware  systems  and  it  appears  that  the 
electrostatic  plate  process  will  become 
the  interim  system  for  some  newspapers. 

This  means  that  conventional 
platemaking  systems  will  continue  to 
hold  market  share  with  laser  platemaking 
systems  penetrating  the  market  at  a  slow¬ 
er  pace  than  anticipated.  The  newspaper 
industry  will  now  have  to  rework  the  laser 
platemaking  problem. 

Systems  and  products  in  the  Mailroom/ 
Distribution  category  will  for  the  immedi¬ 
ate  future  have  ready  acceptance  but 
down  the  road  this  market  will  also  reach 
a  near  saturation  position.  For  the  larger 
and  perhaps  some  middle  size  mailroom 
operations,  the  installation  of  robot  sys¬ 
tems  will  help  productivity  and  cut  mail- 
room  operation  costs. 

Predicitions  of  future  developments 
are  always  suspect,  however,  the  present 
and  projected  national  economic  climate 
and  supplier  profit  and  loss  statements, 
indicate  a  number  of  suppliers  to  the  in¬ 
dustry  will  not  be  as  prominent  at  the 
Dallas  conference  or  perhaps  among 
those  who  also  were  suppliers. 
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It  js  said  that  when  UPI  Sports  Editor 
Milton  Richman  first  became  a  minor 
league  ballplayer,  his  first  manager 
rated  him  this  way: 

Fielding,  good;  running,  great;  hitting, 
pathetic. 

No  wonder  Richman  switched  from 
playing  baseball  to  writing  about  it  while 
in  the  Army  during  World  War  II,  laun¬ 
ching  a  journalism  career  that  has  lasted 
more  than  30  years  and  will  be  highlighted 
this  weekend  with  his  entry  into  the  wri¬ 
ter’s  wing  of  the  Baseball  Hall  of  Fame  at 
Cooperstown,  N.Y.  Both  Richman  and 
former  AP  sports  writer  Joe  Reichler  will 
also  receive  the  J.  G.  Taylor  Spink 
Award,  initiated  in  1%2  in  honor  the  the 
longtime  publisher  of  Sporting  News. 
Reichler  is  now  a  promotional  executive 
for  major  league  baseball.  The  two  wri¬ 
ters  were  archrivals  during  the 
1950s  representing  their  wire  services. 


Milton  Richman 

Of  his  new  honor,  Richman  said,  “In 
all  my  years  of  covering  sports,  the  one 
assignment  that  gave  me  the  most  plea¬ 
sure  was  being  on  hand  for  induction  of 
those  players  going  into  the  Hall  of  Fame. 
I’d  sit  out  there  in  the  audience  listening 
to  the  players  speak  and  my  eyes  would 
start  tearing  while  I  was  taking  notes. 
That  was  because  I  had  seen  most  of 
these  fellows  play,  most  of  them  were 
personal  friends  and  I  knew  how  much 
this  meant  to  them. 

“My  selection  means  the  same  thing  to 
me.  My  first  reaction  is  that  1  can  think  of 
many  other  writers  who  deserve  it  far 
more  than  I  do,  and  my  second  reaction  is 
that  no  one  will  ever  cherish  this  award 
more  than  I  will.” 

Players  being  inducted  August  2  are 
Bob  Gibson,  a  251-game  winner  from 
1959-75;  Johnny  Mize,  four-time  home 
run  king  with  a  .312  lifetime  batting  aver¬ 
age  between  1936-53;  and  Rube  Foster, 
founder  of  the  Negro  National  League. 
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New  Jersey  State  Secretary  of  Agricul¬ 
ture  Phillip  Alampi  presents  a  painting  to 
Anne  Moreau  Thomas,  center,  food  edi¬ 
tor  of  the  Hu  terdon  County  Democrat, 
who  was  honored  as  Food  Comunicator 
of  the  Year.  At  right  is  Mary  Anne  Guen- 
der,  assistant  to  Alampi. 

The  Hunterdon  County  Democrat  of 
Flemington,  N.J.,  and  its  food  editor, 
Anne  Moreau  Thomas,  were  honored  by 
the  New  Jersey  agricultural  industry  with 
the  Food  Communicator  of  the  Year 
Award  on  July  16. 

Mrs.  Thomas,  a  Flemington  resident, 
has  been  food  editor  of  the  Democrat  27 
years  and  writes  a  food  and  homemaking 
column  for  the  weekly  titled,  “A  Word  to 
the  Wives.”  She  also  selects  features  for 
the  Home  pages  of  the  Democrat  and  its 
sister  newspaper,  Delaware  Valley 
News. 

In  presenting  the  award  to  Mrs.  Tho¬ 
mas  and  the  newspaper,  Philip  Alampi, 
New  Jersey  Secretary  of  Agriculture, 
pointed  out  that  Mrs.  Thomas’  newspap¬ 
er  job  “is  done,  appropriately,  from  her 
home.”  As  more  and  more  women  enter 
the  work  force  and  less  time  is  devoted  to 
cooking  and  baking,  he  said,  Mrs.  Tho¬ 
mas’  recipes,  using  fresh  fruits  and  vetet- 
ables,  dairy  products  and  poultry,  fill 
tremendous  need  in  our  society. 

The  Democrat,  Alampi  added,  was 
being  cited  for  its  efforts  to  improve 
agricultural  information. 


Newspeople 
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Stan  Miller  hasjoined  the  New  York 
sales  staff  of  Metropolitan  Sunday  News¬ 
papers,  Inc.,  assigned  to  a  list  of  major 
accounts  including  insurance  and  im¬ 
ported  cars.  His  experience  in  the  adver¬ 
tising/publications  field  is  extensive  in¬ 
cluding  that  of  director  of  advertising  for 
Every  Woman  Magazine  and  positions 
with  McCall’s  Needlework  and  Crafts 
Magazine  and  Ziff-Davis. 


Stanford  Felder,  a  newspaper  de¬ 
sign  anb  editorial  consultant  who  has 
edited  newspapers  in  Pennsylvania,  Flor¬ 
ida  and  Washington,  D.C.,  is  the  new 
editor  of  the  Hammond  (Ind.)  Times. 

Other  changes  announced  simul¬ 
taneously  with  Felder’s  appointment  are: 

Fred  Krecker,  chief  editorial  writer, 
was  named  city  editor. 

Thomas  J.  Trotter,  city  editor,  be¬ 
came  news  editor. 

Mary  Lou  Millard,  assistant  city 
editor,  moved  to  assistant  news  editor. 

Kirk  Weeks,  news  editor,  was  named 
chief  editorial  writer. 

Jan  Krause,  joined  the  staff  as  times 
sales  development/training  manager, 
from  the  South  Bend  Tribune,  where  she 
was  manager  of  zone  advertising. 

*  ♦  « 

Steve  Morris  joined  the  Denver  Pos/ 
as  department  store  and  chain  store 
advertising  manager.  He  most  recently 
was  with  the  New  York  Daily  News  in  a 
similar  position.  Morris  earlier  was  in  the 
advertising  department  of  the  Kansas 
City  Star. 

t  * 

James  P.  Quinn,  production  manager 
of  the  New  Brunswick  (N.J.)  Home 
News,  was  elected  a  vicepresident  of  the 
newspaper.  Quinn  joined  the  Home 
News  as  assistant  production  manager  in 
1973  and  was  named  production  manager 
in  1979. 

Charlotte  adds  staff 
for  new  tab  inserts 

The  second  of  the  Charlotte  Observer’s 
regional  semi-weeklies,  the  Union  Obser¬ 
ver,  will  be  inserted  in  the  regiilar  Char¬ 
lotte  Observer  every  Thursday  and  Sun¬ 
day  for  distribution  in  Union  County, 
N.C. 

Starting  the  tabloid  insert  has  added 
new  people  to  the  editorial  staff  and 
moved  others  to  new  positions  as  follows: 

Lloyd  Goodman,  was  named  editor  of 
the  Union  Observer,  having  been  editor 
of  the  EXTRA  section  for  more  than  two 
years. 

Candi  Sitton,  copy  editor,  joined  the 
Observer  from  St.  Petersburg  Evening 
Independent. 

Gene  Stowe,  reporter,  has  been  with 
the  newspaper  for  a  year  as  a  news  clerk 
and  religion  columnist. 

David  Perlmutt,  reporter  and  recently 
recipient  of  a  master’s  in  journalism  from 
Columbia  University,  was  a  reporter, 
wire  editor  and  feature  writer  for  the 
Charlottesville  (Va.)  Daily  Progress  and 
the  Danville  (Va.)  Register. 

L’Tanya  Joyner,  a  1981  graduate  of 
Ohjo  Wesleyan  University,  has  worked 
as  a  reporter  at  the  Cleveland  Plain  Deal¬ 
er  and  the  Tennessee  Oak  Ridger. 

Chuck  Burton,  photographer,  has  been 
with  Knight  Publishing  Company  for 
three  years. 
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Press  ’N  Times 


By  Don  Fitzgerald 


It  looks  as  though  the  FREEDOM  OF  INFORMATION 
people  want  to  present  you  a  plaque. 


INDEPENDENT  is  the  name  of  this  newspaper, 
YOUR  hours  are  nine  to  five. 


"How  do  you  like  this  one  —  The  NEWS, 
good  to  the  last  pica. " 


to  be  SO  successful? 


We  think  so.  And  we  don’t  feel  it’s  improper  for  us  to  boast  that  this  unique 
etiquette/humor  column  appears  in  some  of  the  classiest  newspapers  in  America 
including:  The  Washington  Post,  Dallas  Times-Herald,  Newsday, 

Cleveland  Plain  Dealer,  Seattle  Times,  Philadelphia  Bulletin,  Milwaukee  Journal, 
Detroit  Free  Press  and  Miami  Herald. 

Three  times  a  week. 

Interested  in  giving  your  readers  a  trendy  lifestyle  feature? 

Then  call  CHRIS  PIERSON  today  at  1-800-221-4816 
for  rates  and  availability  of  MISS  MANNERS  in  your  area. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 


Syndicates 


By  Lenora  Williamson 


‘‘Main  Street  U.S.A.”  column  offered 

William  Murchison,  Dallas  Morning  master’s  from  Stanford  University.  He 
News  editorial  staff  writer,  will  be  read  started  hisjoumalism  career  as  a  reporter 
nationally  through  twice  weekly  com-  with  the  Cors/ca/ia  Swn,  and  then  went  to 
mentaries  distributed  by  the  Washington-  the  Dallas  Times  Herald  in  1966,  first  as  a 
based  Heritage  Features  Syndicate.  reporter  and  then  as  an  editorial  writer. 

Murchison’s  columns  for  the  syndicate  Murchison  joined  the  Morning  News  in 
under  the  title  “Main  Street  U.S.A.”  are  1973.  He  is  co-author  of  a  book,  “Those 
written  from  a  mid- America  perspective.  Gasoline  Lines,  and  How  They  Got 

The  newsman  holds  a  bachelor’s  de-  There.’’ 
gree  from  the  University  of  Texas  and  a  Heritage  Features  is  the  newly  formed 


William  Murchison 

news  syndication  division  of  the  Heritage 
Foundation,  which  publishes  books,  stu¬ 
dies  and  the  quarterly  magazine.  Policy 
Review. 


June  Roth,  who  writes  the  syndicated 
newspaper  column  “Special  Diets,’’  is  a 
veteran  cookbook  author  and  now  cele¬ 
brating  her  29th  book,  “Aerobic  Nutri¬ 
tion,’’  published  by  Hawthom/Dutton. 

The  new  book  is  co-authored  with  Dr. 
Don  Mannerberg  of  Dallas,  who  has  had 
extensive  experience  in  preventive  medi¬ 
cine  using  aerobics  and  nutrition.  The 
book  explains  the  oxygen  delivery  sys¬ 
tem  and  the  effects  of  nutrients  on  the 
ability  of  oxygen  to  circulate  freely 
throughout  the  body. 


In  Your  Newspaper? 
Absolutely! 

And  here's  why. 

The  Rolling  Stone  Feature  Service 


It's  a  bi-weekly  package  that  gives  you  access  to  many 
stories  that  have  been  ignored  or  misinterpreted  by 
other  publications.  It's  edited  to  newspaper  specifica¬ 
tions  with  special  emphasis  on  political  and  social 
trends.  It  includes: 

1.  Feature  Articles.  Past  articles  have  provided  in- 
depth  coverage  of  such  stories  as  the  MX  missile  debate 
and  the  National  Rifle  Association's  political  clout;  one 
of  the  first  detailed  studies  of  the  Atlanta  child  murders 
and  unmatched  coverage  of  the  John  Lennon  murder. 

It's  expert  reporting  and  analysis. 

2.  Celebrity  Interviews  and  Profiles.  John  Huston, 
Walter  Cronkite,  Roman  Polanski,  Goldie  Hawn,  and 
many  more.  If  the  public  is  interested,  they're  inter¬ 
viewed  by  Rolling  Stone. 

3.  Special  Sections.  Many  newspapers  use  Rolling 
Stone's  expert  hi-fi/stereo  coverage  as  the  centerpiece 
of  special  sections.  It's  plus  ad  lineage  while  informing 
readers  on  the  latest  developments  in  the  audio  field. 

When  it  comes  to  news, 
nobody  covers  it  like  Rolling  Stone, 

For  additional  information  contact  Dick  Fales, 

^  National  Sales  Director,  at  800-223-7383  or  212-682-5600. 

Fea’t'ures  Svnclica^« 

235  East  45th  Street,  New  York,  N.Y.  10017 


June  Roth 

Roth’s  “Special  Diets”  is  a  weekly  col¬ 
umn  containing  medical  interviews  on 
nutrition  subjects  and  features  three  re¬ 
cipes  to  point  up  the  subject  of  the  week. 
Self-syndicating  the  column  for  over 
three  years,  Roth  has  a  registered  hospit¬ 
al  dietician  on  staff  and  is  herself  a  candi¬ 
date  for  a  master  of  science  degree  in 
nutrition. 


The  Los  Angeles  Times  Syndicate  will 
serialize  the  controversial  new  book, 
“The  Hite  Report  on  Male  Sexuality,”  to 
newspapers  in  five  installments  beginning 
September  13.  The  book  is  based  on 
Shere  Hite’s  7,239  interviews  with  males 
aged  13  to  97.  Hite’s  previous  report  was 
on  female  sexuality. 
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Guylyn  Cummins 


Guylyn  Cummins  is  the  new  assistant 
sales  manager  of  Copley  News  Service. 
Her  main  responsibilities  at  CNS  will  be 
guiding  special  advertising  packages  from 
start  to  finish — editing  and  marketing  the 
18  packages  every  year.  She  also  assumes 
additional  backup  sales  duties  for  the 
news  service. 

Cummins,  a  1979  graduate  of  the  Uni¬ 
versity  of  Nebraska,  moved  from  the 
midwest  to  Los  Angeles  to  attend  gradu¬ 
ate  school  at  the  University  of  Southern 
California  and  will  receive  a  master’s  in 
journalism  when  thesis  requirements  are 
completed. 

Cummins  was  the  official  state  hostess 
for  Nebraska  in  1978-79  and  a  speaker  on 
the  Midwest  regional  circuit  for  Farmland 
Industries  Inc. 

*  *  * 

The  Special  Features  division  of  the 
New  York  Times  Syndication  Sales  Cor¬ 
poration  has  acquired  worldwide  syn¬ 
dication  rights  to  available  material  from 
the  Ladies'  Home  Journal,  beginning 
with  the  September  issue. 

Outside  the  United  States  and  Canada, 
newspapers  will  receive  the  choice  of 
material  from  the  magazine  immediately 
following  publication  around  the  18th  of 
each  month.  Syndication  subscribers  in 
the  United  States  and  Canada,  according 
to  Jesse  E.  Levine,  executive  vicepresi¬ 
dent,  will  have  rights  to  the  magazine’s 
contents  two  weeks  after  the  monthly 
cover  date.  News-'apers  can  elect  to  ac¬ 
quire  individual  articles  or  can  contract 
for  rights  to  available  material  from  each 
issue.  Pictures  and  illustrations  owned  by 
LHJ  are  also  available  as  part  of  the  new 
service. 

Levine  says  the  newspaper  syndication 
rights  to  Ladies’  Home  Journal  material 
represents  continuation  of  a  policy  to 
make  magazine  journalism  available  on  a 
worldwide  basis.  The  syndicate  already 
distributes  material  from  The  New  York 
Times  Magazine,  Der  Spiegel,  U.S. 
News  &  World  Report,  Family  Circle  and 
Foreign  Policy. 

*  *  * 

A1  Carrell,  whose  “Super  Handyman” 
column  is  syndicated  by  King  Features,  is 
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being  featured  daily  on  the  Cable  News 
Network.  His  90-second  features  cover  a 
variety  of  home  repair  and  improvement 
techniques  and  do-it-yourself  topics.  Car¬ 
rell  also  has  his  own  phone-in  talk  show 
on  WFAA  Dallas/Fort  Worth  and  does 
daily  radio  features  in  syndication  over 
the  country. 

The  columnist’s  new  book,  “The  Su¬ 
per  Handyman’s  Do-It-Quick-But-Do-It- 
Right  Home  Repair  Hints”,  has  gone  into 
its  second  printing  by  Prentice-Hall. 


Independent  News  Alliance,  the  fea¬ 
ture  agency  of  United  Feature  Syndicate 


servicing  major  market  newspapers,  ts 
distributing  a  three-part  serialization  of 
Robert  M.  Bramson  book,  “Coping  with 
Difficult  People.”  Illustrations  with  the 
series  are  by  Bruce  Stark  of  the  New  York 
Daily  News. 

In  the  Anchor  Press/Doubleday  book 
Bramson,  a  management  consultant,  de¬ 
fines  and  analyzes  types  of  “difficult  peo¬ 
ple”  generally  found  in  the  workplace. 
IN  A  executive  editor  Sid  Goldberg  com¬ 
ments  on  the  usefulness  of  the  informa¬ 
tion:  “Whether  you’re  a  chief  or  an  Indi¬ 
an,  Bramson  tells  you  how  to  work  with 
each  of  these  types.” 

(Continued  on  page  34) 


In  Your  Newspaper? 
Absolutely! 

And  here's  why. 

The  Rolling  Stone  Column 

The  Rolling  Stone  Column  is  a  weekly  package  of  the 
best  rock  music  coverage  available  with  both  specially 
prepared  material  and  articles  taken  from  the  pages  of 
Rolling  Stone.  And  since  they're  the  acknowledged 
masters  of  that  field,  you  won't  find  better  coverage 
anywhere.  It  includes: 

1.  Random  Notes.  A  specially  prepared  feature  with 
the  inside  news  on  the  music  industry's  biggest  and 
newest  stars.  Who's  recording?  Who's  splitting  up? 
Who's  performing?  It  gives  you  the  jump  on  the  latest 
trends  and  developments. 

2.  Record  Reviews.  Six  thumbnail  reviews  by  the  noted 
critic  and  author,  Dave  Marsh.  He  covers  all  major 
stars,  all  the  major  labels. 

3.  Profiles.  Interviews  and  updates  on  new  faces  and 
old  favorites.  Everyone  from  Rod  Stewart  and  Ringo 
Starr  to  The  Clash  and  Adam  and  the  Ants.  (No 
kidding/)  They're  in-depth  looks  at  the  performers  and 
personalities  your  readers  care  about  —  each  600-700 
words. 

When  it  comes  to  music^ 
nobody  covers  it  like  Rolling  Stone. 

For  additional  information  contact  Dick  Fales, 

National  Sales  Director,  at  800-223-7383  or  212-682-5600. 

Feat-vres  Sifncficat-e 
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Allan  Priaulx 

Allan  Priaulx,  editor  of  King  Features 
Syndicate,  was  named  a  vicepresident  of 
the  company.  In  his  new  position, 
Priaulx’s  responsibilities  will  be 
broadened  to  include  other  phases  of 
King’s  overall  operations. 

Priaulx  joined  King  in  1976  as  execu¬ 
tive  editor  and  later  was  named  editor. 
Previously  he  was  vicepresident  and 
director  of  the  Des  Moines  Register  and 
Tribune  Syndicate. 

Earlier  in  his  career,  Priaulx  was  with 
United  Press  International  for  six  years, 
serving  as  news  manager  for  France  and 
domestically  as  Hawaii  division  manager. 
New  Hampshire  state  manager,  with 
periods  in  New  York,  Boston  and  Buffalo 
bureaus. 

Dallas  News  stories 
go  to  NYT  service 

The  New  York  Times  News  Service 
has  begun  distribution  of  selected  articles 
from  the  Dallas  Morning  News. 

Stories  from  the  Morning  News  will  be 
available  to  515  newspapers  through  the 
news  service.  Announcement  of  the 
arrangement  was  made  jointly  by  Sam 
Summerlin,  general  manager  of  NYT 
News  Service,  and  Burl  Osborne, 
vicepresident  and  executive  editor  of  the 
Morning  News. 

Summerlin  said,  “News  from  the 
Southwest  has  become  increasingly  im¬ 
portant  in  the  last  decade,  and  the  addi¬ 
tion  of  excellent  regional  coverage  by  the 
News  staff  strengthens  our  overall  ser¬ 
vice.” 

Osborne  commented  that  the  newspap¬ 
er  has  exerted  great  effort  to  develop  its 
coverage  of  the  Southwest  and  “We  are 
particularly  pleased  that,  through  our 
association  with  the  New  York  Times 
News  Service,  the  best  of  that  work  can 
be  shared  with  leading  newspapers 
throughout  the  world.” 


ITS  OWN  LOCAL  COMIC  STRIP  is  now  running  on  the  editorial  page 
of  the  Mesa  (Ariz.)  Tribune  twice  each  week  to  comment  on  local 
political  issues. 

The  first  "Free  State"  (shown  here)  introduced  itself  by  poking  fun  at 
the  newspaper's  publisher,  Charles  A.  Wahiheim,  and  the  second  strip 
chided  the  political  ambition  of  a  local  state  legislator. 

The  strip  is  drawn  by  AAark  Freistedt,  a  newly  hired  graphics  artist  at 
the  Cox  newspaper  and  a  former  cartoonist  for  the  State  Press, 
Arizona  State  University's  daily  newspaper. 

Reader  response  to  the  first  strips  was  enthusiastic.  Publisher  Wah¬ 
iheim  commented,  "If  readers  can  identify  with  the  characters  in  a  strip 
such  as  Doonesbury — and  they  certainly  do — then  they  are  bound  to 
be  enthusiastic  about  a  good  strip  which  uses  well  known  people  in  the 
community." 

The  artist,  Wahiheim  adds,  is  "creative  and  sometimes  downright 
onery  in  his  thinking.  He's  just  what  we  wanted.  The  strip  may  make  a 
few  people  mad,  and  a  few  people  glad,  but  I'm  sure  it's  going  to  be 
read.  I  don't  know  why  more  newspapers  don't  do  local  strips." 


Hohenberg  to  teach  in  Florida 


John  Hohenberg,  former  administrator 
of  the  Pulitzer  Prizes  at  Columbia  Uni¬ 
versity,  will  be  the  Gannett  Distinguished 
Professor  of  Journalism  at  the  University 
of  Florida,  Gainesville,  for  the  next 
academic  year. 

Hohenberg,  an  emeritus  professor  of 
journalism  at  Columbia  University,  will 
teach  courses  on  mass  media  and  society, 
problems  of  journalism,  journalism  ethics 
and  a  seminar  on  Washington  and  foreign 


correspondence.  He  administered  the 
Pulitzer  Prizes  for  22  years  and  retired 
from  Columbia  in  1976. 

Since  leaving  Columbia,  Hohenberg 
has  been  the  Meeman  Distinguished  Pro¬ 
fessor  of  Journalism  at  the  University  of 
Tennessee  except  for  1977-78  when  he 
was  the  Gannett  Professonal  in  Resi¬ 
dence  at  the  William  Allen  White  School 
of  Journalism,  University  of  Kansas. 
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Major  challenges  face 
circulation  executives 

By  James  F.  Robinson 

The  general  theme  these  days  seems  to  be  that  “newspapers  are  fighting 
back.” 

Not  only  are  newspapers  fighting  back  to  regain  their  status  within  the 
communications  field  as  the  No.  1  source  for  news  coverage  and  credibility, 
but  also  to  further  improve  their  position  as  the  No.  1  advertising  medium  by 
attracting  more  national  advertising  and  developing  more  incremental  local 
advertising  vehicles  to  reduce  dependence  on  a  few  major  retail  advertisers, 
and  to  offset  losses  already  suffered  in  a  number  of  categories,  such  as  in 
classified  advertising. 

During  the  period  that  editorial  and  advertising  have  been  aggressively 
addressing  their  areas  of  responsibility,  circulation  departments  have  also 
been  under  scrutiny  as  the  industry  fought  back.  This,  too,  has  resulted  in  a 
good  deal  of  soul  searching  by  publishers  and  has  resulted  in  a  number  of 
dramatic  changes  taking  place  both  in  personnel  and  in  systems,  including 
style  of  operation. 

In  my  opinion,  and  in  the  opinion  of  many  other  experienced  circulation 
people,  a  number  of  the  personnel  changes  were  unnecessary  and  were 
unfortunate  reactions  by  a  number  of  people,  including  senior  management 
and  consultants,  who  didn't  or  wouldn't  recognize  the  real  cause  of  declining 
penetration,  staff  and  carrier  turnover,  poor  service,  etc.  The  result  has  been 
that  our  profession  has  lost  years  of  circulation  experience,  and  morale 
throughout  the  circulation  profession  has  suffered. 

As  far  as  systems  changes  are  concerned,  from  what  I  see  and  hear,  there 
seem  to  be  two  extremes  .  .  .  some  have  moved  too  fast  causing  complete 
disruption  for  several  years,  while  others  are  sitting  back  trying  to  continue  to 
do  it  the  old  way,  and  cheaply  as  well.  Somewhere  in  between  these  two 
positions  there  are  viable  solutions. 

Circulation  information  systems  are  here  to  stay  and  are  valuable  tools  in 
coping  with  the  problems  of  the  80s,  but  don't  make  a  decision  to  implement  a 
complete  system  over  a  period  of  a  few  months  .  .  .it  won't  work,  will  cause 
all  sorts  of  turmoil  and  cost  you  circulation. 

Carrier  earnings  must  keep  up  with  inflation  so  don't  stick  your  head  in  the 
sand  and  go  along  with  that  financial  guy  who  may  only  be  thinking  of 
bottomline. 

We  must  participate  and  support  cost  reduction  programs  but  let's  make 
sure  we  do  not  jeopardize  service  to  our  subscribers,  carriers  and  field  staff  in 
doing  so. 

The  marketing  concept  has  something  to  offer  us  in  researching  the  needs 
of  our  customers  and  in  helping  us  develop  more  professional  sales  cam¬ 
paigns. 

But  I  caution  you  that  today's  marketing  whiz  kids  have  no  magic  formulas 
for  restoring  circulation  growth  and  their  ideas  should  be  introduced  in  a 
careful  and  evolutionary  manner. 

Over  the  years,  don't  forget,  publishers  and  circulation  managers  have 
together  developed  some  very  successful  sales  strategies  and  I  don't  think 
these  should  be  tossed  aside  indiscriminately  in  favor  of  new  and  unproved 
techniques,  nor  do  I  think  the  pipeline  between  circulation  manager  and 
whoever  is  responsible  for  the  operation  of  your  newspaper  should  ever  be 
cut  off,  be  it  the  publisher,  president  or  general  manager. 

The  roles  of  the  circulation  manager  and  the  circulation  department  will 
become  even  more  significant  in  the  immediate  future,  and  all  of  us  here 
today  must  prepare  ourselves  for  the  added  responsibility  by  self¬ 
development  and  close  examination  of  our  operations  on  a  regular  basis.  At 
the  same  time  we  must  fight  to  protect  and  further  improve  the  world's 
greatest  sales  and  distribution  system,  and  the  only  one  left  in  our  society 
which  can  truly  say,  “we  deliver  every  day”. 


(James  F.  Robinson  is  director  of  circulation  of  Toronto  Star  and  the  out¬ 
going  president  of  International  Circulation  Managers  Association.  These  are 
excerpts  from  his  President’s  Address,  which  he  delivered  at  the  annual  ICMA 
meeting,  held  July  12-16  in  Hollywood,  Fla.) 


Star 


(Continued  from  page  7) 


the  Star  led  to  the  circulation  of  a  petition 
among  Guild  newsroom  employees 
opposing  any  involvement  by  Guild  lead¬ 
ership  in  the  scheme.  By  Wednesday 
morning,  the  petition  had  garnered  more 
than  100  signatures. 

Many  of  the  employees  fear  Time  Inc. 
might  accept  an  offer  from  Linowes  in 
order  “to  escape  without  paying  its  con¬ 
tractual  obligations”  to  employees,  a 
charge  Slovinsky  of  Time  Inc.  flatly  de¬ 
nied. 

Members  of  the  Guild  and  printers'  un¬ 
ion  at  the  Star  are  due  to  receive  one 
week's  salary  for  every  six  months  of 
employment,  up  to  a  maximum  of  64 
weeks'  pay. 

When  Time  purchased  the  Star  from 
Joe  L.  Allbritton  in  1978  for  $20  million, 
its  executives  said  they  intended  to  spend 
at  least  $60  million  during  a  five — year 
period  to  try  and  turn  around  the  Star's 
financial  position. 

When  asked  about  the  commitment  at 
the  press  conference  announcing  Time's 
plan  to  fold  the  Star,  J.  Richard  Munro, 
Time,  Inc.'s  president  and  chief  execu¬ 
tive,  said,  “It  was  a  question  of  $40  mil¬ 
lion  or  five  years.  We  unfortunately  went 
through  the  $60  million  in  a  lot  less  than 
five  years.  We  feel  we  have  fulfilled  our 
pledge.” 

Time  said  it  has  invested  $85  million  in 
the  three — and — a — half — years  it  has 
owned  the  Star,  resulting  in  after — tax 
losses  “in  excess  of  $35  million.” 

Time  officials  said  Shepley  had  “initi¬ 
ated  talks  with  Katharine  Graham  of  the 
Washington  Post  Co.  about  the  possibil¬ 
ity  of  engaging  in  joint  publishing  activi¬ 
ties  under  the  Newspaper  Preservation 
Act.”  but  that  the  negotiations  proved 
unsuccessful. 

Shepley  said  he  had  talked  to  Graham, 
her  son  Donald,  and  Warren  Buffet,  a 
minority  stockholder  in  the  Post  and 
several  other  newspapers.  “They  had 
projections  of  benefits  and  profit  margins 
for  their  paper  they  want  to  ensure ,”  She¬ 
pley  said.  “We  weren't  able  to  work  out  a 
way  to  meet  their  requirements  and,  at 
the  same  time,  maintain  the  Star  within 
that  framework.” 

Shepley  said  he  had  considered 
approaching  the  Baltimore  Sunpapers. 
“Yes,  that  thought  crossed  my  mind  once 
or  twice,”  he  said.  “I  didn't  quite  see 
how  that  would  work  out.  They  have  their 
own  market”  separate  from  that  of  the 
Star. 

Washington  Post  vicepresident  and 
counsel  Bo  Jones  denied  a  AP  report  that 
the  Post  was  planning  to  publish  an  after¬ 
noon  edition.  Asked  to  comment,  Jones 
said,  “It's  not  true. ..The  Post  has  no  con¬ 
crete  plans  to  start  an  afternoon  paper.” 

35 


EDITOR  &  PUBLISHER  for  August  1,  1981 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

AUTOMOTIVE  i 

MONEY  ^ 

1 

YOUR  AUTO  AND  YOU  Weekly  test  reports  on  i 
new  American,  foreign  cars  plus  weekly  column  | 
of  answers  to  readers'  car  problems.  Write  for  [ 
samples,  rates.  Automotive  Features,  814  E  ; 
Manor  Cr,  Milwaukee  Wl  53217.  1 

"MORE  FOR  YOUR  MONEY"— Weekly  column  3 
of  money-saving  news.  Proven  results.  Camera-  . 
ready.  Samples,  Mike  LeFan,  1802  S  13th,  S 
Temple  TX  76501.  | 

MOVIE  REVIEWS  1^ 

BUSINESS  ! 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for  ^ 
weekend  section  or  entertainment  pages.  g 
Issued  weekly.  Camera-ready.  Our  7th  year.  ' 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572.  ! 

SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia  ' 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 

PUZZLES 

GARDENING 

BE  A  HERO!  Give  your  readers  TIGO  PUZZLES. 
Unique.  Proven.  Guaranteed.  Stimulating  and 
educational  forages  12-100.  Free  details.  Box 
2941,  Spartanburg  SC  29304.  J 

AWARD-WINNING  gardening  weekly  attracts 
readers,  advertisers,  year  around!  Details,  Box 
66,  Needham  MA  02192. 

PUZZLES-PUZZLES,  A  wide  selection  of 
choice.  "Blue  Plate  Special”  a  puzzle  on  food,  ! 
Zany  Cross-Word  Puzzles,  or  Celebrity  Puzzles.  ' 
Many  more  to  choose  from.  Write;  Dickson- 
Bennett  Features,  PO  Box  265,  St  Joseph  MO 
64502. 

GENERAL 

BRIGHTEN  YOUR  EDITORIAL  page  with  The 
Colonel's  Truth.  Short.  6  times  weekly.  Box 
2810,  Editor  &  Publisher. 

REAL  ESTATE  a 

CASH  IN  ON  the  electronics  revolution!  FREE 
samples  and  rates  on  electronic/computer  col¬ 
umns  written  by  former  national  syndicated 
columnist.  Write  or  call  ACBA  Publishing  Co, 
1120  N  Keystone,  Chicago  IL  60651;  (312) 
342-4827. 

' 

HOUSE  CALLS-National  award  says  "enter-  j 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge"  6th  year.  240  Heming¬ 
way.  Rochester  NY  14620;  (716)  271-6230. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

REFUNDS 

"REFUND  REPORTER"— Help  your  readers  [ 
save  on  their  food  bills.  Samples,  rates.  Box 
1141,  Toms  River  NJ  08753. 

STAMPS  &  COINS 

NEW,  exclusive  features-specific  topics. 
Lowest  prices-samples  available.  Contact;  Bill 
GruYer,  Two  Market  St,  Paterson  NJ  07024. 

A  division  of  Zolla  Publishing 

NEW  TYPE  WEEKLY  stamp  and  coin  columns 
for  lifestyle  or  financial  pages.  Weiss  Features, 
16000  Terrace  Rd  (208),  Cleveland  OH 
44112;  (216)  451-3331.  . 

HUMOR 

STEREO 

TWICE  the  senrice!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 

"WORLD  OF  STEREO"  covers  the  electronic 
i  '80s;  audio,  video,  digital  recordings,  auto- 
’  sound,  and  all.  Samples  from  WCM,  Box  109, 

'  Buffalo  NY  14215. 

MEDICAL 

WEEKLY 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 

i  VOICE  FROM  THE  WOODS  is  an  editorial  col- 
1  umn  tor  readers  troubled  by  our  inapt  energy- 
!  using  economy.  Samples.  Walter  Gormly,  Mt 

1  Vernon  lA  52314. 

Feature  Your  Feature  in 

Features  Available 
an(J  watch  you 
syntdicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  antd 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We'll  give  you  something  to  write  about! 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


FEATURES  WANTED 


SELF  SYNDICATED? 
TIRED  OF  GOING  IT  ALONE? 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
lyne  Chancey  (205)  693-2619 

nHall  (205)566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


lERVICE  CO,  INC,  PO  Drawer  12428,  Panama 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
•Newspaper  Brokers 
•Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037;  (413)  477- 
6009. 

Appraisals,  Mergers.  Sales, 
j  No  Charge  for  Consultation. 

I  WHITE  NEWSPAPER  SERVICE 

I  Box  109,  McMinnville  TN  37110 
I  (615)  473-2104  or  473-3715. 

I  BILL  MATTHEW  COMPANY  conducts  profes- 
i  sional,  confidential  negotiations  for  sale  and 
i  purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
I  sale  or  purchase  of  a  property,  you  should  call 
;  (813)  733-8053  daWime;  (813)  446-0871 
'  nights;  or  write  Box  3364,  Clearwater  Beach  FL 
I  33515.  No  obligation,  of  course. 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

I  SALES,  SERVICE,  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  36582 
;  (205)  973-1653 

!  •Sell  or  Buy  a  Weekly  Newspaper. 

'  •Over  20  listings  nationwide. 

•Inquires  and  details  confidential. 
BUSINESS  BROKER  ASSOCIATES 
(615)  756-7635  (24  hours) 

'  WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden- 
I  tial. 

DIXIE  NEWSPAPERS,  INC 
PO  Box  490,  Gadsden  AL  35902 
j  (205)  546-3356 

I  NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga- 
i  tions.  NEWSPAPER  SERVICE  CO,  INC.  PO 
,  Drawer  12428,  Panama  City  FL  32401. 

I  NEWSPAPERS  FOR  SALE 

CALIFORNIA  coastal  newspaper  group.  Poten- 
]  tial  daily.  $7,500,000  price.  Mel  Hodell,  Brok- 
1  er,  Box  2277,  Montclair  CA  91763;  (714) 
'  626-6440. 

i  $21,000  DOWN  ($15,000  CASH)  gets  you 
i  into  this  growing  Oregon  weekly.  Hunting, 
fishing,  clean  air.  Tell  finances  in  reply.  Box 
I  2627,  Editor  &  Publisher. 

;  ESTABLISHED  rural  central  Maine  weekly.  5M 
paid  circulation,  $250M  gross  and  climbing, 
$210M.  29%  down,  owner  financing  at  12%. 
Box  2597,  Editor  &  Publisher, 


I  RURAL  NEW  ENGLAND  newspaper.  Quality 
j  weekly  with  paid  circulation  of  3000.  Gross 
!  sales  last  year  $140,000  yielding  high  profit; 

:  gross  increasing  to  $175,(300  in  current  year. 

'  Lovely  1 5-room  Victorian  home  included.  Price 
$220,000.  $90,000  down  payment  required, 

I  good  financing  on  balance.  Country  Business 
'  Senrices,  PO  Box  824,  Brattleboro  VT  05301; 

I  (802)254-4504. 

i  TWO  SMALL  WEEKLY  NEWSPAPERS,  adja- 
;  cent  areas  eastern  North  Carolina.  One— 1980 
!  gross  $58,000.  Other— 1980  gross  $25,000. 

,  New  equipment  (VDTs).  Take  one.  both.  Com- 
i  plete  for  $70,000.  Terms  negotiable.  Box 
'  2661,  Editor  &  Publisher. 

j  TWO  award-winning  weeklies  in  boomtown 
I  area.  Zone  9. 1980gross,  $252,000.  Priced  to 
i  move  at  $175,000.  Reply  Box  2834,  Editor  & 

!  Publisher. 

!  THREE  WEEKLIES  in  Zone  3  to  trade  for  one 
daily  or  stock  interest  in  large  daily.  No  brokers, 
i  Box  2835,  Editor  &  Publisher. 

UNLIMITED  POTENTIAL— Modern  weekly 
newspaper/job  shop  operation.  113  years  of 
reader  loyalty.  3800  and  steadily  rising  circula- 
I  tion  in  growth  area  minutes  from  metropolitan 
center.  Scenic  Pennsylvania  recreational  area. 

I  Building,  job  presses,  complete  composing— 
printingcontractestablished.  $200,000-some 
financing  possible.  Box  2815,  Editor  &  Pub¬ 
lisher. 

WASHINGTON  DC  bi-weekly.  100,000  gross 
I  for  sale.  Award-winning.  Box  2836,  Editor  & 
I  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


LONG  ESTABLISHED  paid  weekly;  South  i 
Jersey.  Average  *300,000  gross.  Write  Box 
2792,  Editor  &  Publisher.  I 


NORTHERN  CALIFORNIA  SHOPPER  with 
strong  growth  record,  sales  *625,000,  profit¬ 
able  with  excellent  potential.  Box  2784,  Editor 
&  Publisher. 


NEW  YORK  weekly  for  sale.  1980  gross  over 
*170,000  and  rising.  Terms  available.  Reply 
Box  2842,  Editor  4  Publisher. 


RESTAURANT  GUIDE,  Zone  8.  Established, 
excellent  growth.  *70,000  gross.  Price 
*75,000,  29%  down,  owner  financing.  J  Bon- 
neau.  Box  13266,  Albuquerque  NM  87192; 
(505)  299-1553, 


WEEKLY  WITH  SHOPPER.  Midwest  near,  ma¬ 
jor  city,  gross  200M  plus  last  year  and  growing 
fast.  Absentee  owner  has  other  interest— sell 
tor  gross — *50M  down  includes  receivable. 
Box  2854,  Editor  4  Publisher. 


WEEKLY.  Upper  Michigan  county  seat,  print 
shop.  Beautiful  location.  Excellent  opt^un- 
ity.  Good  terms.  *250M.  Box  731,  Charleston 
IL  61920. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  4  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR— Experienced  weekly  editor  with 
capital  seeks  opportunity  as  working  investor  or 
owner  of  good  weekly  in  Virginia  or  Carolinas. 
Write  Investor,  Box  2785,  Editor  4  Publisher. 


INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  4  Publisher. 
Replies  will  be  kept  strictly  confidential. 


SMALL  WEEKLY  in  beautiful  or  historic  little 
Midwest  rivertown,  possibly  Missouri  or  Missis¬ 
sippi  Rivers.  Net  must  provide  modest  living 
and  payments.  Would  like  home,  shop  in  one 
building.  Box  2687,  Editor  4  Publisher. 


PERSONALS 


FIRST  AMENDMENT  MATCHBOOKS 
ET  Cassidy 

PO  Box  969,  New  York  NY  10013 


PUBUCATIONS  FOR  SALE 


ESTABLISHED  MONTHLYTABLOID.N  Dallas, 
ready  for  expansion  into  other  market  areas. 
Excellent  growth  potential.  38K  assets.  Priced 
for  quick  sale.  Owner  finance  portion  to  right 
party.  (214)867-1851. 


SHOPPING  GUIDES 


SHOPPER  START-UP  TECHNICIAN  will  analy¬ 
ze  feasibility  of  market  entry  with  jwint  system 
to  determine  degree  of  potential.  Economically 
"right"  markets  will  then  be  measured  for  best 
format  style,  distribution  pattern  and  start-up 
strategy.  Realistic  loss  projections  and  innova¬ 
tive,  proven  techniques  for  fast-solid  read¬ 
ership/ad  participation.  Insure  success  by  eli¬ 
minating  fatal  start-up  mistakes.  Five  success¬ 
ful  start-ups  with  no  failures.  Location  "hands- 
on"  help  or  tele-mail  consultation.  Also  guaran¬ 
teed  increased  proficiency  for  established  or 
fledgling  free  products.  References.  Estil  Cra- 
dick,  950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)  733-1678. 


TRAVEL 


1981  EAST  EUROPEAN  FORUM-I.  September 
21-October  3.  Discussions  with  local  profes¬ 
sionals  in  Poland,  East  Germany  and  Czechos¬ 
lovakia.  *1579  all-incli'sive.  For  details,  con¬ 
tact  VAI,  9  Cleveland  Rd,  New  Haven  CT 
06515;  (203)  389-9782. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  4  P  CLASSIFIEDS 
(212)  752-7050 


INDUSTRY 
SERVICES  I 


CIRCULATION  SERVICES 


VER-A-FAST's  winning  formula  assures  that  j 
your  starts  are  good  and  being  started.  Program  I 
also  available  to  save  up  to  30%  of  your  stops.  | 
Call  Robert  Bensman  at  (216)  651-2000.  | 

EDITORIAL  SERVICES  1 


STRINGER,  long  experience,  for  ChicagrVvicin- 
ity  trade  shows;  report  fully  or  limited  to  fit 
readership.  Call/write  for  rates,  samples. 
FRANK  MARKS.  4940  East  End  Av.  Chicago  IL 
60615.  (312)  684-3124. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single  I 
width  to  4  plate  wide.  Bramble  Professional  | 
Press  Engineering,  Rt  2,  Box  2285,  McAllen  | 
TX  78501,  (512)682-7011.  I 


FINANCIAL 


ASSOCIATED  with  newspapers  since  1957,  Al 
Bassett.  CPA,  Newspaper  Financial  Consul-  i 
tant.  Suite  600,  Texas  Commerce  Bank  Bid,  I 
Amarillo  TX  79109;  (806)  352-0601.  I 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senrice  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail  i 
or  deliver  locally,  government  press  releases,  I 
Congressional  records,  federal  register  and  j 
other  public  information  from  government  I 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  ^rvice,  Inc,  2025  Eye  St.  NW.  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write;  AMERGRAPHICS  4 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS.  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


REPRESENTATIVES 


REPRESENTATION  AVAILABLE— Tampa,  St 
Petersburg  and  Clearwater.  Florida.  Experi¬ 
enced  company.  PK  Anthony  Enterprises,  PO 
Drawer  Q,  St  Petersburg  FL  33731. 


IT’S  A  CLASSIFIED 
SECRET! 

We  ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don’t  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  box  holder. 
Attach  a  note  listing  newspapers, 
groups  or  companies  you  don't 
want  the  reply  to  reach;  put  the  rep¬ 
ly  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on 
your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

week  — $3.50  per  line. 

2  weeks — $3.%  per  line,  per  issue 

3  weeks— *3  00  per  line,  per  issue. 

4  weeks — *2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — *2  50  perjine 

2  weeks — $2.20  per  lirte,  per  issue. 

3  weeks — $200  per  line,  per  issue. 

4  weeks — $1  BO  per  line,  per  issue. 


Add  *3.50  per  insertion  for  box  service.  Add  *2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  lir<e  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEAOL|NE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  it  Poblishor 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Com  pany _ 

Add  ress _ 

City _ State _ Zip. 

Phone _ _ 

Classification _ 

Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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EQUIPMENT  &  SUPPLIES... 


CAMERA  i  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


THREE  ROBERTSON  20x24  cameras,  Chem- 
co  roll  film  camera,  Carlson  PX51  enlarger,  all 
with  pulsed  xenon  lights,  darkroom  sinks,  safe 
lights,  contact  printers,  plate  burners,  etc. 
GOWDY  PRINTCRAFT  PRESS,  INC,  (303) 
634-1593. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "sendee  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write:  { 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl  I 
54166;  (715)  526-6188.  ! 


ACCOUNTS  RECEIVABLE  SYSTEM 
Developed  by  a  multi-faceted  publisher  to 
handle  all  types  of  receivables  from  invoicing  to 
statement  generation.  Fully  capable  with  our 
general  ledger,  payroll  and  accounts  payable 
programs.  Sales  analysis,  aging  and  service 
charge  calculations  are  all  supported.  Requires 
radio  shack  model  to  equipment.  Programs  can 
be  modified  to  meet  your  needs  and  size  re¬ 
quirements.  For  further  information  contact 
Bob  Melcher,  1303  Mary  Jane.  Memphis  TN 
38116;  (901)  396-1444. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS.  Inc.  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


COMPUTERS 


IBM  S/32  Computer  for  sale,  24K.  14  mega¬ 
bytes  disk.  120  CPS  printer  with  accounts  re¬ 
ceivable  and  ABC  circulation  programs.  $20M. 
On  IBM  maintanence  contract.  FOB  (jallup. 
(505)  863-6811  Bob  Zollinger. 


MAILROOM 


ADDRESSOGRAPH  5000,  older  graphotype,  3 
cabinets,  5000  metal  carriers  and  trays.  (713) 
564-8361. 


AVAILABLE  IMMEDIATELY 
251  Sta-Hi  Counter  Stacker,  extra  set  of  prog¬ 
ram  cards  and  spare  parts.  Sheridan  fold  first 
delivery  beds.  Will  fit  all  models  old  or  new.  Box 
2805,  Editor  &  Publisher. 


ADDRESSOGRAPH  EQUIPMENT.  Includes 
adr<resser,  platemaker,  frames,  plates,  rib¬ 
bons,  lar»  frame  file  cabinet.  3  small 
cabinets.  Excellent  condition.  Maintained 
under  service  agreement.  $1400.  or  best  offer. 
Carteret  Coun$  News-Times,  Morehead  City 
NC;  (919)  726-7081. 


MAILROOM 


FOR  SALE  BY  OWNER — Didde  Glaser  (Kansa) 
stuffing  machine.  Two  insert  stations  plus  jack¬ 
et  station.  Excellent  condition.  8years  old.  May 
be  inspected  while  running.  Price:  $7500.  Call 
Ed  Hlawati,  Venango  Newspapers,  Oil  City  PA 
16301;  (814)  645-1221. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  SMre  parts. 
NORTHEAST  STORAIIE  &  INDUSTRIES 
(213)  257-7557 


CHESHIRE  for  newspapers.  Addressograph, 
Elliot,  equipment.  Iteks  18x24  and  20x24. 
ATF  Chief  17V^22V2.  Curtis,  816  National 
Press  Bldg,  Washington  DC  20045;  (202) 
628-5696. 


SHERIDAN  -  24P 


Inserter 

Excellent  shape.  Bought  bigger  unit.  See  it  run 
before  disassembly.  Call  (715)  834-3471  or 
write:  Ralph  Long,  Le9der-Telegram,  701 
South  Farwell  St.  Eau  Claire  Wl  54701. 


SHERIDAN  48P  INSERTER  with  complete 
conveyor  connection.  Excellent  condition. 
Available  immediately.Spare  parts  included. 

2  Sta-Hi  257  counter  stackers  in  excellent  con¬ 
dition.  4  years  old.  Available  immediately. 
Sta-Hi  251  counter  stacker  with  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Guilmont  quarter-folder.  Excellent  condition. 
Graphic  Management  Associates  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


WANTED  TO  BUY:  Muller  inserter  station  for 
Model  EM  10.  Offset  Web  Sales  Inc,  PO  Box 
211,  Marysville  WA  98270;  (206)  653-2519. 


MISCELLANEOUS 


MUST  SACRAFICE 
OFFSET  PRINTING  PLANT 
5  unit  Econ-O-Web  press  with  V<  folder  and 
drive.  Model  36.  10  years  old.  Plus  miscel¬ 
laneous  spare  parts.  NuArc  flip  top  plate  bur¬ 
ner.  National  plate  processor.  Brown  Carvelle 
camera.  As  is,  where  is  condition.  Los  Angeles 
area.  $89,950.  Call  Mr  Paradis  (714)  365- 
3315. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  C.'  92704 
(714)  556-7130 


NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-PaMr  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


I  NEWSPRINT — Quick  delivery  special  pricing. 

We  can  supply  your  fill-in  requirements. 

I  Philadelphia  Papers  Inc  (215)  649-5400. 


PHOTOTYPESETTING 


FOR  SALE— in  good  condition— Compug- 
raphic  4961-TL  computer  with  2  dual  image 
keyboards— 10  font  strips.  $1450.  Contact: 
Harold  McCain 
McCain  Printing 
525  Wilson  St 
Danville  VA  24541 
(804)  792-1331 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUSCAN  model  170, 16K  memory,  BRPE 
punches,  in  good  working  condition.  Call  Harry 
Cullen,  Patent  Trader  Newspaper,  (914)  666- 
8951. 


COMPUGRAPHIC  2961  and  7200. 
Make  offers.  Spare  parts. 

Call  (208)  634-2123 


TWO  COMPUGRAPHIC  COMPUWRITERS 
available;  one  operates,  one  does  not.  Each  is 
eight  years  old  and  no  longer  in  use.  Good  for 
small  shops,  if  you  can  use  them,  call  Mr  Rus- 
I  sell  at  (404)  543-1791.  Sell  as  is,  best  offer. 


TYPESETTING  EQUIPMENT. 
Buy,  Sell  &  Trade. 
(813)  921-3571 


TWO  TRENDSETTER 


j  Used  1  year  or  less  versatile,  high  speed  Com- 
pugraphic  typesetters  produce  quality  text  and 
display  copy  in  12  type  sizes  with  8  tracks  of 
I  type  faces.  Can  be  converted  to  edit-writer 
I  stand-alone  photo  unit.  They  were  introduced 
in  1979  to  replace  9000,  Comp  2  and  4 
machines.  They  operated  off  MDT  mini-disk  or 
6  level  tape.  Large  library  of  film  and  spare 
parts  kits  available.  90  day  terms.  Mayhill  Pub¬ 
lications  (317)  345-5133. 


FOR  SALE — Compugraphic  Trendsetter  812, 
high  range  with  4  MDTs,  one  with  format  op¬ 
tion.  Delivered  September  1979,  very  low  us¬ 
age,  presently  in  operation.  Excellent  condi¬ 
tion  .  includes  spare  parts  kits,  fonts  and  disket¬ 
tes.  Reason  for  selling,  too  much  equipment- 
paper  cut  back  from  twice  to  once  per  week. 
Price  $26,550.  Total  package.  Contact 
Charles  Womack  Jr,  Womack  Publishing  Co, 
PO  Box  11 1,  Chatham  VA  24531;  (804)  432- 
2791. 


FOR  SALE — 2  Compuscan  Alpha  OCR's  with 
extra  memory,  stack  feeders,  spare  parts  kit 
and  BPRE  punches;  CG  Unified  composer  with 
extended  memory  and  data  port;  (JG  7200; 
Kenro  18x24  camera.  Also  MidStates  Weld- 
Loc  tying  machine.  All  in  top  operating  condi¬ 
tion  and  priced  to  sell.  Contact  Daily  Evening 
Item,  Lynn  MA  (617)  593-7700. 


7  MERGENTHALER  VIPs  and  3  Comets.  All 
single  drum  machines  with  extra  fonts,  parts 
cabinet,  parts  catalog,  instruction  books  and 
extra  parts.  For  more  information  call  LL  Irwin, 
(512)  423-5511. 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 

Minting  press  parts,  po  box  571052, 

Miami  FL  33157;  (305)  245-1351. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


21  Vi"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

224'4”  Goss  Headliner  unit.  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 
22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS.  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)885-5995 


INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press. 

3  unit  VI 5A  web  offset  press  with  VS  and 
Vx  page  folder. 

4  unit  News  King  web  offset  press  with  KJ6 
folder.  Offered  reconditioned,  available  for 
immediate  delivery.  All  units  have  side-lay 
and  circumferential  register. 

9  unit  News  King  web  offset  press  with  KJ8 
folder,  Mfg.  1976,  available  Fall.  1981. 

4  unit  Goss  Community  web  offset  press, 

SN  C243,  with  one  oil  bath  unit. 

8  unit  Goss  Community  web  offset  press,  SN 
SC407,  with  two  SC  folders,  Mfg.  1971-72. 
Could  be  offered  as  two  4-unit  presses  or 
as  one  6  unit  press. 

6  unit  Goss  Urbanite  web  offset  press.  SN 
U892,  Mfg.  1971,  available  July/August. 

6  unit  Goss  Urbanite,  SN  U640.  Mfg  1968, 
used  to  produce  15,000  daily.  Available 
July/August. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973). 

1  MSI  counter  stackers. 

Offered  exclusively 

INLAND  NEWSPAPE^  MACHINERY  CORP 
105th  Santa  Fe  Dr,  Box  15999 

Lenexa  KS  66215 


(913)  492-9050  Telex  4-2362 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  tihnes  per  year,  we  produce  business  and 
prpfit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

EAR  CLASSIFIEDS 

Rates  on  Roquest 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


GOSS  SUBURBAN — Urbanite  roll  stand.  4- 
positlon,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 

GOSS  METRO 

4  color  CIC  Metro  unit  with  RTF  45  Vi  x  68  add 
color  without  loosing  page  capacity  available 
now.  Len  Thomas  (313)  921-4560.  No  agents. 

GOSS  URBANITE 

6  mono  units,  2  three-color  units,  Vi  folder, 
upper-former,  2  8-position  roll  stands.  Truly  an 
exceptional  press;  superior  standard  of  mainta- 
nence  since  installation.  Used  to  print  30,000 
daily— no  outside  work.  Absolutely  best  quality 
Urbanite  on  market  at  present  time.  Available 
for  inspection  by  appointment.  Delivery  offered 
in  September  1982. 

ONE  Corp./Atlanta 

(404)321-3992  Telex  700563 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press:  protable  ink  fountains:  2  Cline  reels  and 
pasters:  Goss  single  width  balloon:  104A  coun¬ 
ter  stacker:  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 

HARRIS  845 

AVAILABLE  IN  JANUARY  1982 
4  unit  one  folder,  22V'4Cutoff,  Vifold,  4  Martin 
splicers.  Can  be  inspected  running.  Nice 
machine  in  very  good  shape.  LA  NACION  S.A., 
San  Jose  Costa  Rica,  General  Manager,  phone 
(506)  35-12-11  Telex  (376)  2358.  PO  Box 
10138. 


HARRIS  V-15A,  4  units,  1971, 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vi  and  V2  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vk",  45  V^". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


Call  collect  Herb (201)  289-7900.  AMS,  1 290 
Central  Av,  Hillside  NJ  07205. 

COMPLETE  OFFSET  NEWSPAPER  PRINTING 
PLANT.  Small  to  medium  si2e.  With  or  without 
publications.  Must  be  located  Zone  2.  (215) 
885-2900. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  INSERTER  station  for  Model  EM  10. 
Offset  Web  ^les  Inc,  PO  Box  211,  Marysville 
WA  98270:  (206)  653-2519. 

MULLER  227  INSERTER 
BUNN  TYING  MACHINE 
for  daily  newspaper  operation 
Reply  to  Box  2695,  Editor  &  Publisher 


HELP  WANTED.  .  . 


I  PEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WANTED  TO  BUY  w^st^ 

HOPPER  LOADERS 
for  Sheridan  48P  or  72P  inserters. 

Contact  Box  2698,  Editor  &  Publisher.  are  eligd 

NEED  1500  SERIES  GOSS  SUBURBAN  _ IS] 

4  to  6  units  > 

BOX  200,  EDITOR  &  PUBLISHER.  5 

NEED 

100  COIN  OPERATED  NEWS  RACKS 
GOOD  CONDITION 

REPLY  BOX  2830,  EDITOR  i  PUBLISHER 
WANTED 

WEB  OFFSET  PRESSES 
Wesold44printingunitsand  13  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 

105th  Santa  Fe  Dr,  PO  Box  15999  _ 

Lenexa  KS  66215  Gec 

(913)  492-9050  Telex  42362  ^ 

WANTED  TO  BUY:  Muller  inserter  station  for  Notional  I 
Model  EM  10.  Offset  Web  Sales  Inc,  PO  Box  hg,  „„ 
211,  Marysville  WA  98270:  (206)653-2519.  printmedi 

WILL  PAY  TOP  CASH  PRICES  tor  paper  cut-  progressiv 
ters,  Phillipsburg  and  Pitney-Bowes  inserting  southeosti 

machines:  Cheshire  automatic  labelers,  die  bilities  ii 
cutters,  sheeters,  Bunn  string  tyers,  envelope  Research 
convertingequipment,  vacuum  forming,  shrink  Free  stom 
pack,  skin  packaging  and  blister  forming  also  countrv  S 
printing  presses  etc,  plus  Virkotype  and  gold  .  ' 

stamping  equipment.  We  will  assume  all  pick  requireme 

up  and  transportation  charges  and  pay  in  cash  . . 

or  certified  check  in  advance.  Phone  toll  free  /War 

(800)  521-7301  or  in  Michigan  (313)  547-  Pei 

6200.  'i’iOf 

M  SELLARS  &  ASSOCIATES 

PO  Box  20190  LiVl 

Ferndale  Ml  48220 
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IMMEDIATE  OPENING  for  an  instructor/assis¬ 
tant  professor,  tenure  track,  to  supervise  four- 
days-per-week  campus  newspaper  and  teach 
courses  in  news-editorial  journalism.  Success¬ 
ful  candidate  should  have  at  least  a  master's 
degree  and  three  to  five  years  of  newspaper 
experience.  Teaching  experience  would  be 
helpful.  Salary  negotiable.  Nine-month  con¬ 
tract  with  possible  additional  summer  employ¬ 
ment.  Appointment  effective  August  23. 
Screening  of  applicants  will  start  immediately: 
application  deadline:  August  15. 

Send  vita,  transcripts  and  letters  of  recom¬ 
mendation  to: 

Chairman,  Search  Committee 
School  of  Journalism 
Kent  State  University 
Kent  OH  44242 

Kent  State  is  an  equal  opportunity/ 
affirmative  action  employer. 

POSITION 

Director  of  Public  Information 
RESPONSIBILITIES 

Write  and  edit  news  releases,  brochures,  post¬ 
ers,  advertisements,  and  alumni  bulletins.  De¬ 
sign  all  materials  and  coordinate  all  of  the  col¬ 
lege's  printing.  Advise  yearbook  staff.  Coordin¬ 
ate  all  internal  and  external  public  relations. 
Supervise  Sports  Information  Director.  Serve 
as  official  school  photographer  and  supeniise 
darkroom. 

QUALIFICATIONS 

Bachelor's  degree  in  Journalism  required.  Ex¬ 
perience  in  writing  and  design:  knowledge  of 
printing  processes  and  photography. 

SALARY 

Commensurate  with  education  and  experience. 
APPLICATIONS 

Interested  individuals  should  send  letter  of  ap¬ 
plication,  resume,  placement  file,  and  three 
professional  references  to: 

Brenda  S  Nutter 
Coordinator  of  Personnel 
West  Virgina  Institute  of  Techology 
Montgomery  WV  25136 

Present  employees  of  West  Virginia  Tech 
are  eligible  to  apply  for  this  position 
through  July  17,  1981. 

ADMINISTRATIVE 


Media 

Opportunity 


George  F.  Valassis 
&  Company 

Notional  leader  in  Free  standing  Inserts 
has  on  opportunity  for  an  experienced 
print  media  buyer  interested  in  joining  a 
progressive  fast-growing  company  in 
southeastern  Michigan  area.  Responsi¬ 
bilities  include  Media  Planning  & 
Research  for  the  largest  cooperative 
Free-standing  Insert  supplier  in  the 
country.  Send  resume  &  compensation 
requirements  in  strict  confidence  to: 

Margaret  Hennessey 
Personnel  Director 
35955  Schoolcraft  Rd. 
Livonia,  Ml  48150 


ADMINISTRATIVE 

CONTROLLER — For  50,000  weekly  group. 
Growth  publisher.  Total  financial  management 
responsibility.  Resume,  salary  requirements  to 
Box  232,  Union  Uke  Ml  48085. 

GENERAL  MANAGER 

We  need  a  general  manager  for  a  mid-South 
daily,  under  20,CXX)  circulation,  in  Zone  3.  As 
chief  operating  officer,  you'll  be  responsible  for 
the  total  management  of  the  newspaper. 

This  IS  not  a  training  job.  It  requires  under¬ 
standing  and  some  experience  in  all  depart¬ 
ments,  as  well  as  assistant  general  mana¬ 
gership  or  equivalent. 

If  you  feel  you  have  the  years  of  experience  we 
require  and  are  ready  and  willing  to  manage  a 
total  newspaper,  please  apply  immediately. 
This  is  an  excellent  opportunity  if  you  are  the 
right  general  manager. 

Please  send  resume  to  Box  2826,  Editor  & 
Publisher. 

GENERAL  MANAGER  for  group  of  weekly 
newspapers.  Candidafe  must  have  editorial  and 
advertising  background  and  preferrably  with 
some  business  management  experience. 
Should  be  articulate  and  result  oriented,  and 
knowledgeable  in  central  production  and  print¬ 
ing.  Excellent  salary  plus  bonus  arrangement 
and  good  fringe  benefits  with  well  established 
newspaper  group  in  Zone  5.  Write  to  Box  2856, 
Editor  &  Publisher  giving  complete  resume  and 
availability. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  GENERAL  MANAGER  to  under¬ 
study  retiring  general  manager.  Take  reins  in  3 
I  to6monthsasgeneralmanageroftwiceweekly 
•  free  distribution  newspaper  reaching  over 
,  GO.CXX)  homes  in  gracious  Zone  2  area,  undi- 
I  dates'  strong  forte  should  be  sales,  with  proven 
I  success  record,  particularly  with  large  chain 
store  advertisers.  Experience  in  free  newspap- 
I  ersorshoppersverydesirable.  Goodeducation, 

I  high  energy,  sound  business  judgment  re- 
I  quired.  Sales  are  impressive  for  this  kind  of 
I  newspaper  but  steady  growth,  along  with  in- 
{  telligent  cost  control,  required  to  make  the 
j  company  successful.  A  challenging  position  for 
I  someone  anxious  to  prove  his  or  her  ability  to 
I  run  a  small  company.  Paper  IS  owned  by  larger 
i  enterprise  that  will  give  strong  staff  support  but 
I  allow  independence  of  action.  Reply  giving 
work  and  compensation  history  to  to  2734, 

I  Editor  &  Publisher. 

j  ASSISTANT  CONTROLLER— Position  avail- 
able  as  assistant  controller-newspaper  of  large 
i  broadcasting/newspaper  group  headquartered 
I  in  Finger  Lakes  region  of  upstate  New  York. 

I  Accounting  degree  with  minimum  of  3  to  5 
I  years  experience  (preferably  in  a  corporate  en¬ 
vironment)  required.  Responsibilities  will  in- 
I  elude  financial  statement  consolidation  and 
I  analysis,  budgets,  cash  management,  systems 
!  development  and  special  projects.  Excellent 
'  opportunitytobeapartofamanagementteam. 

'  Send  resume  with  salary  history  to  VP- 
i  Controller,  Park  Broadcasting,  PO  Box  550, 
j  Ithaca  NY  14850. 

I  CORPORATE  NEWSPAPER  SUPERVISOR 
I  If  you  have  had,  or  are  interested  in,  corporate 
'  management,  we  would  like  to  talk  with  you. 

;  We  will  be  adding  a  corporate  supervisor  to  our 
I  management  team. 

j  This  person  should  have  a  well  rounded  pub- 
i  Usher  background,  with  good  understanding  of 
i  budgeting  and  financial  management. 

:  As  a  corporate  supervisor  you  will  direct  6  daily 
I  newspapers  in  all  phases  of  newspaper  man- 
i  agement  and  will  travel  to  these  news^pers  on 
I  a  regular  basis.  The  newspapers  to  be  super- 
I  vised  are  all  under  25,(X)0  circulation  and  are 
I  located  in  Zones  2  and  5. 

I  If  you  are  ready  to  take  on  a  new  assignment, 
j  supervising  several  newspapers,  have  a  good 
;  total  newspaper  background,  and  are  willing  to 
I  do  some  traveling,  please  contact  us  as  soon  as 
possible.  Send  replies  to  to  2861,  Editor  & 
!  Publisher. 


I  SEEK  A  PUBLISHER  for  my  rural  Indiana 
weekly.  Compensation  is  $300  weekly  plus  the 
expectation  that  healthy  four  figure  bonuses 
will  be  earned  yearly.  This  is  an  excellent  oppor¬ 
tunity  for  a  near  b^inner  to  sink  his/her  teeth 
into  and  learn  newspaper  management.  If  you 
won't  or  can't  go  out  on  the  street  and  sell 
advertising  and  printing,  don't  bother  to  apply 
for  this  job.  to  2769,  Editor  &  Publisher. 


PRINTING/ 

PRODGCnON 

MANAGEMENT 

Major  government  agency  in 
Southwest  seeking  director  for 
printing  and  production  manage¬ 
ment  Require  individual  actively 
employed  in  printing  industry  with 
wide-ranging  skills: 

•Technical  Printing  Experi¬ 
ence 

*5  Years  Management  Experi¬ 
ence 

•Strong  Planning/Scheduling 
Record 

•Budget/Expenditure  Control 
Executive  Manager  for  50  person 
operation — print  shop,  quick 
copy,  art  photography,  editorial 
and  distribution.  Salary  $35,000 
upward,  substantial  benefits.  For 
confidential  interview,  forward  re¬ 
sume  to: 

Box  2866 
Edttor  &  Publisher 

An  Equal  Opportunity  Employer 


I  HARTE-HANKS  NEWSPAPER 

j  SEEKS  TALENTED  MANAGER 

I  Harte-Hanks  Communications,  Inc  has  an 
,  opening  for  a  talented  manager  to  join  its 
I  Anderson,  South  Carolina  division  as  director  of 
I  finance.  The  candidate  must  have  the  capacity 
to  quickly  master  the  HHC  planning  and  finan- 
!  cial  system,  be  able  to  effectively  manage  the 
I  business  office,  and  work  in  an  open,  team- 
oriented  environment. 

I  There  is  a  preference  for  a  generalist  with  a 
I  career  goal  to  develop  into  a  general  manage- 
'  ment  position. 

I  The  Anderson  division  publishes  two  daily 
newspapers  with  combined  circulation  of 
!  50,000,  nine  supplemental  products,  and  is 
I  involved  extensively  in  commercial  printing. 

Anderson  is  located  in  the  foothills  of  the 
I  Smokey  Mountains  on  Lake  Hartwell.  It  is  two 
I  hours  from  Atlanta,  Georgia,  Charlotte.  North 
:  Carolina,  Asheville,  North  Carolina  and  (k)l- 
I  umbia.  South  Carolina,  and  30  minutes  from 
1  Greenville,  South  Carolina. 

Send  resume  to:  Chuck  Lyons,  General  Mana- 

<  ger.  Independent  Publishing  Company.  PO  to 
2507,  Anderson  SC  29622. 

1 

SUCCESSFUL  MANAGER  of  both  vreekly  and 
daily  newspapers  can  improve  your  bottom  line 
and  is  available  now.  Complete  knowledge  of 
the  game.  Great  asset  to  publisher  who  seeks 
some  relief.  Capable  of  fillingany  management 
i  position.  Box  2855,  Editor  &  Publisher. 

'  SUPERVISOR  ACCOUNTING  (hands  on)  with 
1  publications  and  data  processing  experience. 

I  Good  typist,  ten  key.  6  person  department. 

;  Send  resume  and  salary  history  to:  Phil  Turner, 
i  General  Manager,  (marked  personal)  Daily  Vari¬ 
ety  (division  of  New  York  Variety),  address 

<  1400  N  Cahuenga  Blvd,  Hollywood  CA  90028. 
I  Do  not  phone!  We  offer  all  benefits  package. 

permanency,  and  fair  salary. 


_ ADVERTISING _ 

AD  SALES  PEOPLE  for  beautiful  valley  com¬ 
munity  in  Wyoming.  Award-winning  5000  cir¬ 
culation,  twice  weAly  will  have  two  tunings  in 
August.  Send  resume  to  Mark  Raymond, 
Wyoming  State  Journal.  Box  J.  Lander  WY 


HELP  WANTED  | 

HELP  WANTED  j 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING 

CIRCULATION 

EDITORIAL 

ADVERTISING  SALES  REP 
If  you  are  an  experienced  sales  rep,  innovative, 
hardworking  with  the  desire  to  be  the  top 
lineage  producer  on  the  staff  and  feel  you  are  at 
a  dead-end  point  in  your  career,  we  would  like 
to  talk  with  you.  We  are  able  to  offer  Opportun¬ 
ity-Plus  for  an  individual  who  is  highly  moti¬ 
vated.  We  are  a  daily  and  Sunday  newspaper 
and  a  member  of  an  18  newspaper  group. 
Beautiful  environment,  earning  opportunities 
and  fringes.  Apply  with  resume,  date  of  availa¬ 
bility  and  salary  expectations  to  Jane  Fordham, 
Advertising  Director,  Winona  Daily  News,  601 
Franklin  St,  Winona  MN  55987. 

ADVERTISING  SALES 

Small  daily-TMC/shopper.  2-4  years  experi¬ 
ence  preferred.  Good  base  plus  commission  for 
mid-teens  earnings.  Apply  JW  Nelson.  Ad 
Director.  Daily  Gate  City,  1016  Main.  Keokuk 
lA  52632.  (319)  524-8300.  Call  toll  free  from 
Iowa,  (800)  472-6003,  from  states  touching  i 
Iowa  (800)  553-7082.  j 

CUSSIFIED  ADVERTISING 

TELEPHONE  SALES  MANAGER 
Western  New  York's  largest  daily  and  the  na¬ 
tion's  fastest  growing  Sunday  newspaper  has 
the  opportunity  for  an  experienced  classified 
telephone  sales  manager  to  help  develop  a 
large  voluntary  and  commercial  sales  division. 
Responsibilities  will  include  the  management 
of  the  inside  sales  operation  and  the  coordina¬ 
tion  of  all  sales  efforts.  This  is  a  perfect  oppor¬ 
tunity  to  join  an  ever  growing  major  paper  with 
unlimited  opportunities  for  future  growth  and 
to  work  with  a  growing  and  aggressive  sales 
department.  Salary  commensurate  with  experi¬ 
ence.  Excellent  benefits  include  insurance,  de¬ 
ntal.  prescription  program,  expense  account 
and  paid  vacation  and  holidays.  Send  resume 
in  complete  confidence  to  The  Buffalo  Evening 
News,  1  News  Plaza,  Buffalo  NY  14240,  Attn: 
David  R  Luka,  Classified  Advertising  Sales 
Manager. 

An  Equal  Opportunity  Employer 

20,000  DAILY  has  opening  for  qualified  sales 
oriented  advertising  representative  to  join 
young,  growing  staff,  selling  both  display  and 
classified.  Experience  or  education  in  print 
sales  essential.  Salary  plus  commission.  Send 
resume  to  S  Haskell,  Advertising  Director,  Ken¬ 
nebec  Journal,  Augusta  ME  04330. 

MARKETING  DIRECTOR  for  competitive  sub- 
urban  market.  Proven  record  in  sales  and 
marketing  essential.  Publisher,  Essex  County 
Newspapers,  Dunham  Rd,  Beverly  MA  01915. 
"This  is  an  CIttaway  newspaper.  Ottaway  News¬ 
papers,  Inc  is  a  subsidiary  of  Dow  Jones  & 
Company,  Inc." 

MARKETING  DIRECTOR — AMressive,  innova¬ 
tive  leader  for  hard  news.  55,000,  Zone  5 
group,  dominant  in  market.  Growth  publisher. 
Box  2869,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER  for  30,000 
PM  daily  in  universi^  community.  Outstanding 
career  opportunity  for  energetic,  bright  indi¬ 
vidual  with  proven  experience  in  management 
and  marketing.  Send  resume  to  Publisher,  Dai¬ 
ly  Progress,  PO  Box  1287,  Charlottesville  VA 


THE  SACRAMENTO  BEE  has  an  immediate 
opening  for  an  experienced  retail  advertising 
salesperson.  We  are  seeking  an  individual  with 
a  proven  sales  record  as  well  as  skills  in  sales 
presentations,  layout,  communications  and 
use  of  marketing  materials.  Competitive  news¬ 
paper,  experience  preferred.  Excellent  salary 
and  fringe  benefits.  Send  letter  and  resume  to 
Jim  Pollard,  The  Sacramento  Bee,  PO  Box 
15779,  Sacramento  CA  95813. 

VICE  PRESIDENT— ADVERTISING 
Creative  and  innovative  leader  wanted  to  train, 
motivate  and  direct  advertising  staffs  of  a  major 

froup  of  weekly  newspapers  located  in  a  major 
one  8  growth  market.  A  record  of  successful 
sales  leadership  in  a  competitive  market  (shop¬ 
pers,  dailies,  weeklies)  is  important.  Excellent 
salary,  bonus,  compensation  package  and  mov¬ 
ing  allowance.  Send  resume  with  salary  history 
to  Box  2864,  Editor  &  Publisher.  All  replies 
confidential. 

ADVERTISING  DIRECTOR 
A  29,000  evening  daily,  located  in  a  western 
New  England  competitive  market,  is  looking  for 
an  experienced  and  imaginative  professional  to 
head  up  its  advertising  department,  ^lary  plus 
bonus  arrangement.  Generous  fringe  benefits. 
Send  resume  and  salary  requirements  to  Don 
Curran,  Transcript-Telegram,  120  Whiting 
Farms  Rd,  Holyoke  MA  01040. 

ADVERTISING  SALES— Prove  ability,  make 
money.  Small-town  market  in  metro  Louisville, 
Kentucky.  Immediate  opening.  Sellersburg 
Star,  Sellersburg  IN  47172;  (812)  246-3139. 


WE'VE  WON  AWARDS  for  an  outstanding  clas-  j 
sified  section  and  now  we're  looking  for  a  peo¬ 
ple-oriented  manager  to  head  this  department, 
rarson  must  be  strong  in  classified  sales,  be 
able  to  stay  on  top  of  a  growth  market  and  not 
be  afraid  to  experiment  with  cable  tv.  We're  a 
Zone  1.  40,000  plus  daily  and  Sunday  news¬ 
paper.  Send  resume  to  Box  2779,  Editor  & 
Publisher _ 

ADVERTISING  MANAGER  tor  9500  ABC  west¬ 
ern  Ohio  daily.  Must  be  good  motivator  to  spark 
sales  staff  of  5  and  actively  promote  retail, 
classified  and  TMC  in  our  competitive,  growing 
market.  Excellent  chance  tor  advancement 
within  growing  group.  Write  R  G  Carter,  The 
Advocate,  PO  Box  220,  Greenville  OH  45331. 


I  ARTIGRAPHICS 

ARTS/GRAPHICS 

Outstanding  opportunity  for  a  skilled  news 
artist  to  help  launch  a  new  section  that  empha¬ 
sizes  information.  You  will  work  closely  with  the 
graphics  director  and  section  editor  to  produce 
section  front  material  in  bright,  easily  under¬ 
stood  charts  and  informational  graphics.  Excel¬ 
lent  future  with  a  quality  conscious  metro  in 
Zone  5.  Box  2733,  Editor  &  Publisher. 


METROPOLITAN  NEWSPAPER  in  Zone  8  is 
seeking  candidates  for  department  head  posi¬ 
tion.  Opportunity  to  report  to  circulation  direc¬ 
tor  and  join  a  developing  team  of  professionals. 
We  are  looking  for  candidates  who  are  capable 
of  setting  goals  and  developing  plans  to  achieve 
them.  Excellent  salary  and  fringe  benefits 
package.  Send  resume  to  Box  2771,  Editor  & 


SUPERVISOR— We  need  strong  leadershipand 
supervisory  experience  with  a  proven  track  re¬ 
cord.  6^ay  afternoon  newspaper  in  Zone  2  that 
has  expanded  from  9  districts  to  20  in  the  past 
6  months.  Needs  a  follow-through  supervisor 
who  can  outline  work  and  get  it  done.  If  you  are 
at  a  stand-still  or  being  overlooked  in  your  pre¬ 
sent  position  this  could  be  your  big  opportunity 
to  move  ahead  in  keeping  with  your  ability. 
Excellent  benefits.  Send  complete  resume,  ex¬ 
perience,  earnings,  etc  to  Box  2780,  Editor  & 
Publisher. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER  for 
25,000  circulation  PM  and  Sunday  in  Zone  4. 
Applicants  should  have  background  and  strong 
interest  in  marketing.  Some  experience  neces¬ 
sary  but  not  as  important  as  goal  orientation 
and  desire  to  generate  and  implement  market¬ 
ing  and  promotion  ideas.  Reply  Box  2693,  Edi¬ 
tor  &  Publisher. 

CITY  CIRCULATION  MANAGER 
NEWLY  DEVELOPED  circulation  management 
opportunity  available  for  the  enterprising,  mar¬ 
ket-minded  individual  looking  for  a  growth 
move.  The  Billings  (Montana)  Gazette,  a  rapid¬ 
ly  growing  60,(J00  plus  daily  in  the  Rocky 
Mountain  West  is  seeking  someone  to  super¬ 
vise,  coordinate  and  control  city  circulation 
sales  and  distribution  and  to  assist  the  circula¬ 
tion  director  with  routine  and  special  projects. 
Some  experience  necessary  with  sales,  home 
delivery  and  motor  route  systems.  Send  resume 
and  salary  requirements  to  Personnel  Manager, 
Billings  Gazette,  PO  Box  2507,  Billings  MT 
59103. 

Equal  Opportunity  Employer 

CIRCULATION  MANAGER  for  5-day  daily, 
I  10,000  circulation.  Immediate  opening.  Ex¬ 
perience  necessary.  Excellent  benefits  includ¬ 
ing  bonus.  Send  resume,  references  to  The  Dai¬ 
ly  Astoria,  c/o  Don  Budde,  Box  210,  Astoria  OR 
97103;  (503)  325-3211. 


IDEAL  OPPORTUNITY  for  circulator  who  is  in¬ 
telligent  and  willing  to  apply  himself  in  hand¬ 
ling  a  20,000  daily  in  the  Eastern  part  of  Zone 
5.  If  you  are  interested  in  movin^up  from  a 
smaller  daily  send  your  resume  to  Donald  Mil¬ 
ler,  Publisher,  Marion  Star,  150  Court  St,  Ma¬ 
rion  Oh  43302,  Your  reply  will  be  held  in  the 
strictest  confidence. 

CIRCULATION  SALES  MANAGER 
Opportunity  for  aggressive,  professional,  ex¬ 
perienced  individual  to  assume  circulation 
sales  responsibility  for  7-day  Florida  daily.  Ex¬ 
cellent  salary,  incentives,  benefits  for  qualified 
individual  in  addition  to  advancement  opportu¬ 
nities.  Submit  resume  and  salary  histon  in 
strict  confidence  to  Box  2841,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  MANAGER 
30,000  central  Zone  5  7-day  AM  and  PM.  Be  a 
part  of  total  re-organization  with  news  circulr ■ 
tion  computers.  Excellent  opportunity  with  a 
qualtiy  newspaper.  This  position  reports  to  cir¬ 
culation  director.  Send  resume  and  cover  letter 
to  Box  2796,  Editor  &  Publisher. 

CIRCUUTION  EXECUTIVE 
42,000  Zone  5  daily,  weekday  evenings,  Satur¬ 
day  and  Sunday  mornings. 

Can  you  communicate  well  with  your  staff  and 
management? 

Wouldyou  like  to  direct  a  well-trained  staff  that 
knows  their  business? 

Can  you  appreciate  an  on-line  computer  system 
I  that  works? 

Can  you  create  and  implement  an  effective  and 
innovative  total  marketing  and  promotion  plan 
and  motivate  a  sales  organization  to  make  it 
work? 

If  your  answer  is  yes  to  all  of  these,  you  may  be 
the  person  we're  looking  for.  Call  me  now,  col¬ 
lect,  at  (312)  844-5857.  John  Curley,  Busi¬ 
ness  Manager,  The  Beacon-News,  Aurora  I'. 
60506. 


THE  1 

LAS  VEGAS  SUN  j 

Nevada's  largest  independent  newspaper  is  ! 

looking  for  experienced  zone  managers  to  en¬ 
large  our  present  staff.  Excellent  opportunity  to  { 
grow  with  Nevada's  growing  newspaper.  I 

Ed  Moore 

Circulation  Director 
Las  Vegas  Sun 
121  South  Highland 
Las  Vegas  NV  89106 

CIRCULATION 

The  Port  Arthur  News,  a  division  of  (k)x  Enter-  j 
prises,  is  seeking  a  city  circulation  manager.  As  i 
part  of  a  young  management  team,  you  will  be 
responsible  for  managing  one  half  of  the  cir¬ 
culation  department.  The  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must.  I 
Competitive  salary  and  benefits  plus  a  good  i 
career  opportunity.  Send  resume  to:  Michael 
Laosa,  TO  Box  789,  Port  Arthur  TX  77640. 

DATA  PROCESSING 

PROGRAMMER/ANALYST 
Position  offers  the  opportunity  to  perform  de¬ 
tailed  system  analysis  and  design  of  new  and 
revised  applications.  User  contact  will  involve 
interfacing  with  all  levels  of  management. 
Candidates  for  this  position  must  possess  two 
or  more  years  of  programming  experience  and 
RPGIl  with  at  least  one  year  involving  systems 
analysis  and  design,  will  be  strongly  self- 
motivated,  and  have  good  communication  and 
interpersonal  skills.  Additional  consideration 
will  be  given  to  candidates  have  knowledge 
and/or  experience  in  any  of  the  following  areas: 
DOS/VS,  VM,  CMS,  COBOL,  ASSEMBLER 
370,  or  project  management.  A  degree  in  data 
processing  or  a  related  field  will  be  helpful.  To 
apply  please  send  resume  to  The  Cincinnati 
Enquirer,  Personnel  Department,  617  Vine  St, 
Cincinnati  OH  45202.  I 


ARIZONA  REPUBLIC  news-copy  desk  looking 
for  top-notch  editor  and  headline  writer. 
Advancement  wide  open  if  you  measure  up.  Job 
vacant  August  1.  Tryout  mandatory.  First-time 
applicants  only,  please.  Send  resume  with  re¬ 
ferences  to  B  Clair  Cobb,  News  Editor,  Arizona 
Republic,  Box  1950,  Phoenix  AZ  85001. 

AGRI-BUSINESS 

Writer  with  initiative,  ideas  and  strong  back¬ 
ground  in  economic  and  business  reporting  to 
cover  business  and  agriculture  in  prime  farm 
and  retail  market  in  a  university  community. 
Send  clips,  resume,  cover  letter  outlining  your 
goals  and  ideas  for  improving  the  agri-business 
coverage  of  our  50,000-circulation  daily  to 
Susan  Miller,  Executive  Editor,  News-Gazette, 
48  Main  St,  Champaign  IL  61820. 

BUSINESS  RETORTER/WRITER 
Business  magazine/newsletter  needs  working 
reporter/journalist,  with  minimum  2  years  busi¬ 
ness  reporting/writing  experience,  for  New  York 
publishing  company  editorial  bureau  located  in 
midtown  Manhattan.  Publications  cover  busi¬ 
ness  developments,  government  regulations, 
marketing  and  pricing  of  products  in  a  major 
natural  resource  industry.  Salary,  benefits 
good.  Write  fully  including  resume,  salary  re¬ 
quirements,  and  provide  samples  of  published 
writing.  Respond  to  JD  Buswold,  Personnel, 
Miller  Freeman  Publications,  370  Lexington 
Av,  New  York  NY  10017. 

Please  do  not  telephone.  Our  editors  will  be 
screening  written  representation  prior  to  mak¬ 
ing  appointments. 


COPY  DESK  CHIEF 

If  you're  an  experienced  editor,  skillful  mana¬ 
ger  and  patient  teacher,  you  just  may  be  what 
we're  looking  lot  to  fill  a  copy  chief  spot.  We 
need  a  leader  who  can  be  a  key  factor  in  a 
campaign  to  maintain  standards  equal  to  the 
best-edited  dailies  in  the  nation.  If  you  can 
insure  accurate  copy,  brightly  written  heads 
and  adherence  to  our  copy  editing  style,  the  job 
is  yours.  Help  promote  a  never-ending  persuit 
of  excellence  by  a  desk  of  seasoned  veterans 
and  bright  young  people.  Send  resume  plus 
your  thoughts  on  "What  Makes  A  Good  C^py 
Editor?"  Zone  9.  Metropolitan  daily  with  plus 
200,000  circulation.  Box  2831,  Editor  &  Pub¬ 
lisher. 

CITY  EDITOR  for  25M,  6-day  PM  offset  daily. 
We're  aggressive,  but  fair,  and  stress  local 
coverages  he  person  we  hire  will  be  an  experi¬ 
enced  leader  with  excellent  technical  skills, 
with  the  ability  to  help  reporters  develop  and 
improve  stories,  and  the  news  judgment  to  see 
and  explain  how  regional,  state,  national  and 
world  events  effect  local  readers.  This  is  not  a 
copy  editing  job.  Send  work  samples,  salary 
requirements  and  resume  describing  yourself, 
your  experience  and  education  to  C  Phillips, 
Personnel  Administrator,  The  Evening  Herald, 
TO  Box  11707,  Rock  Hill  SC  29730. 

COPY  EDITORS 

Tough  editors  for  Gulf  Coast  Florida  daily  (cir¬ 
culation  40,000).  Layout  experience  prefer¬ 
red.  Resume  to  Paul  Carty,  301  S  Myrtle  Av, 
Clearwater  FL  33517. 


Features  Editor 

The  Albuquerque  Journal,  New  Mexico's  largest  daily, 
has  a  career  opportunity  for  an  experienced, 
creative  features  editor.  The  current  jobholder 
is  about  to  becotne  a  full-time  columnist. 

The  person  we  select  will  supervise  a  permanent  staff 
of  seven,  covering  lifestyle,  TV,  arts/entertainment 
and  travel.  Well-developed  skills  in  management, 
copy  editing  and  layout  are  required. 

The  job  is  challenging.  The  salary  is  open. 

Applicants  should  send  a  complete  work  history, 
references  and  salary  requirements  to: 

Frankie  McCarty,  Managing  Editor 
Albuquerque  Journal 
Post  Office  Drawer  J 
Albuquerque,  N.M.  87103 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


ENTRY-LEVEL  REPORTER/salesperson 


COPY  EDITOR 

Growing  Northeast  PM-Sunday  has  opening  for  i  ftainee  needed  for  Zone  5  community  news- 
experienced  copy  editor.  Must  be  strong  on  I  Paper.  If  you  can  spell,  type,  write  with  high 
head  writing  and  capable  of  helping  a  young  !  competence  and  have  abiliW  to  rise  to  top  man- 
ambitious  staff  improve  its  writing.  Zone  2.  i  agement,  we'd  like  to  hear  from  you.  Write  Box 
Send  resume  to  Box  2782,  Editor  &  Publisher.  I  2737,  Editor  &  Publisher 


CONNECTICUT  DAILY  seeks  country  editor. 
Supervise  and  direct  staff  of  part-timers,  over¬ 
see  expansion  into  new  areas,  some  writing. 
Send  samples,  salary  requirements  to  Box 
2790,  Editor  &  Publisher. 

COAL  AND  OIL  WRITERS 
In  all  areas  (East  and  West)  sought  by  energy 
publication  Reply  to  Box  2798,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR — The  Times-Picayune/The 
States-ltem  in  New  Orleans  is  seeking  an  ex¬ 
perienced  copy  editor  who  is  a  skillful  and  liter¬ 
ate  editor,  a  writer  of  lively  and  accurate  head¬ 
lines  and  familiar  with  VDT’s.  A  minimum  of 
two  years  experience  is  preferred.  Send  full 
resume  to  Personnel  Director.  The  Times- 
Picayune  Publishing  (^p,  3800  Howard  Av. 
New  Orleans  LA  70140.  An  equal  opportunity 
employer  M/F. 


I  EDITOR 

Western  newspaper  of  lOO.tXX)  daily  circula- 
I  tion  is  seeking  an  editor.  Must  be  an  experi- 
I  enced  administrator  and  able  to  handle  all 
I  phases  of  operation.  Send  full  resume  and  sal- 
I  ary  requirements  to  ^x  2776,  Editor  &  Pub- 
;  lisher. 


EXPERIENCED  REPORTER 

Zone  5  metro  with  commitment  to  hard  local 
news  report  has  general  assignment  opening  for 
experienced  reporter  with  strong  beat  and  in- 


j  CITY  EDITOR,  LIFESTYLE  EDITOR 
I  Gutsy  daily  that  delights  at  knocking  the  local 
j  coverage  socks  off  or  nearby  big  city  competi- 
I  tion  needs:  (1)  city  editor  to  direct  staff  of  9 
I  who  know  news  but  need  firm,  bright  editing, 

1  (2)  writing  lifestyle  editor  to  direct  2  seasoned 
I  pros  plus  a  beginner  put  out  themed  sections 
I  with  emphasis  on  human  interest,  health,  food 
i  and  religion.  Both  must  have  flair  for  modern 
I  layout,  nose  for  the  kind  of  news  that  gets  peo- 
i  pie  talking.  These  are  pressure  cooker  jobs  in  a 
hot  news  town.  VDT  experience  helpful.  Please 
I  send  resume  and  clips  to  Editor  Bill  Williams, 
Gastonia  Gazette.  PO  Box  1 538.  Gastonia  N(^ 
I  28052.  No  calls  please. 


MANAGING  EDITOR 
HEALTH  CARE  MAGAZINE 
If  you  have  three  to  five  years  of  solid  magazine 
or  newspaper  experience,  we  can  offer  you  an 


EDITORIAL 


COPY  DESK  PERSON — Experienced,  creative. 

assignments.  Job  involves  providing  feature 


writing,  page  design.  Send  complete  resume  to 
George  F  Hamilton,  News  Editor,  Ogden  Stan¬ 
dard-Examiner,  PO  Box  951,  Ogden  UT 
84402. 

COPY  EDITOR/WIRE  EDITOR— Zone  2. 
medium-size  daily  seeks  ed itor  to  hand le  layout 
for  an  individual  with  a  minimum  of  2  years 
experience  on  copydesk  and  working  know¬ 
ledge  of  modular  layout.  Other  layout,  editing 
duties  also.  Salan  commensurate  with  experi- 
enceand  ability.  Box  2804,  Editor  &  Publisher. 


COPY  EDITOR 
MODERN  HEALTH  CARE 
Major  career  opportunity  on  nation's  leading 
health  care  business  monthly.  We  are  seeking  a 
strong  copy  editor  with  daily  or  weekly  news¬ 
paper  reporting,  editing  and  rewriting  experi¬ 
ence.  Must  be  grammar  and  punctuation  per¬ 
fectionist.  good  proofreader  and  headline  whiz. 
Ability  to  plan,  schedule,  organize  and  coordin¬ 
ate  staff  to  meet  deadlines  a  necessity.  Some 
writing.  Position  reports  to  managing  editor  and 
requires  close  work  with  staff  writers  and 


vestigative  credentials.  Top  salary  and  fringe  i  outstadning  opportunity  with  our  fast  growing 

■■  . Sunbelt  publishing  firm.  We  need  you  to  help 

build  one  of  our  five  lournals  into  the  best  m  the 
field.  Currently  reaching  75,000  dentists  with 
hard  hitting  management,  business,  and  a 
heavy  staff  written  format.  You  must  have  solid 
writing,  editing,  and  production  experience. 
We  are  offering  a  great  opportunity  for  profes¬ 
sional  accomplishment,  financial  reward  in¬ 
cluding  salary,  bonuses,  company  paid  insur¬ 
ance  and  profit  sharing  plan,  along  with  the 
high  quality  of  life  in  a  medium  size  lake  front 
city  halfway  between  Dallas  and  Austin. 


benefit  package  with  a  commitment  to  high 
standards.  Send  resume  and  clips  to  Box 
2817,  Editor  &  Publisher. 

EDITOR 

PHOTO  CHIEF 

Chicago  area  weekly  newspaper  chain  with 
140, OCX)  circulation  seeks  a  photo  chief  to 


and  news  pictures  for  10  papers,  with  emph¬ 
asis  on  quality  and  originality  in  photos.  Tech¬ 
nical  black  and  white  darkroom  skills  and 
equipment  knowledge  a  must,  as  is  a  minimum 
of  5  years  professional  newspaper'magazine 
photo  experience.  Previous  management  ex¬ 
perience  a  plus.  We  offer  competitive  starting 
salary,  plus  full  range  of  benefits  including  de¬ 
ntal  insurance.  If  qualified  and  interested  sub¬ 
mit  resume  with  salary  expectations  to  Lawr¬ 
ence  Setnicar,  Pioneer  Press.  1 232  Central  Av, 
Wilmette  IL  60091.  A  subsidiary  of  Time.  Inc. 
EOE-M/F. 


Send  resume  to  Personnel  Director.  PO  Box 
7573,  WacoTX  76710. 

MAJOR  ROCKY  MOUNTAIN  DAILY.  Updating 
active  prospects  file  for  future  newsroom  open-  |  be  available  August  15,  1981 
ings.  Minimum  five  years  experience.  Send  re¬ 
sume.  salary  history,  references.  Box  2845, 

Editor  &  Publisher. 


HIGHLY  COMPETENT  editorial  manager  to  run 
office  of  private,  business-oriented  Zone  5  wire 
network.  Must  be  able  to  increase  client  list 
through  outside  selling,  handle  clients'  news 
releases  quickly  and  accurately.  Wire  service, 
VDT  back^ound  and  pr  knowledge  extremely 
desirable.  Unique  growth  situation.  Salary 
'  commensurate  with  experience.  Reply  Box 
i  2803,  Editor  &  Publisher. 

\  LABOR/BUSINESS  REPORTER.  Top  repre- 
'  sentative  with  at  least  3  years'  experience  to 
I  work  on  the  business  staff  of  Louisville's 
.  largests  daily.  Stress  on  ability  to  gather  and 
!  write  the  news,  as  well  as  profiles  and  analysis. 

I  Applicants  need  a  well-defined  approach  to 
{  cover  the  world  of  work.  Send  resume  and  clips 
I  to  Mike  Kallay,  Business  Editor,  The  Louisville 
;  T imes,  525  W  Broadway,  Louisville  KY  40202 

!  MEDIUM  SIZE  Zone  9  daily  seeks  entertain¬ 
ment  writer  with  at  least  2  years  experience 
I  Applicant  should  be  energetic  and  have  a  work 
ing  knowledge  of  classical,  jazz  and  contem 
I  porary  music  as  well  as  drama  and  the  visual 
arts.  Send  resume  and  clips  to  Box  2794,  Edi 
I  tor  &  Publisher. 

I  MANAGING  EDITOR 

Mature,  organized  editor  able  to  deal  with  the 
I  public  and  our  excellent  but  young  editorial 
i  staff.  If  you  are  these  things,  please  call  (304) 
i  265-3333.  ask  for  Joseph  (Iraig,  Publisher  of 
The  Mountain  Statesman,  a  3500  Monday- 
Saturday  AM  newspaper  located  in  Grafton, 
West  Virginia.  This  is  a  small  community  sur¬ 
rounded  by  beautiful  mountains  and  much 
more.  Well  worth  your  consideration  especially 
if  you  have  an  active  family.  This  position  will 


EDITORS 

City  Editor— The  number  two  position  in  the 
newsroom.  Requires  leadership,  strong  editing 
and  teaching  skills  and  a  vision  of  how  we  ought 
to  cover  the  news.  City  editor  runs  desk  that 
includes  5  other  editors,  full-time  staff  of  13. 
Copy  Editor— Position  requires  strong  word  and 
layout  skills,  good  judgement. 

We  are  a  daily  in  northern  New  England  with  a 
fierce  commitment  to  covering  the  news.  Box 


graphics  editor.  VDT  experience,  business  and  i  2865  Editor  &  Publisher 
health  care  reporting  backgrounds  would  be  ^  '  *  Pupiisner. 

helpful  but  not  required.  We  re  looking  for 
candidate  with  editorial  management  poten¬ 
tial.  Fully  competitive  salary  based  on  experi¬ 
ence  and  ability.  Send  cover  letter  and  resume 
to  Vince  DiPaolo,  Managing  Editor,  Modern 
Health  Care,  740  N  Rush  St.  Chicago  IL 
60611.  No  phone  calls. 


GROWING  DAILY  accepting  writer,  desk  ap¬ 
plications.  Write.  Manager,  Sun  News.  Box 
1749,  Las  Cruces  NM  88004. 


20,000  MIDWEST  DAILY  in  a  university  town 
is  looking  for  a  local  government  reporter.  Must 
be  thorough,  accurate,  quick  to  analyze  issues, 
have  ability  to  add  depth  to  daily,  breaking 
coverage.  It’s  a  demanding  job:  we  want  the 
best.  Send  resume,  clips toBox  2867,  Editor& 
Publisher. 

NEWS  EDITOR  OR  REPORTER  ' 

FOR  TEXAS  GULF  COAST  WEEKLY  , 

David  Toney.  (713)  345-3127 

NEWS  EDITOR 

New  Jersey  18. SOOdailyneedsapersonwithat  ^ 
least  2  years  desk  experience  to  lead  nightside 
operation.  Must  be  able  to  produce  sharp  local 
I  copy  and  lead  young,  talented  staff.  Layout 

xhilifv  a  nliis  spixrv  rpniiirpments  in  rp- 


WE  NEED  A  VERSATILE,  energetic  reporter 
who  can  make  an  award-winning,  Florida  Gulf 
Coast  island  weekly  even  better.  Make-up  and 
photography  experience  helpful,  but  we  ll  train 
the  right  person  who  is  willing  to  work  hard  to 
put  out  a  quality  product.  Send  resume  and 
clips  to:  Cindy  Chalmers,  Editor.  The  Sanibel- 
Captiva  Islander.  PO  Box  56.  Sanibel  FL 
33957. 


HELP!  We  need  an  experienced  reporter/photo¬ 
grapher  to  assume  working  and  management 
position.  Must  be  skilled  in  both  photography 
and  writing,  we  will  train  in  management.  Must 
be  willing  to  work  long  and  hard  to  sustain 
quality  publication  and  master  increasing  work 
loads.  Should  be  willing  and  able  to  assume 
editorship  in  relatively  short  period.  Send  re¬ 
sume.  clips,  references  to  Sage  Publishing. 
Carl  Bechtold,  Box  1090,  Cody  WY  82414. 


GROWING,  quality-oriented  Zone  8  daily  needs 
a  well-organized'  swing  copy  editor  who  can 
sharpen  local  copy,  produce  quality,  contem¬ 
porary  layouts,  write  bright,  informative  head¬ 
lines  and  help  train  a  young  writing  staff.  Send 
resume,  work  samples,  references  and  salary 
history  to  Box  2843,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for  fast¬ 
growing  Zone  8  community  newspaper  located 
in  beautiful  smog  and  traffic  free  area  30  miles 
from  large  city.  Good  salary,  benefits  and 
advancement.  Send  resume  to  Box  2871,  Edi¬ 
tor  &  Publisher. 


ability  a  plus.  State  salary  requirements  in  re¬ 
sume  to  Box  2806,  Editor  &  Publisher. 

- i 

NEWS  ILLUSTRATOR.  Newspaper  experience 
required.  Daily  in  75,000  to  1(X).()00  range.  > 
Resume,  salary  expectations,  references.  Box  I 
2844,  Editor  &  Publisher.  i 

I  PHOTOGRAPHER— Energetic,  have  a  good  eye  I 
for  human  interest  and  some  background  with  ‘ 
color.  Freeport  Journal-Standard.  18,000  i 
northwest  Illinois  daily,  may  have  a  spot  for  j 
you.  Send  resume  to  Saul  Shapiro,  TO  Box 
330,  Freeport  IL  61032.  Midwest  applicants  j 
only.  ; 


MAGAZINE  EDITOR 

PREVENTION,  the  magazine  for  better  health,  requires  an 
editor  with  substantial  experience  and  leadership  ability. 
Knowledge  of  food  and  cooking  a  big  plus.  This  is  an  exciting 
position  with  one  of  America's  most  dynamic  publishers, 
Rodale  Press.  Relocate  to  pleasant,  clean,  safe  city  1 00  miles 
from  New  York  City  in  eastern  Pennsylvania.  Send  resume, 
best  writing  samples  to: 

J.  Feltman 
Managing  Editor 
PREVENTION 
33  E.  Minor  St. 

Emmaus,  PA  18049 


ATTENTION 

MINORITY  JOURNALISTS 

Looking  to  move  up  in  th«  world? 
Wo  hove  jobs  for  exporienced 
newspaper  journalists. 

JOB  NET,  a  free,  non-profit  place¬ 
ment  service,  can  connect  minor¬ 
ity  job  seekers  with  two  or  more 
years  experience  to  jobs  on  daily 
newspapers. 

Newspapers  are  looking  for  cap¬ 
able,  experienced  minority  jour¬ 
nalists,  and  they  know  that  JOB 
NET,  a  program  of  The  Institute 
For  Journolism  Education,  can 
find  them.  In  two  years,  JOB  NET 
has  found  jobs  for  more  that  70 
minority  reporters,  editors  and 
photographers. 

Call  or  write;  JOB  NET,  1 523  New 
Hampshire  Av,  NW,  Washington 
DC  20036;  (BOO)  424-2405. 


PROFESSIONAL 
BUSINESS  WRITERS 
WANTED 

We  seek  the  most  highly-qualified 
business  journalists  in  the  nation  to 
help  build  our  company  of  business 
journols.  Cordovan  publishes  local, 
weekly  business  newspapers  in  nine 
cities — San  Francisco,  Los  Angeles, 
San  Diega,  Atlanta,  Dal'as/Fort 
Worth,  Houston,  Miami,  Phoenix 
and  Seattle.  In  each  of  these  cities 
there  is  one  or  more  openings  for 
experienced,  professional  business 
writers  with  five  years  ar  more  ex¬ 
perience.  Our  company  is  a  wholly- 
owned  subsidiary  af  Scripps- 
Howard  Newspapers.  This  is  a  ma- 
jar  career  apportunity  for  men  and 
women  who  want  the  challenges, 
and  rewards,  of  helping  to  build  our 
newspapers  into  models  of  busi¬ 
ness  journalism  excellence.  Re¬ 
sumes  may  be  sent  in  confidence 
but  please  do  not  apply  unless  yau 
are  fully-trained,  mature  and  have  a 
track  record  in  business  writing 
and/or  editing  for  either  newspap¬ 
ers  or  magazines.  Cantact  Dexter 
Hutchins,  Mike  Weingart  ar  Bab 
Gray,  (713)  688-8811,  or  send  re¬ 
sumes  to  Cordovan  Recruiting, 
5314  Single  Raad,  Houstan  TX 
77092. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MAILROOM 


REPORTER  wanted  to  fill  position  with  rapidly 
growing  Nevada  weekly.  Newspaper  circulation 
and  community  population  have  almost  dou¬ 
bled  in  past  2  years  and  position  offers  oppor¬ 
tunity  to  cover  wide  range  of  issues.  General 
photography  skills  needed.  Concise  writer  who 
meets  deadlines  also  would  have  opportunity  to 
learn  layout  and  other  phases  of  operation. 
Send  resume,  clips  and  expected  salary  range 
to  Tonopah  Times-Bonanza,  PO  Box  193, 
Tonopah  NV  89049. 


REPORTER— Minimum  2  to  3  years  experi¬ 
ence  in  all  types  of  stories.  We  need  self¬ 
starter,  adept  at  fast-breaking  stories,  making 
government  issues  meaningful  to  readers,  and 
writing  vibrant  human  interest  pieces.  Should 
be  comfortable  with  camera.  Send  resume  to 
Gerald  FitzGerald,  Managing  Editor,  The  Stan¬ 
dard-Times,  Box  D-912,  New  Bedford  MA 
02742. 


SEEKING  EDITORIAL  WRITER  for  influential 
metropolitan  newspaper.  Individual  must  be  an 
excellent  writer  who  is  philosophically  con¬ 
servative  yet  politically  independent.  News¬ 
paper  or  other  editorial  experience  preferred. 
Zone  3.  Box  2759,  Editor  &  Publisher. 


SPORTS  EDITOR  for  group  member  daily  in 
southern  Illinois.  Send  resume,  clips,  salary 
history  plus  examples  of  layout  to  The  Daily 
American,  Box  10,  West  Frankfort,  IL  62896. 


STATE  CAPITAL  CORRESPONDENT 
The  Kansas  City  Star  is  seeking  a  reporter  with 
analytical  skills  for  state  government  coverage 
in  Jefferson  City.  Emphasis  on  writing  ability 
and  initiative.  At  least  three  years  experience 
required,  preferrably  in  comparable  position. 
Send  resume  and  clips  to  Darryl  W  Levings,  City  I 
Desk,  Kansas  City  Star,  1729  Grand,  Kansas  I 
City  MO  64108.  No  phone  calls  please.  i 


SPORTS  EDITOR 

The  Anniston  (Alabama)  Star,  one  of  the 
South's  leading  mid-sized  dailies,  is  looking  for 
a  sports  editor  to  direct  its  5-person  operation. 
You  know  big-school  athletics  and  can  plan  our 
coverage  of  Auburn,  Alabama  and  other  South¬ 
east  Conference  schools.  You  have  a  city  edi¬ 
tor's  tough  mindedness  and  you  are  long  past 
hero  worship.  You  are  a  polished  writer  and  a 
sound  teacher.  You  have  proven  administrative 
skills  and  an  outstanding  record  of  staff  direc¬ 
tion,  development,  stpry  assignment  and  pack¬ 
aging.  You  know  how  important  prep  sports  are 
to  smaller  communities.  You  know  participa¬ 
tory  sports  and  sports  issues.  You're  accus- 
tumed  to  the  visability  a  sports  editor  gets,  but 
you're  not  awed.  The  Star  is  a  privately  owned, 
32,000,  7-day  daily  with  a  news  staff  of  nearly 
40.  Anniston  is  in  a  county  of  about  an  hour 
from  Birmingham  and  Atlanta.  Send  appropri¬ 
ate  materials  to  Stephen  Hartgen,  Managing 
Editor,  PO  Box  189,  Anniston  AL  36202. 


SAN  FRANCISCO-BASED  real  estate  consult¬ 
ing  and  publishing  firm  requires  journalist  ex¬ 
perienced  in  business  and  financial  writing  as 
editor  of  newsletter  that  covers  institutional  in¬ 
vestment  in  real  estate.  Prefer  applicants  with 
strong  real  estate  background  and  demons- 
tratedabilities  to  generate  story  ideas,  do  inde¬ 
pendent  research  and  meet  deadline  press¬ 
ures.  Send  resume  with  salary  requirements 
and  writing  samples  to  James  Carberry ,  Questor 
Associates,  115  Sansome  St,  San  Francisco 
CA  94104. 


SPORTS  EDITOR  for  award-winning  semi¬ 
weekly  newspaper  on  Texas  Gulf  Coast.  Photo¬ 
graphy,  layout  and  VDT  experience  helpful. 
Contact  Chris  Barbee  (713)  543-3363. 


WE  WANT  EXPERIENCE.  75,000  plus  PM  dai¬ 
ly/Sunday  in  Zone  5  seeks  veteran  for  city- 
^itor  level  position.  At  least  five  years  report¬ 
ing  experience  and  2-3  years  or  more  as  city 
editor  or  comparable.  Box  2820,  Editor  &  Pub¬ 
lisher, 


WRITER-EDITOR 

Leading  business  magazine  needs  a  proven 
professional  to  write  clearly  and  brightly  on 
sophisticated  topics.  You'll  be  an  even  stronger 
candidate  if  you  also  have  the  knack  for  copy 
editing  that  makes  good  articles  better.  We 
offer  an  excellent  salary  and  benefits  plus  the 
chance  to  demonstrate  that  you  can  handle  a 
manager's  lob.  Send  a  letter  that  describes  your 
skills,  background,  and  goals-and  shows  us 
why  you're  right  for  the  job.  Box  2840,  Editor  & 
Publisher. 


SPORTS 

The  Wichita  Eagle-Beacon,  Kansas'  largest 
newspaper,  is  looking  for  3  persons  for  its  17 
member  sports  department. 

—Assistant  Sports  Editor.  As  No.  2  person  in 
the  department,  you'll  be  responsible  for 
the  production  of  the  daily  and  Sunday 
sports  sections.  You'll  need  a  strong  edit¬ 
ing  background,  exceptional  knowledge  of 
pictures  and  graphics  and  the  leadership 
abilities  to  direct  7  copy  editors  and,  in  the 
sports  editor's  absence,  the  department. 
— Copy  Editor.  You'll  have  a  love  of  the  lan¬ 
guage  and  of  sports,  solid  editing  experi¬ 
ence  (at  least  several  years  with  some  re¬ 
porting  preferred)  and  flair  for  headlines. 
—Reporter.  You  are  an  experienced  beat  repor¬ 
ter  who  enjoys  juggling  daily  news  and  fea¬ 
ture  writing  with  work  on  magazine-length 
takeouts  for  our  weekend  editions. 

If  you're  interested  in  helping  a  good  newspap¬ 
er  get  better,  then  tell  us  why  you  think  you're 
the  right  person  for  the  job.  We'd  like  to  see 
your  resume,  a  sampling  of  your  best  work  and 
the  names  of  several  professionals  who  know 
you  well. We  can  offer  wu  a  competitive  salary, 
attractive  fringe  benefits  and  a  pleasant  place 
to  live. 

The  Eagle-Beacon  is  a  Knight-Ridder  news- 


Bruce  Opheim 
Sports  Editor 
Wichita  Eagle-Beacon 
PO  Box  820 
Wichita  KS  67207 


STRINGERS  WANTED 
PART-TIME 

New  York  state  only.  Local  government  cover-  | 
age  for  major  bi-weekly.  Must  handle  camera,  i 
be  available  for  feature  assignments.  Send  re-  i 
sume,  territory  you  cover.  Box  2846,  Editor  &  { 
Publisher.  ! 


SPORTS  EDITOR 

Applicants  should  have  broad  background  in  all  I 
phases  of  sports  reporting  and  editing  and  be  j 
able  to  direct  an  experienced,  local  news-  | 
oriented  sports  staff.  Applicant  should  have 
strong  writing  ability  and  be  able  to  produce  a 
regular  column.  Applicants  should  respond  by 
August  7,  1981  to: 

Dave  Zweifel 
Managing  Editor 
The  Capital  Times 
PO  Box  8060 
Madison  Wl  53708 
An  Affirmative  Action  Employer 


STAFF  REPORTER 
Immediate  opening  on  a  Connecticut  newspap¬ 
er  to  cover  an  urban  beat  in  a  rapidly  growing 
area.  Required  experience:  at  least  one  year  of 
general  assignment  reporting.  Excellent  com¬ 
pensation  and  benefits.  Please  send  resume 
and  writing  sample  to:  J  Sicher,  32  Main  St, 
New  Milford  CT  06776. 


WE  ARE  LOOKING  FOR  good  copy  editors— top 
Southwest  daily  in  fast  growing  area  is  looking 
for  copy  editors  with  at  least  two  years  experi¬ 
ence.  We  intend  to  make  our  paper  the  best 
written,  best  edited  in  the  region,  and  you  can 
be  a  part.  Send  resume  and  pay  history  to  Box 
2862,  Editor  &  Publisher. 


RESEARCH _  _ RESEARCH _  _ RESEARCH 


RESEARCH  MANAGEMENT  POSITION 

Mixed  Media  Planning  /  Audience  Research  /  Promotion 
The  Washington  Post  has  an  immediate  opening  for  a  sales- 
oriented,  multi-talented  person  in  our  market  research  department. 
We  need  a  well-organized  self-starter  who  will  get  involved  in  the 
complete  spectrum  of  research  activity  with  energy  and  creativity 
and  who  enjoys  working  with  both  people  and  computers  in  de¬ 
veloping  new  ideas  and  applications. 

Requirements  for  this  key  position  include: 

e  Strong  experience  in  mixed  media  planning  and  analy¬ 
sis  with  thorough  knowledge  of  broadcast  media. 

e  Development  of  sales  strategies  and  media  presenta¬ 
tions. 

e  Intimate  familiarity  with  access  and  application  of  on¬ 
line  marketing  data  bases  such  as  Scarborough,  3  Sigma, 
SMRB,  etc. 

e  Good  mathematical  and  writing  skills;  survey  research 
experience  also  desirable. 

e  Agency,  print  or  broadcast  experience  imperative. 
Excellent  compensation  and  benefits  are  available  as  is  a  stimulat¬ 
ing  and  challenging  work  environment.  Send  resume,  including 
salary  history  and  requirements  to: 

Box  2863 

Editor  &  Publisher 

An  Equal  Opportunity/Affirmative  Action  Employer 


MAILROOM  FOREMAN 
Two  dally  newspapers  and  several  weeklies. 
Zone  5.  (Jversee  large  mailroom  staff,  assistant 
foreman,  and  delivery  trucks.  Modern  counter 
stackers  amd  Signode  strappers.  Position  re¬ 
ports  to  circulation  director.  Send  resume,  cov¬ 
er  letter  to  Box  2797,  Editor  &  Publisher. 


PRESSROOM 


PRESSPERSONS 

Immediate  openings  exist  for  experienced 
presspersons.  Individual  must  have  completed 
4  years  apprenticeship  and  have  previous  ex¬ 
perience  on  double-wide  web-fed  letter  press  or 
offset.  Excellent  salary  and  benefits.  For  furth¬ 
er  information  write  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  333C2 


QUALITY  CONCIOUS  INDIVIDUAL  to  operate 
four-unit  web  offset  press.  Must  be  able  to  su¬ 
pervise  crew  and  produce  quality  printing  on 
light  schedule.  Right  person  will  assume  man¬ 
agement  of  entire  plant.  Send  resume  and  re¬ 
ferences  to  Box  2860,  Editor  &  Publisher. 


ASSISTANT  PRESSROOM 
FOREMAN— NIGHTS 

Metro  daily  is  seeking  experienced  foreman  to 
supervise  night  side.  The  minimum  require¬ 
ments  are:  supervisory  experience,  press 
equipment  maintenance,  offset  press  experi¬ 
ence.  Zone  9.  Box  281P,  Editor  &  Publisher  by 
August  22. 


PRODUCTION 


ASSISTANT  PRODUCTION  DIRECTOR 
For  one  of  the  newspapers  leading  the  country 
in  technology.  College  graduate,  engineering 
degree  preferred,  5  years  experience  required, 
overall  knowledge  of  newspaper  production. 
Excellent  salary  and  benefits.  Reply  in  confi¬ 
dence  to  Box  2704,  Editor  &  Publisher.  EOE. 


PRODUCTION  MANAGER  sought  for  weekly  in 
{  Rocky  Mountains.  3  unit  Goss  with  folder  main- 
I  tained  in  new  facility.  Write  Box  2732,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
Growing  150,000  daily.  Zone  9,  offers  gener¬ 
ous  salary,  excellent  benefits  and  working 
atmosphere  for  individual  with  thorough 
"hands-on"  knowledge  of  press  configurations, 
mailroom  and  inserting  operations,  front  and 
back-sides  of  computerized  typesetting:  plus 
knowledge  of  budgeting  and  cost  control.  Must 
be  a  people-oriented  manager  with  proven  abil¬ 
ity  to  motivate  production  department  mana¬ 
gers.  If  you  have  these  qualities,  we'd  like  to 
talk  with  you!  Send  complete  resume  to  Box 
2753,  Editor  &  Publisher.  Replies  treated  in 
strictest  confidence. 


PRINTING  DIVISION  MANAGER  for 
$2,500,0(X)  coir^ny,  3-shift,  non-heat  set 
offset  operation.  (Composition,  plate,  camera, 
press,  bindery  (McCain),  and  mailroom.  40% 
of  work  generated  by  parent  publishing  com¬ 
pany,  60%  outside  commercial,  45  full-time 
and  20  part-time  people.  Prerequisites:  1- 
Experience  and  technical  knowledge  of  this 
I  type  of  printing:  2-good  organizational  ability 
and  communications  skills  proven  by  expe¬ 
rience:  3-desire  and  capability  to  run  it  as  if 
were  their  own  business.  Liberal  salary  and 
bonus  arrangement.  Zone  1.  Box  2793,  Editor 
&  Publisher. 


PRODUCTION  MANAGER  for  daily.  Zone  6. 
Press  and  composition  experience  required. 
Excellent  company.  Sunbelt  community. 
$23,000.  Box  2825,  Editor  &  Publisher. 


PRODUCTION  SUPERINTENDENT  for 
45,000  suburban  AMs  in  mid-Atlant{c  region. 
Demonstrated  leadership  a  must,  plus  experi¬ 
ence  with  front-end  systems.  Knowledge  of 
offset  presses  important,  but  not  crucial  for 
right  person.  This  is  a  lean  production  opera¬ 
tion  with  current  1.9  hours  per  page,  but  a  goal 
of  1.5  for  all  composing  room  functions  up  to 
platemaking.  Excellent  salary,  benefits  in  di¬ 
verse  community  that  otters  rural  or  ciW  living. 
Send  resume  with  references  to  Box  2828,  Edi¬ 
tor  &  Publisher. 


Circulate  your  Jobs,  Senleat, 
Talents  to  the  Largest 
Newspaper  Audience  In  the 
World  with  EAP  Cfasifffada. 


42 


EDITOR  &  PUBLISHER  for  August  1,  1981 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 

korroRiAL 

CONTROLLER/ACCOUNTING  MANAGER— 
Manager  for  large  metro  daily  wants  to  relocate, 
seeks  responsible  position,  with  New  York  City 
area  publisher.  Possesses  CPA,  experienced  in 
EOP,  audit,  tax  and  SEC.  Box  2783,  Editor  & 
Publisher. 

MARKETING/ADVERTISING  DIRECTOR— An-  1 
xious  to  take  on  larger  daily/group  of  weeklies.  1 
Experience  in  all  phases  of  newspaper  djiera- 
tions.  Excellent  references.  Zones  1-3,  5.  ^x 
2801,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER  with  a 
proven  record  and  references  to  back-up.  Pre¬ 
fer  daily  in  Zone  1 , 2  or  5.  Available  immediate¬ 
ly.  Box  2807(  Editor  &  Publisher. 

AWARD-WINNING  innovative  sports  editor  50, 
currently  running  top-flight  highly  regarded  de¬ 
partment  on  stagnant  40M  Zone  5  7-day  daily 
seeking  new  challenge.  Strong  writer,  organiz-  1 
er,  proven  leader  with  young  staff.  Will  also 
consider  leadership  positions  in  newsroom. 
Will  locate  in  any  Zone.  Box  2773,  Editor  & 
Publisher. 

AMUSEMENT  COLUMNIST,  entertainment 
writer,  34,  flair  for  humor.  Can  add  zest  to 
medium  or  large  daily.  Experienced  all  reviews, 
layout.  VDT's.  55,000  daily  readers.  Box 
2791,  Editor  &  Publisher. 

AWARD-WINNING  college  columnist  and  re¬ 
porter  seeks  feature  or  entertainment  reporting 
position.  Editing,  layout,  photography  experi¬ 
ence  on  college  daily  and  70,000  major  metro 
daily.  VDT  experience.  Will  relocate  and  avail¬ 
able  immediately.  Box  2802,  Editor  &  Pub¬ 
lisher. 

ADVERTISING 

CLASSIFIED  MANAGEMENT.  Professional 
with  25  years  experience.  Knowledgeable  in  all 
phases.  Prefer  Zone  8  and  9,  but  will  consider 
all  areas.  Box  2764,  Editor  &  Publisher. 

ADAPTABLE  feature  writer/copy  editor  wants  to 
move  to  Zone  1  or  2  market.  Write  for  resume  | 
and  free  samples.  Box  2833,  Editor  &  Pub-  ! 
lisher.  l 

CLASSIFIED  MANAGER  seeking  management  ' 
position  on  medium  to  large  daily.  10  years 
classified.  2  years  retail  and  J-grad.  Ready  to 
motivate  your  staff  to  higher  revenues.  Box 
2839,  Editor  &  Publisher. 

ARTICULATE.  AGGRESSIVE,  innovative  sports 

1  writer/deskman  with  1 V7  years  experience  on 
j  medium  daily  seeks  position  on  sports  staff  of 
'  60,000-plus  daily  dedicated  to  excellence  in 
graphics  and  reporting.  Box  2850,  Editor  & 
Publisher. 

CIRCULATION 

EXPERIENCED  CIRCULATOR  seeks  promo¬ 
tion/marketing  position  in  Zones  7  or  9.  Strong 
background  in  crew  sales,  carrier  contests,  and 
phones.  Reply  Box  2823,  Editor  &  Publisher. 

AWARD-WINNING  EDITOR  seeks  new  chal¬ 
lenge  in  Southwest.  Hard-working,  10-year 
pro.  Excellent  background  and  references.  Box 
2851,  Editor  &  Publisher. 

MANAGER  responsible  for  16,000  circulation 
on  top  10  daily  seeks  a  challenge  and  advance¬ 
ment.  IntelliMnt,  people  oriented,  top  produc¬ 
er.  Salary  in  3()'s  desired.  Box  2774,  Editor  & 
Publisher. 

ALL-AROUND  REPORTER,  Missouri  grad,  3V5 
years  solid  reporting  and  Siting,  self-starter, 
all  beats,  seeks  city  or  copy  desk  job  on 
15,000-plus  daily  in  Zones  1,  2.  (419)  MNT- 
P823  after  5. 

ROAD  MAN  available.  30  years  circulation  ex¬ 
perience  with  4  dailies.  Box  2827,  Editor  & 
Publisher. 

COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest.  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 

WANTED 

Position  in  the  areas  of  circulation,  marketing, 
general  management  or  publishing.  Desire  to 
locate  with  solid  company  where  experience 
and  a  successful  record  with  dailies  ranging  in 
size  from  200,000  to  20,000  circulation  will 
establish  opportunities.  Additional  background 
includes  industrial  relations  and  computer  ap¬ 
plications  for  advertising,  circulation  and 
editorial.  Over  20  years  experience.  Please 
contact  Box  2837,  Editor  &  Publisher. 

COPY  EDITOR — Award-winning  reporter  on 
20,000  Louisiana  daily  seeks  copy  editing 
position.  Good  writing  skills,  2l>%  years'  experi¬ 
ence  reporting,  editing,  writing  headlines, 
knowledge  VDTs.  Prefer  Zone  1  or  2  daily.  Box 
2786,  Editor  &  Publisher. 

EDITOR.  12  years'  solid  experience,  all 
phases-slot,  rim,  wire,  makeup.  Strong  in  lay¬ 
out,  graphics.  Seeking  advancement,  new 
challenges  on  quality-minded,  50,CXX)  plus 
daily.  Box  2848,  Editor  &  Publisher. 

DATA  PROCESSING 

DATA  PROCESSING  PROFESSIONAL— Ex¬ 
perience  in  newspapers  and  manufacturing,  2 
years  with  OCR-classified-editorial  systems 
manufacturer  as  applications  technician.  Ex¬ 
perience  in  all  levels  of  operations  and  prog¬ 
ramming.  COBOL,  BASIC,  RPG,  and  FOR¬ 
TRAN  languages.  DL  Flowers,  PO  Box  3191, 
Jackson  TN  38301. 

Copy  editor  on  large  daily  east  of  the  Missis¬ 
sippi  is  goal  for  newsman,  27.  with  5  years  on 
small  dailies,  including  news  editor,  managing 
editor.  Seeks  wire,  layout  duties.  J-schoolgrad; 
knows  VDTs.  David  Blair,  510  Patterson. 
Bethal  Park  PA  15102;  (412)  831-3858. 

THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 


POSITIONS  WANTED 


EDITORIAL 


EDITOR  with  job  printing  and  sales  background 
seeks  combination  management  responsibil-  | 
ity.  Box  2849,  Editor  &  Publisher.  i 


FORMER  NEWSPAPER  FUND  INTERN,  now  ! 
an  ace  reporter,  seeks  entry-level  position  as  | 
copy  editor  on  50,000-plus  daily.  BA  in  En¬ 
glish  and  journalism,  experienced  in  modular 
layout,  good  clips.  Box  2799,  Editor  &  Pub-  I 
lisher.  I 

I  AM  LOOKING  for  a  mid-size  daily  or  pr  open-  ! 
ing  in  Zone  1 ,  5  or  7.  Strong  on  editing.  Super  | 
on  features,  leadership.  Have  eight  years  ex-  ! 
perience  on  850,000  weekly.  Missouri  BJ  '73.  I 
Call  (717)  546-6920  anytime.  ! 


INVESTIGATIVE  reporter/editor:  Experienced,  I 
creative.  Proven  record  of  heavy  exclusives,  top  | 
city.  Zone  2.  Strong  on  ideas,  issues  that  gener-  I 
ate  front-page  news.  Bright,  clear  writing.  | 
Seeks  challenging  work.  Zones  2  or  3.  Box  : 
2829,  Editor  &  Publisher. 


JOURNALIST  of  many  talents/excellent  track  | 
record  seeks  change  in  New  York.  Allrounder. 
Can  produce  from  A  to  Z.  Box  2808,  Editor  &  { 
Publisher. 


MISSOURI  BJ,  1978,  with  7  years  experience.  I 
Seek  medium  to  large  daily  in  eastern  Iowa,  ! 
western  Illinois.  Wire  and  local  desk  experi-  | 
ence,  editorial  writing,  page  design.  I  have  a  I 
job.  I  need  a  challenge,  wx  2809,  Editor  &  i 
Publisher.  1 

16  MONTHS  EXPERIENCE  as  sjjortswriter-  i 
editor-columnist-photographer  on  daily.  Pro-  | 
duced  6  page  sports  section  on  Sunday.  Seek-  { 
ing  similar  position.  Successful  freelance  wri¬ 
ter.  26  years  ok).  (603)  542-6449. 

MAGAZINE  EDITOR  in  California — ex  New  Yor¬ 
ker— wants  to  return  to  Zone  2  to  work  for  large 
consumer  magazine,  5  years  experience.  Call 
Jack  (415)  349-9873  before  11:30  am  ET,  or 
leave  message  at  (516)  561-7621. 

MANAGING  EDITOR — Currently  number  2  I 
man  in  newsroom  at  quality  mid-sized  South-  j 
ern  daily.  Looking  for  a  challenge  at  25,000- 
75,(XX)  daily.  Box  2858,  Editor  &  Publisher. 


QUONDAM  columnist  now  writing  award¬ 
winning  editorials  for  major  metro  daily  wants 
to  get  back  to  columning.  Original,  often 
offb^t,  wide  range,  sense  of  style,  sense  of 
humor.  Box  2788,  Editor  &  Publisher. 


REVIEWER:  Smart  but  not  snooty  pro;  10  di¬ 
verse  years  writing  and  editing  news  and  fea¬ 
tures  for  metro  dailies.  Know  books,  film, 
theater;  prefer  to  go  deeply  into  one  area  in 
competitive  market.  Box  2582,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR,  7  years,  seeks  to  head 
medium  sized  daily  spr^  staff.  Hard  worker, 
good  references,  mantling  editor  experience. 
Steve  Sigafoose,  815  Englewood,  Lansing  KS 
66043;  (913)  727-3951. 


SPORTSWRITER  with  three  years  experience 
on  30,000  daily  wants  to  relocate  in  New  York 
City  or  Long  Island.  Cover  high  school,  college 
and  the  pros.  Write  a  weekly  sports  column  and 
contribute  to  feature  section  on  regular  basis. 
Plenty  of  layout  and  VDT  experience.  Box 
2824,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EDITORIAL  PAGE  EDITOR 
Seasoned  pro,  self-starter,  knowledgeable 
generalist  with  expertise  in  economics  and 
foreign  affairs,  a  lean,  lucid,  persuasive  style, 
and  managerial  experience,  seeks  take-charge 
post  on  daily  where  excellence  matters.  Box 
2811,  Editor  &  Publisher. 


EDITOR — 18  years  experience  in  daily  news¬ 
paper,  wire  service,  and  business  publication 
reporting,  editing,  and  staff  management.  1^ 
sently  employed  as  editor  of  New  York  busing 
newspaper  but  interested  in  taking  on  addition¬ 
al  responsibility,  possibly  as  editor  of  larger 
publication  or  in  a  shift  to  general  manage¬ 
ment.  Open  to  suggestions.  Box  2766.  Editor  & 
Publisher. 


SPORTS  EDITOR  with  4V4  years  experience, 
including  2  years  as  head  of  3-man  depart¬ 
ment.  seeks  move  to  larger  newspaper.  Prefers 
writing  to  desk  work,  but  will  handle  both. 
Strong  in  features  and  columns.  Looking  for 
30,000-plus  daily,  any  Zone.  Box  2822,  Editor 
&  Publisher. 


SPORTSWRITER,  10  years  experience  with 
Midwest  weeklies.  Ready  for  move  to  daily.  Ex¬ 
perienced  in  layout,  pake-up,  reporting,  col¬ 
umns.  features,  mu  name  it.  (^n  type,  use 
camera,  develop  film,  etc.  Used  ro  lorig  hours, 
and  like  it.  Will  relocate,  like  Zones  2.  3.  4,  5. 
Write  Steve  Ranes,  Box  87.  Leipsic  (W  458% 
or  call  943-2749  daily  or  876-3569  at  night. 


SPORTS  DESK  PERSON— Veteran  sports  edi¬ 
tor  seeks  position  as  sports  person.  Box  2859, 
Editor  &  Publisher. 


SPORTSWRITER,  24.  did  it  all  for  3  rars  on 
small  daily  and  now  re^y  to  move  up.  Prep  and 
pro  experience.  Will  relocate.  Box  2853,  Editor 
&  Publisher. 


VERSATILE  EDITOR,  creative  journalist,  copy 
editor,  have  done  it  all.  Interested?  Let's  talk. 
Leonard  Pomerantz,  231  174  St,  Miami  Beach 
FL  33160.  Suite  710.  (305)  932-3954. 


FREELANCE 


THE  BEST  FREELANCE  FEATURE  A  RTICLE 
WRITER  AVAILABLE  IN 
SOUTHEASTERN  MASSACHUSETTS 
Let  my  portfolio  prove  it.  Over  two  years  experi¬ 
ence.  Will  freelance  or  relocate  for  right  posi¬ 
tion.  (617)  995-5698-mom ings  only. 


PHOTOJOUli.iAUSM 


INTUITIVE  AND  IMAGINATIVE  photojoumal- 
ist,  33  years  ok)  with  freelance  experierice  on 
newspapers  and  4  years  with  UPl  as  a  “strin¬ 
ger".  National  Guard  photography  officer. 
Bachelor  of  Fine  Arts  with  photography  degree. 
Seeks  newspaper  position.  Will  relocate.  De¬ 
nnis  Mosso,  Maple  St.  Vintondale  PA  15961; 
(814)  749-8257. 


PRESSROOM 


WORKING  pressroom  and  camera  department 
foreman  seeking  position  on  small  to  medium 
daily  or  large  weekly.  4  to  8  unit  single  width 
press.  Any  Zone.  20  years  experience.  Box 
2723,  Editor  &  Publisher. 
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Sunday  living 


Illinois  daiiy  charges  UPl 
with  plagiarizing  photos 


THEY  SWIM  HORSES, 
IH»rr  THEY? 


Bellville  (Ill.)  News-Democrat,  a  The  next  day,  according  to  Weiler, 
44,000  circulation  daily  in  the  St.  Louis  lifestyle  editor  Harriet  Simpson  con- 
market,  has  accused  United  Press  Inter-  tacted  UPI’s  St.  Louis  office  and  offered 
national  of  plagiarizing  four  photographs  the  feature  and  photos  free  of  charge, 
and  has  cancelled  its  two-year  contract  Weiler  contends  that  the  UPl  bureau 
with  the  wire  service,  effective  October  chief  declined  them,  stating  UPl  had  pub- 
26.  lished  material  on  the  horse  pool  several 

Joe  Weiler,  editor  of  the  News-  years  ago. 

Democrat,  said  his  paper  is  attempting  to  On  July  9,  UPI’s  St.  Louis  bureau 
replace  UPl  with  Associated  Press.  transmitted  four  photographs  on  the 

UPl  editor-in-chief  H.L.  Stevenson  horse  pool,  which,  according  to  Weiler, 

said  the  wire  service  considers  the  situa-  “were  so  similar  to  those  we  had  run,  I  at 
tion  an  internal  matter  and  an  investiga-  first  thought  UPl  had  changed  its  mind.” 
tion  into  the  complaint  is  being  con-  The  cutlines  for  the  UPl  photos,  Weiler 
ducted.  said,  were  “lifted  verbatim  from  our 

According  to  Weiler,  the  News-  story”  and  “no  credit  was  given  the 
Democrat,  on  July  5,  published  a  photo  News-Democrat  or  its  staff.” 
feature  put  together  by  staff  members  en-  Weiler  said  the  St.  Louis  Post- 
titled,  “They  Swim  Horses,  Don’t  Dispatch  carried  the  UPl  version  of  the 
They?”  photo  feature. 

UPI’s  St.  Louis  bureau  chief  Lazio 
''  Domjian  said  the  photos  were  inadver- 

tently  run  without  giving  the  News- 
^  A  K  Democrat  credit,  but  said  wire  services 

y  ^ V  “pickup  rights”  anyway. 

down  the  News- 
Democrat  article  and  photos  because  the 
service  had  done  a  similar  piece 
i  ‘nii'l  several  months  before.  He  said  while  he 

\W  office,  however,  a  photo 

i'  l  stringer  came  in  with  a  tearsheet  from  the 

I  !!p|;;  News-Democrat  and  showed  it  to  UPI’s 

Douis  bureau  photo  manager.  He 
checked  the  previous  photos  UPl  had  run 
^nd  found  that  there  had  been  some  new 
‘  ill’ll;  facilities  added  to  the  horse  farm,  he  said. 

- -  According  to  Domjian,  unaware  that 

the  News-Democrat  had  offered  its 
photos,  the  photo  manager  told  the  strin- 
ger  to  get  some  new  pictures. 


News-Democrat  photos 

Domjian  said  he  is  usually  in  the  office, 
but  on  that  day  had  been  out  attending  to 
an  emergency  that  came  up.  Were  he 
there,  he  said,  the  mixup  would  never 
have  happened. 

“I  say  someone  should  be  fired  for  this 
flagrant  case  of  plagiarism,”  Weiler  said 
in  a  letter  to  UPl  president  Rod  Beaton. 
“Since  we  don’t  have  the  power  to  fire 
anyone  at  UPl,  we  must  leave  that  with 
you.  We  do,  however,  have  the  power  to 
terminate  our  agreement  with  UPL” 

Weiler  said  during  the  remaining  three- 
month  period,  the  News-Democrat  will 
not  permit  UPl  to  draw  weekly  payments 
through  its  bank,  but  will  require  all  bills 
to  be  submitted  to  its  main  office  in  Bell- 
ville. 

UPl  regional  executives  have  reported¬ 
ly  visited  with  Weiler  in  an  attempt  to 
work  out  the  problem,  but  Weiler  is  pret¬ 
ty  adamant  in  his  decision  to  drop  the 
wire  service. 

Weiler  told  E&P  that  in  order  for  him  to 
change  his  mind  and  continue  carrying 
the  UPl  service,  his  newspaper  would 
have  to  receive  an  apology  and  “service 
would  simply  have  to  improve.” 

“I  wilt  have  to  have  something  more 
than  promises  within  the  next  30  days,” 
he  said.  “As  far  as  we're  concerned,  the 
cancellation  still  stands.” 


LEE  DIRKS 
&  ASSOCIATES 


Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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starting  September  13, 

newspaper  readers  around  the 
world  will  thrill  once  again  to  the 
strains  of  a  hearty  "Hi-yo,  Silver, 
owaaaay!"  os  the  masked  man 
gallops  to  the  defense  of  law  and 


order  on  the  frontier.  Brand-new 
adventures,  written  by  Cory  Botes 
and  magnificently  illustrated  by 
Russ  Heath.  Daily  and  Sunday  in 
half- ,  third-  and  quarter-standard 
and  half-  and  full-tabloid. 


Special  Features 

SYNDICATION  SALES  CORR 
200  Park  Avenue,  New  York,  NY  10166 

Eastern  Sales  (212)  972-1070.  Telex:  640-198.  For  sales  west  of  the  Mississippi,  and 
in  the  Latin  American  and  the  Caribbean  area,  contact  Paul  Finch,  Vice  President,  West  Coast  Division, 
6420  Wilshire  Blvd.  (Suite  1100),  Los  Angeles,  CA  90048.  (213)  852-1579.  Telex:  194-941. 


United  Press  International 
Conference  of  Editors  &  Publishers 
Grand  Hyatt  Hotel,  New  York  City 
October  4,  5,  6, 1981 

Get  ready  to  learn.  UPl’s  annual  EDICON,  the  meeting 
that  for  22  years  has  included  heads  of  state  and  editors 
and  publishers  from  around  the  World,  promises  to  bubble 
with  interest  this  year.  You’ll  take  on  the  major  journalistic 
issues  of  the  day; 

■  Media  and  urban  politics;  Weicome  by  Mayor  Ed  Koch 

■  99  new  ideas  to  improve  your  newspaper 

■  Ciearheaded,  realistic  look  into  newspapering’s  future 

■  UNESCO,  teiecommunications,  budgets  and  barometers 

Get  ready  to  experience.  Enjoy  gala  receptions  (President 
Reagan  invited),  New  York  theatre,  two  banquet  luncheons, 
and  tours  of  UPl’s  brand  new  World  Headquarters  complex — 
plus  special  programs  for  spouses  and  much  more. 

For  more  information  on  EDICON’s  high-interest 
1981  program  —  open  to  journalists  everywhere — 
write  or  call  UPl’s  William  K.  Adler,  212-850-8638. 

UNITED  PRESS  INTERNATIONAL 

220  East  42nd  Street,  New  York,  New  York  10017 
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